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Made from special steel, Vaughan Tools are so 
perfectly balanced that experienced craftsmen 
can instantly "feel" the perfect distribution of 
weight. The hand always knows, and that's why 
Vaughan Hammers, Hatchets and 
Axes are chosen by those who prefer 


the finest in tools. 












RIRCHILD First this Christmas 
...in Profits...in Sales Features 






FIRST all ball-bearing, 
universal driven elec- 
tric sander designed to 
deliver both orbital 
and reciprocating mo- 
tion. 


Model 1253 — $44.95 
















FIRST standard duty 
quarter inch capacity 
electric drill to incor- 
porate a built-in oper- 
ating work light. 


Model 753 — $29.95 





FIRST all ball-bearing, 
heavy duty '2" ca- 
pacity electric drill to 
retain hardware trade 
discounts at a popular 
list. 


Model 653 — $59.95 




















FIRST bench grinder de- 
signed for the home 
user trade to incorpo- 
rate a built-in operat- 
ing work light. 


Model 950 — $21.95 





FIRST kit designed to 
contain both a quarter 
inch capacity electric 
drill and saw attach- 
ment. 


Model 149SK — $29.95 

















FIRST completely 
equipped electric tool 
chest designed espe- 
cially for the hardware 
trade. 


Model 753K — $58.95 





FIRST quarter inch capac- 
ity electric drill to be 
designed specifically 
for the home user 
trade. 


Model 149 — $17.95 
















FIRST saw attachment to 
be designed for use 
in a specific quarter 
inch capacity electric 
drill. 


Model 951 — $10.95 





FIRST and original gen- 
eral purpose electric 
drill kit designed espe- 
cially for the home 
user trade. 


Model 149HK — $27.95 














FIRST electric hand pol- 
isher designed espe- 
cially for the woman 
for household use 
specifically. 
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Model 150 — $19.75 
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This ingenious time-and-money saver permits 
adjusting the strike to eliminate door rattling and 
compensate for misalignment or warpage. All this 
is accomplished without cutting a new mortise. A 
built-in locking device holds strike firmly after 


adjustment. 


YOU CAN SELL 
THIS FEATURE 


It saves valuable time for skilled 
hands, eliminates expensive call backs, 
provides lasting extra convenience, 
and is furnished with all Kwikset “600” 
line locksets. 


*PAT. APPL. FOR 


The Only Lock with All these Features 


¢ Six pin tumbler security 
* Two-way locking action 


¢ All steel and brass construction 


¢ Full 4" latch bolt throw 


600° 





KWIKSET SALES AND SERVICE COMPANY *¢ ANAHEIM, CALIFORNIA 
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LOOSEN SCREW. 
ADJUST LIP. 
TIGHTEN SCREW. 
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« Feather-touch knob action 

¢ Equi-distant knob projection 
¢ Elimination of cylinder reversing 
* Unconditional guarantee 
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SLIDING DOOR) 
HARDWARE 


a combination for 
every size and 
type of door 


If the door slides, there’s Coburn Sliding Door 
Hardware. The wide range of capacities, from 300 
pounds to 6,000 pounds, for folding, sliding, single or 
multiple track doors, for any use, makes Coburn your 
best source of supply. 


Ta TEs 








And for most sales opportunities, stock the Coburn #5916 
Door Set, with a capacity of 300 pounds and for doors 
up,to 1% inches thick. This convenient packaged 

set contains everything required except the track. With 
standard track in stock, you can sell the complete 
hardware for practically any light door installation. 


For home garage doors, the Coburn #500 Swing-Over 
Door Set is a natural. Dependable, easily installed, and 
easy to operate, you should add it to your line. 


Write for catalog #200 to Coburn Sales and Engineering, 
56 Sterling Street, Clinton, Mass. 
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American Chains for Farm, Home, 
Industry and Transportation 


\ AMERICAN 
‘d=, CHAIN 
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New Metal Containers 
Offer Even Better Values 


e Now the popular Acco-PAKs come in new 
metal containers, well finished and labeled. 
These pails can be re-used. As a matter of fact, 
you can sell them as pails when emptied. 

As you know, Acco Quality is the standard 
of value in chains. That’s why it pays to dis- 
play American Chain items at all times. 

Do you need another American Chain dis- 
play stand? These Salesmakers really create 
impulse buying. Tell your AMERICAN CHAIN 
distributor. 


American Chain Division 
AMERICAN CHAIN & CABLE 


York, Pa., Chicago, Denver, Detroit, Houston, 
Los Angeles, New York, Philadelphia, Pittsburgh, 
Portland, Ore., San Francisco, Bridgeport, Conn. 
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ust Among Ourselves 


Informal Editorial Comments 


By W. A. Phair 


A three-legged stool .. . 


Did you ever try to milk a cow, using a three-legged stool that had one leg 
missing? It can be done, but it’s doing it the hard way. 


A hardware store is something like a three-legged stool; it has three main 
supports—merchandising techniques, financial policies and management practices. 
If you remove or weaken any one of those three supports, you threaten the sta- 
bility of the ehtire structure. 


In the years since the war, store owners generally have spent much time and 
money in strengthening one particular leg of this stool—merchandising tech- 
niques. Too often the other two legs have been forgotten or ignored. 


There are so many stores today that have done an outstanding job of modern- 
izing their fixtures, store front, etc., but which suffer from the handicap of out- 
worn management practices. It takes much more than a pretty store to turn in 
decent profits each month. 


When you begin to appraise the effectiveness of your management practices, 
two subjects that should first get your attention are turnover and selling efficiency. 


A small improvement in these two factors can have very beneficial effects on 
your balance sheet. 


The discount house technique is not the way to lower operating costs and 
higher turnover on a long term basis. Discount selling is basically- unsound. 
Greatly increased discounts for dealers is not an economically sound method, 
either. Higher markups only serve to provide a larger umbrella under which dis- 
count sellers can operate. The only solution that will stand the test of time is 
more efficient store operation. 


Expensive luxuries... 


Very few dealers can afford to hire an efficiency engineer or a consultant to 
go over their stores and tell them what’s wrong. But almost any dealer can make 
many improvements himself if he will wipe from his mind certain ideas that 
have controlled his actions in the past. 


Just as ideas and practices in manufacturing, transportation and other phases 
of our business life have changed over the past decade, so have many of the 
ideas that once governed our practices in retail distribution. 

One of the luxuries of the past that can no longer be tolerated is a pet depart- 
ment of the owner or manager. Too often a department that is the pet of the 
manager reflects personal likes and dislikes, rather than what today’s consumers 
want and will buy. It has a tendency to get loaded down with dead wood, shelf 
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warmers that tie up capital and kill turnover. That situation has no place in 
today’s stores. 


The importance of being able to spot weak departments is a very good reason 
for departmentalizing your store. It is not necessary to departmentalize to the 
extent of separate registers or register code numbers. Very often a worthwhile 
job can be done simply by departmentalizing the buying records. 


There are occasions where a department may not be carrying its weight on the 
balance sheet, yet it may have special value in attracting customers for building 
certain types of traffic. A service department often falls into this category. It 
is often good business to maintain such a department, but only after you have 
carefully analyzed all the factors in an objective manner, without regard for 
personal interests in the merchandise in the department. 





Another questionable luxury is the boast, “if it’s made, we have it.” While 
the ability of a hardware store to survive depressions, wars and booms is in the 
variety of its merchandise and the depth of its inventory, there is a limit to 
how far you can go and still make a profit. 


If 


f 








It is really amazing the amount of dead merchandise a store can accumulate, : 
if there isn’t a continuing effort to weed out such items. A store has just so 
much capital to work with. If it’s in live merchandise that permits a reasonable 
turnover rate, the store will profit. If it’s in dead merchandise, it makes no 
money for you. 
A 
A tougher attitude toward dead items is badly needed in most stores. Keep 
a bargain table going; feed into it promptly items that don’t earn their keep. 
Don’t keep hoping an item will come to life. Get as much back out of your buying Here’ 
mistakes as you can and put it into something else that will move. unifor 
flows | 
(A) ¢ 
They don’t come cheap... oon 
a | hose . 
cham! 
Another fertile field for reducing costs is in increasing the volume of sales per That’ 
clerk. Encouraging more self-service is one way of tackling that problem. You : all th 
don’t have to go to full self-service, with check-outs, etc. Rather, try and get as 
many customers as possible to wait of themselves, to release the sales staff for ae 


cases where personal selling is necessary. 


You can do a great deal in this direction without major layout changes. The 
first step could be the pricing of all merchandise. The second could be hanging 
signs telling customers to take their purchases to the cash counter. 


Very often, poor sales help reflects poor management. The idea that the cheaper 
you can get your sales help, the smarter you are, is an obsolete idea. You get 
good sales people only when you pay for them. And sales people, like ail of us, 
need leadership and encouragement if they are to do their best. 


A manager who dresses sloppily is going to have sales people who dress the 
same way. A manager who has no interest in knowing more about the merchan- 
dise in his store, isn’t going to develop much enthusiasm for product knowledge 
among his sales people. 








We well understand that it’s always much easier to tell of these things than 
to do them. But we also know from our observations of hundreds of dealers in 
all sections of the country, that these are the things that are being done and have 
proved to be most beneficial in the fight against shrinking margins. 
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e One and Only Sprinkler Hose 


-TO PROVIDE UNIFORM PRESSURE THE ENTIRE LENGTH 


go _US.ROYALITE 


-— _—— = 


= 


e- x ; Sj — ~ a 
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Ry Ora % : 


Comes with sturdy metal reel that 
permits easy carrying and hanging 


pus -.. these great features 
© Couplings at both ends—for 


adding extra lengths and easy flushing 
Flat bottom surface—will not roll even on bends 


Here’s the exclusive low-back feature that guarantees 100% Virgin Vinyl—for longer life and greater 
uniform sprinkling the entire length of the hose. Water flexibility 
flows from the faucet into perforated sprinkling chambers Extended coupling sleeves—for added protection 


(A) and into unperforated channel tube (B) and longer wear 
Sturdy metal reel—for easy handling and storage 


Water flows through tube (B) the entire length of the High f inkl 
hose .. . hits end cap and flows back into the sprinkling a ae ee eee 
t Low pressure for soaking 
chambers. 

é : are Greater coverage—assured by even pressure 
That’s how you get uniform pressure and even sprinkling throughout, allowing greater number of perfora- 
all the way in U. S. ROYALITE SPRINKLER Hose. tions. 








Available in 25- and 50-ft. lengths. 


The One and Only Garden Hose 


with a complete selection of plastic and rubber hose including opaque 

plastic and transparent “see thru” plastic. The “U.S.” line has a garden 

hose for every requirement. . 
The homeowner who has once used a “U. S.” hose knows its depend- - 

ability—and he won’t settle for any other brand. Remember, 

the chances are he’s already a user of U. S. Royal Tires, or 

U. S. Keds®, or one or more of the many “U. S.” products. 


He knows “U. S.” means quality. 
All “U. S.’’ Hose sold only through selected distributors. 


Stock up now. 














UNITED STATES RUBBER COMPANY .« Mechanical Goods Division, Rockefeller Center, New York 20, N. Y. 
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ashington 
NEWS and VIEWS 


By Washington Bureau of 
HARDWARE AGE 


The New Tax Law-—A Review 
Of How It Affects Business 


The new tax law—the first major revision of the 
nation’s tax structure in 75 years—will save business 
men some $1 billion in taxes this year and more as 
its full impact becomes effective. 

In addition to direct tax savings, most hardware- 
men, especially smaller dealers, will reap savings in 
time and bookkeeping expenses because for the first 
time the nation’s tax laws conform to standard 
bookkeeping procedure, eliminating the need for a 
double set of books. 

One of the main benefits is to expansion-minded 
hardware dealers. The new law exempts up to $60,- 
000 of accumulated retained earnings to be used for 
expansion or modernization without penalty. 

Under the new law, the burden of providing that 
such earnings are excessive rests with the Govern- 
ment, and the penalty may now be assessed only on 
what is ruled excessive, and not on the whole amount. 

Another provision will permit stores to carry back 
losses to the two previous years, to offset profits, or 
five years in the future. 

Partnerships, under the new codes, are allowed to 
get treatment as separate entities, rather than as 
mere agents of the partners. 

Under the new rules, many partnerships may now 
elect to be taxed as corporations, if they make the 
decision within 60 days after the end of any taxable 
year. 

The measure also makes a start at easing the double 
taxation of corporate dividends. Taxpayers are per- 
mitted to exclude $50 a year of any dividend income 
after July 31, 1954, plus 2 pct credit against the final 
tax this year, and 4 pct in later years. 

Costs of organizing a partnership or corporation 
may now be written off in five years, instead of over 
the life of the business. 

A brief review of what the tax law means to busi- 
ness men follows: 


» Bad Debts— 


Business bad debts are now fully deductible against 
ordinary income; personal bad debts are capital loss, 
deductible only against capital gains. A taxpayer 


10 


who endorses a business obligation and must make 
payment, but can’t collect later, may make a full de- 
duction. 


> Business Expenses— 

Deductions are now permitted for transportation 
expenses of employees not living away from home and 
expenses of salesmen working full time. 


» Instalment Buying— 

Deductions are allowed for interest on carrying 
charges where charges are separately stated but in- 
terest is not. 


» Corporate Tax Rate— 
The rate remains at 52 pct until next April 1, then 
drops to 47 pet. 


> Sale of Real Estate— 

Proceeds from sales are treated as capital gain if 
the seller is not a real estate dealer and has held the 
land for 10 years during which it was improved or 
subdivided. 


» Reorganizations— 
Splits are tax free if the deal is not principally 
a device for the distribution of profits. 


» Hobby Losses. 
A limit of $50,000 a year for five years is set on the 
business losses that may be offset by another income. 


» Children’s Earnings— 

Children under 19 or students attending college or 
on-the-farm training may be claimed as dependents 
even if they earn more than $600 a year if the tax- 
payer provides more than half of their support. 


» Charitable Contributions— 


Gifts in excess of 5 pet may be carried over and 
deducted in the next two tax years. 


» Retirement Income— 


Retired persons over 65, may deduct 20 pct of the 
first $1200 income. 
(Continued on page 84) 
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Butt Hinges 
by McKINNEY 


hinge craftsmanship 
at its finest 











McKINNEY 





Quality Hinges Since 1865 | 4 
J 
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LATEST 


Tubular Shaft Hammer 
This new shock-absorbing ham- 
mer, called the Rocket, is guaran- 
teed indestructible in all normal 
use. Oval-shaped handle with brown 
cushion grip is said to be strongest 
ever designed. Shaft, made of high 
carbon baron steel, is of tubular 
construction which provides greater 





resiliency and more shock dissipa- 
tion than a solid handle. Hammer’s 
octagon pattern head can’t loosen 
or fly off because it’s wedged to the 
shaft, and locked in place with a 
steel pin. True Temper Corp. 


For more data circle No. 1 on postcard, p. 95 


Reel-Type Riding Mower 


Latest addition to new 1955 line 
of power lawn mowers is the Ride- 
A-Lawn. Powered by new model 
2%, hp, four-cycle engine, mower 
is able to trim to within 114 in. of 
walls, trees, and fences, and cuts a 
25 in. swath. Riding unit is a built- 
in part of the machine and has 
positive steering, fingertip accel- 
erator and clutch controls, and a 
padded, spring suspended seat able 
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INFORMATION ON NEW 





to support up to 300 lb. Two 18 in. 
wing mowing units which extend 
the cutting swath to more than 50 
in. are available as an_ optional 
accessory. Mower fair trades in 
the East for $294.95. Also available 
are 5 other new model reel-type 
mowers and five new model rotary- 
tvpe mowers. Reo Motors, Inc. 


For more data circle No. 2 on postcard, p. 95 


Aluminum Ladder Line 

New Rid-Jid line of aluminum 
ladders includes extension ladders 
from 20 to 40 ft lengths, single 
ladders from 8 to 20 ft lengths, 
step ladders from 4 to 10 ft anda 
light aluminum step stool. Ladders 
have a top plate with a recessed 
tray for small parts and punched 


| 





PRODUCTS AND SERVICES 


holes for use as brush or tool hold- 
ers; rounded corners and edges, 
and extra wide and deep, serrated 
steps. Single ladders and extension 
ladders have non-skid safety shoes 
with rubber treads for work on 
smooth surfaces, and saw-toothed 
edges for use on ground. Stool 
lists for $9.95; 5 ft ladder for 
$20.95, and the 24 ft extension lad- 
der for $57.60. J. R. Clark Co. 


For more data circle No. 3 on postcard, p. 95 


Portable Electric Mixer 
This portable electric mixer 
comes in a yellow and gray color 
combination and has three speed 
AC-DC motor. Twin chrome-plated 
beaters snap in and out for quick 





er side of cast aluminum body pre- 


vents scratching and _ chipping 
when mixer rests on edge of bowl. 
Heel construction enables mixer to 
stand on end, permitting drippings 
from beaters to fall back into mix- 
ing bowl. Wall bracket is provided 
with each mixer for storage. Lists 
for $19.50. West Bend Aluminum 
Co. 


For more data circle No. 4 on postcard, p. 95 
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in hardware merchandise... 


FOR THE HARDWARE DEALER 


a * 
Huntsmen's Outing Set - 
New Universal Huntsmen’s out- 
ing set features brown nylon zip- 
pered carrying case and two one- 
quart vacuum bottles; one brown 


to match the lithographed brown 
sandwich box, the other a straw 
color to match trim and handles of 
case. Each bottle has four nested 
cups. Landers, Frary & Clark. 


For more data circle No. 5 on postcard, p. 95 


Cylindrical Door Locks 

New 450 Series locks are in- 
stalled after the latch bolt is ap- 
plied to door. It is pre-set for 
standard interior doors, 1%% in., or 
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standard exterior doors, 1%4 in. 
Face plates and strikes are avail- 
able with square or round corners. 
Locks have wrought brass, bronze 
or aluminum trim. Each lock in- 
dividually packaged complete with 
screws, template and _ installation 
instructions. National Lock Co. 


For more data circle No. 6 on postcard, p. 95 


9-Cup Coffee Maker 


Latest in line of all-purpose 
range model coffee makers is this 
stainless steel 4-9 cup capacity 
percolator with cup markings on 
both the decanter and inner coffee 


basket. Model features heat-proof 
handle and drip-proof spout. Lists 
for $11.95. Also available is new 
Crown Jewel electric knife sharp- 
ener. Lists for $19.95. Cory Corp. 


For more data circle No. 7 on postcard, p. 95 


Sprinkling System Package 

Underground lawn _= sprinkling 
system package kit, called Sprink- 
l-it, includes plastic pipe, fittings, 
clamps and spray heads. The 80 ft 
of pipe is sufficient for 1000 sq ft 


(Continued on page 92) 
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TO HELP YOU 


SELL 


NEW DISPLAYS 
AND OTHER DEALER 
SALES WELLES 


Firearms Display Package 

Fall display package for firearm 
dealers consists of 2814 x 20 in. 
“First in the Field” dog picture, 


printed in 8 colors; an illustrated 
ease] display card and a compact 
gun stand. Package available with- 
out cost upon request. Savage Arms 
Corp. 


For more data circle No. 8 on postcard, p. 95 


Picture Hanger Packets 
Push-less picture hangers now 
come in Window Packets which 
open like a book of matches. In- 
hangers and nails are con- 
separate compartments 
between two cellophane _ strips. 
Packets are red and blue, with 
white lettering, and stripes. Model 
numbers and capacities are on the 
bottom front of each package. Also 
new is 720-B counter display for 


(Continued on page 106) 
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Improved Inventory 
Situation Is Seen 
As Boon to Business 


At this time when retailers gen- 
erally expect a seasonal upturn in 
trade, the inventory situation in 
most lines of business seems to be 
shaping up in satisfactory fashion. 

Slowly but surely burdensome 
inventories have been worked off. 
Sharp cutbacks in production in 
some industries have done the 
trick, and fairly constant consumer 
demand in others has effected the 
change. 

The auto industry, which is 
closely watched as a barometer of 
business, showed unexpected 
strength this Spring and for a 
while were moving new 
cars out of their showrooms at a 
faster pace than Detroit was build- 
ing them. 

Likewise, in major appliances, 
a highly competitive market has 
moved mountains of white goods, 
although at lower margins. 

Housing, which constitutes an- 
other major segment of the econ- 
omy, has also surpassed the mark 
set for it earlier this year and the 
effects of the new Federal housing 
legislation, offering easier mort- 
gage terms, is still to be felt. 

In the face of such encouraging 
facts it doesn’t require too much 
vision to see that conditions augur 


dealers 
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p> July Retail Sales Were Lower 


» Chain Stores Showed Increase 


>» Home Building Jumps 14% 


well for a reasonably good fall and 
winter selling season. 

At the end of the first six months 
of this year, the nation’s retailers 
were slightly less than 2 pct behind 
last year’s volume in the like period. 

The hardware trade showed bet- 
ter performance over the same 
course, being just fractionally low- 
er in sales this year than last, for 
the January-June period. 

Department stores (including 
mail order didn’t do as well)—off 
5.3 pet. 


instalment Credit 
Total Rises Again 


Installment credit outstanding at 
the end of June increased for the 
third consecutive month, reaching 
$21.1 billion at the end of June, 
reports the Federal Reserve Board. 

The June gain of $178 million 
was largely seasonal in character, 
says the board, but notes it was 
considerably smaller than the gains 
of $442 million in June, 1953, and 
$732 million in June, 1952. 


Nation's Output of Goods and Services 
Increased in 2nd Quarter, Reversing Trend 


The nation’s output of goods and 
services moved up slightly in the 
second quarter, reversing a nine- 
month decline. 

The Commerce Dept. announces 
the gross national product, which 
measures the dollar value of all 
goods and services produced, was 
at an annual rate of $356 billion in 
the April-June quarter. 

The $356 billion rate was about 
$200 million above the first-quarter 
level and marked the first time 
G. N. P. has not declined since the 
second quarter of 1953. 

“The rise over the first quarter 
was so small we must consider total 
output unchanged,” said one econo- 
mist in the department, adding, 
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“The significant thing, however, is 
that the decline has halted. 

The department’s estimate of the 
nation’s total output in the current 
quarter won’t be available until 
mid-November. Economists in the 
Office of Business Economics pre- 
dict, however, that when the report 
does come out the annual rate will 
show “little if any change from 
second quarter levels.” 

The $356 billion second quarter 
rate was about’4 pct lower than in 
the like three-month period last 
year. Second quarter 1953 output, 
at a $369.9 billion annual rate, 
however, was a record high. The 
second quarter this year was about 

(Continued on page 126) 
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How RBsW backs up the 


‘sellingest” fasteners you can handle 





NEW DRAWING CARD for the “Do-It-Yourself” market is RB&W’s 
pace-setting Handy-Man Bolt and Nut Kit. It boosts unit sales, 
saves customers’ time. Up-to-the-minute merchandising like this 
shows why survey after survey proves RB&W the best-known 
fastener brand, why it pays to stock and sell RB&W products. 





INDUSTRY'S BROADEST LINE of high-quality fasteners insures cus- 
tomer satisfaction. With RB&W carriage bolts, machine bolts, 
lag bolts and-stove bolts, you can fill all orders promptly. And, 
uniformly accurate threading plus uniform strength make for 
easy application, tight holding power. 


Plants at: PORT CHESTER, N.Y.; CORAOPOLIS, PA.; ROCK FALLS, ILL.; 








oy 


NEW STRONGER PACKAGES of rigid kratt-board (larger sizes are 
corrugated) cut spillage, breakage. Upside-down box (another 
RB&W first) is fumble-proof, eases handling. Oversized labels 
speed product identification. New packaging is part of RB&W's 
continuing effort to help you increase sales. 





HARDEST WORKING CATALOG is this RB&W sales aid with heavy 
flexible cover, first choice of countermen everywhere. Jammed 
with facts and double tab-indexed by product for instant refer- 
ence. Stock up on RB&W fasteners — the top-quality line. Russell, 
Burdsall & Ward Bolt and Nut Company, Port Chester, N.Y. 


Las RUSSELL, BURDSALL & WARD 


109 YEARS MAKING STRONG THE THINGS THAT MAKE AMERICA STRONG 


LOS ANGELES, CALIF. Additional sales offices at: ARDMORE (PHILA.), PA.; 


PITTSBURGH; DETROIT; CHICAGO; DALLAS; SAN FRANCISCO. Sales agents at: SEATTLE. Distributors from coast to coast. 
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now... you can be sure 
of barbed wire quality, to 


RED BRAND BARBED WIRE | 


RED BRAND barbed wire... RED barbs now tell you 
the barbed wire that has the same high quality as RED BRAND woven wire, 


Just look for the RED barbs .. . your guide to quality. 


RED TOP steel posts and RED BRAND woven wire have proved 
through the vears their economy, their strength and durability. You can 


always depend on them. 


RED BRAND woven wire. For years, the Red Top Wire has been 
your guide to long life, easy-to-erect woven wire ... the fence that 


stays taut through the years... RED BRAND. It still is. 


We want 
our fen 


RED BRAND. } 


best when 


“ 
r 


Sie BURA. 


KEYSTONE 
STEEL & WIRE 
COMPANY 


PEORIA 7, ILLINOIS 
Makers of Red Brand Fence » Red Brond Barbed 


Wire » Red Top Steel Posts - Gotes - Poultry Netting 


Non-Climbable Fence and Ornamental Fence: Bale Ties 
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this sales booster 


is working for 


RED BRAND 


dealers everywhere 


Here’s good news for farmers! Told in a powerful way! 
Now, farmers can be sure of top-quality barbed wire 
...ata glance. The red barbs tell the story. 


In September, the full page advertisement shown will 
appear in leading farm magazines. It’s the first in a 
new series of hard selling advertisements. 


Strong magazine advertising, continuously through 

the years, is only one way Red Brand boosts sales for 
its dealers! Week after week, the year round, the 
popular Practical Land Use Radio Program is on the 
air, building the market for fence, as well as preference 
for Red Brand. : 


This is the second way Red Brand helps boost its 
dealers’ business. 

There are many others. If you want to put new zip 
in your merchandising, ask your Red Brand salesman 
about the new Red Brand Merchandising Plan. It 
gets amazing results. 


KEYSTONE STEEL & 
WIRE COMPANY 


Peoria 7, Illinois 


Makers of Red Brand Fence, Red Brand Barbed Wire, Red Top 
Steel Posts, Gates, Poultry Netting, Non-Climbable Fence, Or- 
namental Fence, Bale Ties, Nails, Keymesh, Keycorner, Keybead. 











KEYNOTING YOUNGSTOWN KITCHENS GREAT FALL PROMOTION 


A 42” SPECIA 


THAT: REALLY A SPECIAL! 


won fidtehens 42" 


Here's © Cabinet 
Sink Special that'll 
really pull pros 
pects during your 
big Youngstown" 
Kitchens’ Fall Pro 


motion! 
\/ 
Uy 


etime 
@ Streamlined in steel, built to last @ hous 


1 e' ty u n-enaomele tee! to 
eO e, acid-resis ing, PO celaw ameled + P 
e-piec 


® Drainboord right of left, Wide, no-tP fluting 


lined for 
d and linoleum 
_ one partitione 
® 2 big drawers 


cutlery 


yre control 
Ss g mixing faucet; exoct temperatur 
@ Swingin 


REG 


SPECIAL 


ULAR $129.95" 


89% 


Look ot these worth-more features! 
cabinet 
@ 3 sound deadened doors open on roomy under 
y 
@ Soap-box rack on back of door 
@ Beoutiful, Eosy-V handles 
forage space 
@ Big yndercabinet 
tandin 
Toe recess, plus correct height | 36") for easier sto 9 
e Toe . 
oe Crumb-cup straimer 


' 
As little os $! 25 o week on F.H.A. terms 





AND YOU CAN SELL UP TO THESE SPECIALS! 


REGULAR $129.95+ 
$e RETAIL FoR 


192 


« Long-lasting steel 
construction 

° 
2 smooth. sliding drawers; 


two drainboards Complete $ 


om 
odel with deluxe faucet faucet and strainer 


pe spray, 2 shelves, 
ritioned cutler 

regularly $159. oe — 
$129.95% sia: 


o 
Crumb-cup strainer 


PSS 


a 
Tt) 


“Sees 


_ 





SALES AIDS GALORE! 


© Hard-selling 4-page, 4-color 
broadside 


@ Colorful window poster 


@ Sink banners @ Full 66” wide—ond 
steel throughout 
@ Twin drainboords; twin 
bowls; two drawers 
e Model with deluxe faucet 
wes, 
and spray, 2 she 
partitioned cutlery drawer — 
* Al reguler and speci! prices ede $209 o5°, cow 
$5.00 higher West ond ame wh 
Slightly hi ¢ _ 
ai sa @ Crumb-cup strainers. 


@ Ad mats 


Get fall off to a fast start. Contact 
your Youngstown Kitchens distributor now! 








MULLINS MANUFACTURING CORPORATION 


CABINETS OF STEEL 


FOR 


REGULAR $189.95" 
TO RETAIL FOR 


1342 


Complete with faucet and strainers 


« WARREN, OHIO 


LASTING APPEAL 
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add a magnificent finishing touch to every door 


ARREN, OHIC 


The most exciting contribution 
to home decoration offered by a builders’ 
hardware manufacturer in years . . . that’s 
Decra-Dor. It’s what your builder customers 
have been looking for to add more glamour 
and sales appeal to their new homes. 

LOCKWOOD Decra-Dor pilates arc 
designed for with Lockwoop ‘C’ 
Series locksets only. This combination of the 
unequalled quality of the lockset and the 
striking beauty of Decra-Dor plates will give 
your sales a profit-boosting, one-two punch. 


use 


A. HARVEST 


B. RONDO 


These beautifully etched piates, with 
design inlaid in color, add dignity and dis- 
tinction to every door . . . flush moderns, 
traditional paneled styles . . . from the front 
door right through the house. The five de- 
signs illustrated are available in highly pol- 
ished brass or satin-finished aluminum. 


Easy to install, economically priced, 
Decra-Dor plates start moving as soon as 


you display them. Ask-your Lockwoop job- 


ber, today, about them. 


The classic beauty of a shaft of wheat, modern yet ageless. 


This simple circular design frames the door knob in a colorful etched 


pattern on lustrous metal. 


c. 
DB. 
E. 


cosmic 


PERSIAN 


A suggestion of antique design rendered with truly modern simplicity. 
WOODBINE Graceful tendrils in an attractive floral pattern. 


The legendary tree of wisdom, etched and inlaid with color on a 


quadrant-shaped plate. 


ALL 


DESIGNS AVAILABLE 


IN BRASS OR ALUMINUM 


lockuwood 


LOCKWOOD HARDWARE MANUFACTURING CO. 


Fitchburg 


* Massachusetts 


TURN PAGE > 















LOCKWOOD’S new 


J Naud y, /* plates 
are BIG NEWS! 


country about them! 
When as exciting a new product as DECRA-DOR plates 
comes along, it calls for BIG DOINGS. That’s why we’ve 
got a slam-bang promotion rolling to tell builders and 
potential home owners about this dramatic new home 
decorating idea. 


Plates and Lockwood’s ‘C’ Series locksets. 





| FULL COLOR ADVERTISING 







Eye-filling, full-color, full-page ads in these 


other publications, reaching all your 


and 
builder customers and all their customers 


the cream of the new home market. 









HANDSOME SAMPLE MOUNTS 










2 styles in beautiful mahogany 
finish: Deluxe Model V (com- 


plete lockset) and Easel Model 


Biitbin/» 


i €e 


W (dummy trim only.) 





POWER-PACKED SALES LITERATURE 
IN FULL COLOR 





we 


Building \ 


Usk pLAs Aa 


Ask your jobber 
for the complete DECRA-DOR story. 










3() NEW WoO 
ou inst 


Fitchburg, Massachusetts 


4 TURN PAGE 


ER teen ers at 


= ea me 


...and we're telling the whole | 


Lockwood is going all-out to help you knock off a q 
sock-full of extra business this Fall with DECRA-DOR § 
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LOCKWOOD HARDWARE MANUFACTURING CoO. §& 
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Workmen installing new QSM Cross Cor- 
rugated Aluminum Roll Roofing on 
N.E.M.A. farm, dedicated to 
Electricity's Diamond Jubilee. 










NOW...MAKE REAL PROFITS! 


SELL NEW PATENTED* QSM CROSS CORRUGATED 


ALUMINUM IN ROLLS FOR ROOFING, SIDING, DECORATING! 








NEW PROFITS IN ROOFING—Sell your customers the 
greatest development in roofing in the last fifty years 
...QSM Aluminum in rolls... the cross corrugated 
aluminum roofing material that rolls on like a rug. 


e No side laps—no leaks 


Fits together—hugs the contour of any roof — 
new or old! 


¢ Minimum sheathing and decking 
e Simplified application 
© 28” and 48” widths 


*QSM’s Exclusive Patent on Cross Corrugated Aluminum in 
Rolls Assures You of Protected Profits on this Outstanding 
Building Material. Ochiltree Patent No. 2,369,487. 





» Reduce Inventory with Rolls! 


Now carry an adequate stock to meet any customer require- 
ment with 28''-48'' widths in 50-100-200 ff. rolls. Dealer 
can cut any desired length! 


Send This Profit Coupon and Get 
the Facts on QSM Aluminum Rolls 
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QUAKER STATE 


LANCASTER, PENNSYLVANIA 


NEW PROFITS IN DECORATING— Aluminum rolls have 
1001 uses in homes, farms, stores, garages, etc. Stock 
the popular 100 or 200 ft. lengths in upright rolls and 
you'll be sure of added sales and profits from the 
do-it-yourself market. 


NEW PROFITS IN SIDING—Siding customers will appre- 
ciate the economy of QSM Aluminum Rolls. When 
they see a roll standing upright on your floor, they'll 
recognize instantly its superiority over old-fashioned 
siding materials. 


QUAKER STATE METALS COMPANY 
P.O. Box 1167, Lancaster, Pennsylvania 


Send me the facts on new QSM Cross Corrugated 
Aluminum Rolls. 


Name ™ 
Company 
Address 


City State (A) 


pro-------- 


ee | 


COMPANY 
















UJ. S. Rainbow V-Belts 
for home appliances 


e The H-30 Assortment has 30 sizes of 
light-duty belts for householders, shop 
mechanics and farmers. Includes the 
exact belt for service on hundreds of 
domestic and commercial refrigeration 
units, ice cream, frozen-food plants, 
air-conditioning systems, power lawn 
mowers, home shop tools, milking 
machines, water pumps, etc. 


Plus 5 Valuable 
Free Sales Aids 


3. You can quickly measure 
belt width and length with this 
stick. Especially useful where 
brand name on the belt to be 
replaced is not readable, 





41330 | 








( wey The Right 





1. Large, colorful poster for 
your counter or window, Identi- 
fies you as dealer in good V-belts, 


I US.RAINBOW | 


WITH THE EQUA -TENSIL CORD SECTION 





See the 
Miracle G 
killed by | 
weakened 
are “life- 











2. Belt catalogue containing 
listings for over 8,000 makes and 
models of refrigerators alone, 
arranged for quick reference. 
Complete with Belt. Length 
Tables and Changeover Charts. 





' 
4. This handy inventory card 
enables you to keep a running 
record of sales, and to record 
your best sellers so you can 
reorder wisely. Contains retail 
prices and belt sizes for quick 
reference. 


5. Two valuable charts—one 
enables you to quickly select the 
correct drive, and the other lets 
you determine the belt length 
required. 













against th 
take char 


oud es Wile 





’ 


FREE sturdy counter stand 
or wall rack. Both keep belts 
in plain view, solve your storage 
problem. Hold up to 70 belts, 

need only 18-inch counter space. 










"U.S." Research perfects it 
U.S.” Production builds it 










U.S. Industry depends on it Visit ov 
UNITED STATES RUBBER COMPANY 
MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20, N. Y. 
Hose « Belting + Expansion Joints « Rubber-to-metal Products ¢ Oil Field Specialties « Plastic Pipe and Fittings « Grinding Wheels « Packings + Tapé 
Molded and Extruded Rubber and Plastic Products « Protective Linings and Coatings * Conductive Rubber « Adhesives « Roll Coverings « Mats and Maitin 
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WARNING! 


Don’t invest in another pound of any lawn seed until 
' you read the amazing success story of MIRACLE GREEN: 














In 5 short years, MIRACLE GREEN has become 

\ the largest-selling lawn seed through 

~- hardware wholesalers in the nation, 
concentrating mainly in the Midwest! 


€ 













oe a Se a 
oan 


"How MIRACLE GREEN Treated Lawn Seed Now MIRACLE GREEN goes 
Gives Stands Of Grass Up To Twice As Thick: nationwide, with LIFE 

a telling the story of the greatest 
major difference in lawn seed 
to nearly 5 out of every 10 
families in your town! 


Don't be caught with big stocks of untreated 
lawn seed on your hands when MIRACLE GREEN 
Treated Lawn Seed’s sales-proven advertising in 
LIFE starts appearing in your town this fall. 


Many dealers remember how other brands “nose- 
dived” in sales when MIRACLE GREEN was intro- 
duced. In market after market, they recall how 
See the difference between ordinary untreated seeds and home-owners asked for MIRACLE GREEN by name, 
Miracle Green Treated Lawn Seeds. Untreated seeds are often refused substitutes, and went from store to store 
killed by bacteria, rot, or fungi before they can even sprout, or so until they found MIRACLE GREEN. 

weakened that they wither and die. Miracle Green treated seeds Dealers who had MIRACLE GREEN on hand made 
are “life-protected” by a chemical coating that guards seed money. Those who didn’t lost sale after sale. Don’t 
against these deadly enemies that lurk in even the best soil. Why make their mistake. Place your order for MIRACLE 
take chances? Insist on Miracle Green Treated Lawn Seed! GREEN Treated Lawn Seed with your wholesaler. 
MIRACLE GREEN SUPER. Our best blend of 100% 
perennial seeds. Extra high amount of Kentucky 
henatinate, Gel Bluegrass. 1 Ib...... (suggested retail price) $1.98 
Nationally-Advertised MIRACLE GREEN HIGH QUALITY. A popular 
Lawn Seed In The priced, premium blend of luxuriant perennial 
Sept. 6th Issue Of grasses. 1 lb. (suggested retail price).......$1.39 
i HARDY TURF. Miracle Green Treated. A fine quality 
low-cost blend. 1 Ib.......(suggested retail price)... 69¢ 






















Watch For 





4 





Visit our Booth $-338, National Hardware Show, Chicago, October 11-15. 


In this test, under identical growing conditions, 

Miracle Green Treated Lawn Seeds grew 2656 plants, 

, INC. untreated seed of same quality grew only 1302. 

ackings © With advertised proof of performance like this, is 
Miats a nasen 1218 West 8th Street, Kansas City, Mo. it any wonder folks insist on Miracle Green? 
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Round, the oldest name in chain, now joins Republic 
Steel, producer of the world’s widest range of steels 
and steel products. 


The Round Chain plants and warehouses now be- 
come the Round Chain Division of Republic Steel 
Corporation. 


Your orders for REPUBLIC Round CHAIN will be 
handled promptly and efficiently through a central 


= 





sales organization. Manufacturing plants and ware- 
houses are strategically located in leading cities 
throughout the United States to assure you of prompt 
delivery. 

The products are the same high quality chain you 
have known and used under the Round name. Now 
they have a new name: ““REPUBLIC Round CHAIN”. 


Republic will continue to stress service and quality 
which have been characteristic of Round Chain 


for over 85 years. 


Integration of Round manufacturing facilities with 
Republic’s experience in producing all types of 
steels assures you of the highest quality chain 
ff products, 

REPUBLIC Round CHAIN is a complete line of 
welded and weldless chain for every requirement 
—industrial, farm and home. 


For additional information, write: 


REPUBLIC STEEL CORPORATION 
Round Chain Division 


Broadway and Chaincraft Road, Cleveland 5, Ohio 
GENERAL OFFICES ° CLEVELAND 1, OHIO 
Export Department: Chrysler Building, New York 17, New York 


Location of the plants and warehouses which become Republic's 
Round Chain Division is indicated on the above map. These were 
formerly the properties of: The Cleveland Chain & Manufacturing 
Company, Cleveland; The Round Bridgeport Chain & Mfg. Company, 
Bridgeport, Conn.; Round Woodhouse Chain & Mfg. Co., Trenton, 
N. J.; Round Chain & Mfg. Co., Chicago; Round Chain and Mfg. Co., 
St. Louis, Mo.; The Southern Chain & Mfg. Co., Birmingham, Ala.; 
Round Los Angeles Chain Corp., Los Angeles; Round California Chain 
Company, San Francisco; Round-Seattle Chain Corporation, Seattle 
and Portland. 











Other Republic Products include Steel Sheets, Strip, 
Bars, Wire, Pig Iron, Steel and Plastic Pipe, Bolts and 
Nuts, Tubing. 


A 


REPUBLIC 


CHAIN 
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*% 1471—Sleeper Tent 


Use anywhere. No stakes, ropes or 
ditching necessary. Goes up with its 
aluminum frame in minutes.  Insect-, 
water-, and snake-proof Special 
“AWNDOW" window gives dry ventila- 
tion even in heavy rain. Size: 33” 
wide, 90” long, 37” center height. 




















*% 20—Stay-A-Float 


Positive protection for children around 
water. Filled with Kapok sealed in 
vinyl inserts. Adjustable straps. Color: 
Orange. Sizes: 2 to 15 yrs. Individually 
packaged in plastic bags. 








% 68—Sleeping Bag 

This is brand new. Deluxe sleeping 
comfort afield or as supplementary 
bedding aboard ship. *“DACRON and 
Rayon blend filling. Bright plaid, 
flannelette lining. Full zipper, canopy. 
Patented foot pocket space. Air 
mattress pocket. Color: Navy Blue. 


*Trademark for 
DuPont's Polyester fiber 


Get in the hig pay-off 
—Sell Ta-pat-co 


Tapatco manufacturing plants in Greenfield, Ohio, New 
Orleans, Louisiana, and Fairfield, California are all set to serve 
you. The Tapatco line is available for immediate shipment 
from three plant locations. 

When you place your initial order or re-order, choose the 
Tapatco plant nearest you for prompt, efficient service. You'll 
like this special advantage that only Tapatco offers. Send for 
the new 1955 Tapatco literature or contact your favorite jobber. 


THE AMERICAN PAD & TEXTILE CO. 


GREENFIELD, OHIO 
FAIRFIELD, CALIF. NEW ORLEANS, LA. 
In Canada: Tapatco, Ltd., Chatham, Ontario 
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SELL EASIER- 
SELL FASTER- 
SELL MORE 








with 


a se e ROAD SEE: 
: An average of 16 Western-Winchester mes-_ ; 2 Yosle iY Z 


sages a month bring the story to shooters and 


: potential shooters all over America—and each : WIN, TLE, »} 7 E, R 


one reads them in his own favorite magazine. : 





eeeeeeee 








TRADE MARKS 


% 


Outdoor Magazines 

Sportsmen everywhere find the latest news from 
Western and Winchester in current issues of the 
best publications in the field. 





: Men’‘s Magazines 
Millions more see full-color Western-Winchester ads 
in their favorite men’s publications. 


} 
y 
4 
, 


. General Magazines 

: Only Western-Winchester advertisements are 
featured time after time in the country’s top 
big-circulation consumer magazines to reach the 
great potential offered by the mass market. 


Farm Magazines 
Over 3,000,000 shooting farmers read about Western and 
Winchester in the great farm magazines. 


Special Sports Magazines 
Western-Winchester carries your message to the most 
active shooting groups in the country. 


— = = 


Cee eee eee ee eeeeeeeeeeeee 


Juvenile Magazines 

Millions of young Americans are shooters — 
Western-Winchester reaches them for you in their 
own special publication. 


To we Ne 





Only Western-WincheSter gives dealers the 
: FULL-MARKET advertising that can deliver the 
; 21,500,000-man shooting market to your doorstep. 


eee eeeeee 





8 op oe Oe ae aa 


HARDWARE AGE, SEPTEMBER 2, 1954 








eee eee ee eee 2 


SSCS EEE EEE EEE EEE EES 






















8 





CASH IN on this great “pre-sold” 
Malden - WINCHESTER market! 


TRADE-MARK TRADE-MARK 


i ap WED . 
a 3 oh 5 ate 7 8 a oor: 


FREE! 3 new full-color gun and ammunition display pieces 


Add color and sales appeal to window or counter the easy way. Both the Western 
and Winchester Shotgun Shell Display and the Silvertip Ammunition Display have 
revolving-wheel guides to help customers select proper loads for all game. 


WINCHESTER 


SHOT SHELLS CENTER FIRE iM Eime 





Western and Winchester 
Shotgun Shell Display 2014/2” x 25” 


Western and Winchester Silvertip Ammunition Display 2042” x 25” 


FREE! Hunting season streamers 


Hunting Starts 





BUY P/N CHESTER FIREARMS & AMMUNITION HERE 


| Season Opens 














-» WINCHESTER FIREARMS & AMMUNITION 








BUY THEM HERE 4 
Duck Map 30” x 1534” open OOS Slammer: 
Dealer demand returns this Duck Map Timely reminders of 
for the fourth consecutive year. Shows all the fun ahead. 
regional season dates in large type. 


earteeeeeseeee 


SPECIAL! WINCHESTER all-wood gun display rack 


Most versatile gun rack makes an attractive 
counter, wall or window display. Stands or 
hangs. Your Western-Winchester representa- 
tive can get you one or more. $2.00 each. 


HARDWARE AGE, SEPTEMBER 2, 1954 





Giant 
She 
12 


Used int 
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~you get everything but the string 
to wrap up extra sales/ 








For decoration, back drop, 
window display .. . 
Cardboard mounted, both 
have folding easel stands and 
pre-punched holes—can 
either hang or stand free. 
Full-sized reprints for your °* 
customers available 
on request. 





DOP Pee eee eee eee eee eee eee 2 














Duck Scene 2112” x 24” Deer Scene 2112” x 24” 


FREE! 
Giant ammunition box displays Look Better . . . Sell Better with these 


fresh, colorful Western-Winchester sales aids. 
Here’s everything that can help you sell... 

help customers remember and select the guns 
and ammunition they want. Yes, it’s your 

free, personal way of getting the full benefits of 
the heavy, full-market consumer advertising .. . 
your best way to cash in on the enormous 
pre-sold Western-Winchester market. 


If you haven't received yours yet—or need 
more —now is the time to ask for the free 
promotion kit for the Winchester Model 50— 
the world’s first and only automatic shotgun 
with a non-recoiling barrel. 


*NEW! Winchester Firearms Brochure 
plus new color-sound motion pictures and TV 
spots for your use in a local advertising program 


Giant Western Super-x Giant Winchester Super Speed 
Shotgun Shell Box Shotgun Shell Box 
12” x 7” x 2114” 12” x 7” x 214” 


eeeeeeeee 


eeeeerree 


Used in many prize-winning Helps you remind customers 


eet ge a en to take home 
y popular demand. ammunition they need. 
MAIL THIS COUPON TODAY! 


FREE! 
Western-Winchester dealer aids book 


Sales Promotion Manager Dept. H.A. 
Arms and Ammunition Division 
Olin Industries, Inc., New Haven 4, Conn. 


Please send me the materials | have checked: 
Winchester Rifle and Deer Scene Picture 
Shotgun Display Quantity 


_...--Western and Winchester Giant Western Super-X 
Shotgun Shell Display Shotgun Shell Box 


Western and Winchester Giant Winchester Super Speed 
Silvertip Ammunition Display Shotgun Shell Box 


. Duck Map Hunting Season Streamers 
Quantity Quantity 
._Duck Scene Picture Dealer Aids Book 


Quantity _.Winchester Model 50 
Promotion Kit 


Dealer Aids Book 
9” x 12” 


eeeeeeeee 


Various sized layouts, 
illustrations and mats to help 
you make up your own store’s 
newspaper ads. New sales 
ideas on every page! 
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STORE....... 


COSHH HEHEHE EEE HEE BR EEEE 


eee eee eeeeeeeeeeee 


ARMS AND AMMUNITION DIVISION ; ADDRESS 
OLIN INDUSTRIES, INC., NEW HAVEN 4, CONN. city... 
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PRE-TESTED 





BEST SELLERS 


(by dollar volume) 


60 and 100 watt . . . 25% 
40 and 75 watt. . . . 15% 
15, 25, 50, 150 watt 17% 
+. 26 6 6s a 10% 
Nite-Lites ..... 10% 
Rear. 6 so 2 ee ee 

















BUILD EXTRA — FEATURE 4-LAMP PACKAGE. PUSH POPULAR TYPES. Here: 
Fall display package for variety stores Tomakesure you get yourshareofthebig a list of the big sellers in variety stores 
contains 10 special pieces for counters and _ bulbsnatcher business, plan giant displays Push them but don’t forget other popu 
windows. The attention-getting cop dis- that feature General Electric’s 4-bulb lar G-E bulbs like the WHITE bulbs ané 
play, shown above, fits into a card holder. package. They’ll boost your unit sales. GA bulbs. 
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25% 
15% 
17% 
10% 
10% 


23% 


ES. Here’ 
riety stores 
other popu: 





LL is the perfect time to boost your 
light bulb volume. All you have to do is 
take advantage of General Electric’s drive 
against bulbsnatchers—people who empty 
one bulb socket to fill another. Just when 
the family starts spending more time in- 
doors, the G-E promotion tells customers 
“stock up on G-E bulbs!’’ The Jane Fro- 
man T'V show delivers the message to 34% 
million homes. Ads in SATURDAY EVE- 
NING POST and LIFE reach millions 


Tie in with G.E's big 
BULBSNATCHER 
CAMPAIGN 


starting October 1st! 


more. Your customers can’t help but know 
it’s G-E bulb buying time! 

Besides the big need and big promotion, 
you've got an extra advantage: consumer 
preference for G-E bulbs! An audit of sales 
in Toledo, Ohio stores showed that Gen- 
eral Electric bulbs outsold another major 
brand over 2 to 1 in actual side-by-side tests! 

For more profits this Fall, get behind 
General Electric’s big anti-bulbsnatching 
campaign. Order your supply of bulbs today! 


PUT THIS G-E ADVERTISING TO WORK FOR YOU 





FULL PAGE 
ADS 
LIFE, Oct. 11 
SATURDAY 
EVENING POST 
Oct. 2 





FROMAN 


Oct. 7, 14 


1’ 


JANE | 


SHOW 
Sept. 30 





























GENERAL @@ ELECTRIC 
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name listed here 


Here's a new conception of the bath sale. with 


everything vou wantin a scale incorperated in a case 

of jewel-like beauty. The platform. um niited colors. ix 
mar-preof Vinylite—the tom. alvery and golden 
metals. Sleek. slim and besutifal. with a broad dial 

to make reading vour weight cass. and the 

famous Borg mechaniom to tell your exact 


weight alwaye § conversetion piece. 


end the gift for ant occasion 


No other scale is made like o EC) FR 
Saahaaandt 10 Gndtten tiie. tee 8. these Soe GEM Gaba 9 


You can sell the Borg “Flight” seale in volume this fall—at/ 
$15.00* list (East of Denver)—if vou act now to be listed in 
Borg’s “THIS WEEK” ad and promote this big-profit scale 


during the Christmas season. 


Here's the plan: The ad shown appears 
Nov. 28 as a full-color page in This Week 
Magazine distributed by 34 top-cireula- 
tion newspapers, reaching 10,899,759 
families. 

Note the column for dealers’ names. 

Your name can be listed here in your 

local newspaper carrying This 

Week, if your order for the new 

Flight 6-scale deal (including 

\ colorful new display unit) is 
\. received prior to Oct. 1. 


Your wholesale salesman 
has full details. 


See the “Flight” 
: l suet 


at these stores: 


tither Berg «al 


Ww 


Stores 
to be listed 
alphabetically 


by state. 


store 


nance 


CHRISTMAS 
/AD 


Get aboard this profit-maker! 
Borg’s “Flight” sales have opened everyone's eyes. At $15.00* 
list (Kast of Denver) the “Flight” is selling nearly unit for 
unit with low-priced scales, in many stores! 
Dealers now know that there is no price ceiling on bath- 
room scales—and that no store is too small to sell this “super- 
scale” in volume! 


At $15.00*. the “Flight” pays you nearly DOUBLE THE 
PROFIT PER SALE of many scales. 


Prove it in your store, this Christmas season 
Let Borg’s heavy advertising behind this higher-priced scale 
make money for you. Order the “Flight” deal now, in time to 
he listed as a dealer in this powerful color page appearing in 
THIS WEEK Magazine Nov. 28. 
Contact your wholesaler now — or drop us a postcard naming 


your wholesaler and saying “I want in,” and we'll arrange the 
details. The Borg- Erickson ¢ vorp.. 1133 N. Kilbourn. Chicago51. 





*Denver and west, 15.75 


32 


No other scale sells like a b3 O oe GS ...No scale makes profit like the “Flight” 
a. 
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f FREE! with each Can-O-Mat... this extra 
cutting wheel with handy self- -storing bracket. 


E —_— 


COPPER CUTTER’ 


with Bracket 


What could be easier hling? 
EVEN BETTER THAN GIVING TWO 
CAN OPENERS FOR THE PRICE OF ONE! 


Ask your Customers: “Do you open baby food with 
the same can opener you use for pet food?” 
Now! Offer them all the advantages of two sepa- 
rate can openers for the price of one! Fora 
limited time,each purchaser of Can-O-Mat 
will receive free of extra cost, a second 


See your distributor, or 
write direct to Rival 
now for full details. 


ive copper tone for easy identification. 


FREE! Attractive demonstration display 
when you order Can-O-Mats. Sturdy—three 
colors. Takes less than 8” of counter space. 


cutting wheel...plus its own self-storing bracket. 

So now...more than ever... Can-O-Mat is the 

world’s most sanitary can opener! Cutters can 
be changed instantly. The extra is always 
clean and ready for the next use. Or, it can 
be saved for “special” uses: pet foods, 
canned fish, juices, etc. 


Guaranteed by > 
Good Housekeeping 





FREE! tapeints ot these powerful color ads 
pearing in Seturdy Evening Powtandtber ending 


RIVAL MANUFACTURING CO., KANSAS CITY, MO. Rival F RIVAL MANUFACTURING CO. OF CANADA, LTD., MONTREAL 
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P45 

55¢ suggested retail 
yy” x 1%” 

Die cast steel case. Steel 
shackle, nickel plated. 
Warded locking mechan- 
ism. 4 key changes. Packed 
Y, dz. to box. 





P75 

$1.35 suggested retail 
1%" x 1%” 
Solid die cast steel case, 
aluminum lustre. Hardened 
steel shackle, cadmium 
plated. 5-pin tumbler secu- 
rity. 200 key changes. 
Packed 14 doz. to box. 





904 

$2.50 suggested 
retail 
yy” x 1%" 
Solid brass, satin 
finish. Hardened steel 
shackle, cadmium 
plated. 5-pin tumblers. 
Key changes: all dif- 
ferent. Packed one 
lock in a box, six locks 
in a carton. 


$2.80 suggested 


retail 


14" x 1%" 

Solid brass, satin 
finish. Hardened steel 
shackle, cadmium 
plated. 5-pin tumblers. 
Key changes: all dif- 
ferent. Packed one 
lock in,a box, six in 
@ carton, 
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| $1.75 sue 
| yx 
Solid die 
case, alum 
| Harden 
‘ shackle, 
plated. 6-p 
250 key 
Packed 14 


$3.20 : 
2” x1: 
Solid b 
Harden 
cadmiur 
tumbler: 
differen 
in a be 
carton. 
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PADLOCK to help you make the sale! 


] 


P65 
95¢ suggested retail 
12 Oa x yy" 
' Solid die cast steel case, 
retail aluminum lustre. Hard- 


| PSS ened steel shackle, cad- 

se. Steel | $1.10 suggested retail mium plated. 5-pin 
plated. pr. Vee tumbler security. 200 key 
mechan- Solid die cast steel case, alumi- ghanges. Packed 4 doz. 





;. Packed num lustre. Hardened steel to box. 
| shackle, cadmium plated. 5-pin 
tumbler security. 144 key 


changes. Packed 14 dz. to box. P75B 


BICYCLE PADLOCK 
$1.35 suggested 
retail 
144" x” 1%" 
Solid die cast steel 
case, aluminum lustre. 
P9S Hardened steel 
| $1.75 sted retail shackle, cadmium 
1 V4" we VK s- plated. 6’’ shackle 
Solid die cast steel = Fe : el clearance. 5-pin tum- 
case, aluminum lustre. a bler security. Packed 
Hardened steel $2.35 suggested retail " ¥2 dz. to box. 
shackle, cadmium VW” x "5, . 
plated. 6-pin tumblers. | Solid brass, satin finish. 
250 key changes. Hardened steel shackle, 
Packed 12 doz. to box. i cadmium plated. 4-pin 
| i tumblers. Key changes: all 
| different. Packed one lock 
in a box, six locks in a 
carton. / 























a 


908 
$3.20 suggested retail 
2” x 1%” 

Solid brass, satin finish. 

Hardened steel shackle, 

cadmium plated. 5-pin 

tumblers. Key changes: all ; 
_ different. Packed one lock j <5 

in a box, six locks in Ui j ) PERSONAL-SAFETY PADLOCK 


carton. r Ti Z $1.45 suggested retail 





For electrical repairmen, boiler cleaners, etc. 

No chance for accident when a P65R Personal Safety padlock locks 
a dangerous switch or valve! Made especially for safety purposes. 
Solid die cast case, aluminum lustre. Hardened steel shackle, cad- 
mium plated. Shackle opening: 234”. Attached identification tag. 
200 regular key changes. 700 possible key changes when so re- 
quired. Can be keyed alike or master-keyed. 





SEAL-LOCKS 

$4.80 suggested retail 

For the transportation industry 
Cuts pilferage, minimizes delays in 
transit. Key cannot be inserted without Be sure of 
breaking seal. Seal gives instant proof 


of tampering. Extruded brass case, with 
hardened shackle. fast turnover 





with... 


CORBIN CABINET LOCK 
DIVISION 
THE AMERICAN HARDWARE CORPORATION, New Britain, Conn., U.S.A. 





HARDWARE AGE, SEPTEMBER 2, 1954 





LiNOLeuw 
PAINTS 


@ Writes President R. L. Damman 
about his family’s up-and-coming 
hardware business: 

“Use of the Friden Calculator has 
definitely increased the efficiency of 
our office operation and made it 
unnecessary to hire further help. 
It has relieved our work at peak 
periods. 

“On yearly inventory, one of our 
big problems, about two-thirds of 
the time originally required is now 


36 








Saaousar 
To8Ls8 


Five-brother team of Dammans runs highly successful 
A. L. Damman Hardware Co., Inc., of Detroit and 
Birmingham, Michigan. Adolph Damman, father of 
the clan, founded this business in 1920. Photo here 
shows new building completed 4 years ago. Figure: 
work grew in volume and complexity with expansion 
of lines and departments. But instead of adding to 
the office staff the Dammans added a fully automatie 
Friden Calculator. The Friden Calculator is simple 
to operate. It figures so automatically anyone can 
use it without special training. 


THE THINKING MACHINE OF AMERICAN BUSINESS 
Friden builds calculators in a wide price range, in every size, for 
every figuring need. Call your local Friden Man and watch the fully 
automatic Friden perform more steps in figure-work without operator 
decisions than any other calculating machine ever developed. 


saved by the Friden Calculator. 

“On sales distribution and job 
analysis we have been able to save 
about two days per week or roughly 
about 25% of the time originally 
used when doing this work on an 
adding machine. 

“We have been able to figure our 
payroll completely in about five 
hours. This operation formerly took 
better than a day. 

“All invoices we send out are 


calculated on the Friden, saving us 
well over half the previous time. 
On invoices received, our Friden 
computes discounts and percent of 
markup. Quite often anticipation is 
calculated at the time of checking 
the invoice.” 


Friden sales, instruction 
and service available throughout 
the U.S. and the world. 
FRIDEN CALCULATING MACHINE CO., INCy 
San Leandro, California. 
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In kitchens 


q 2” KNOBS ACTUAL SIZE D> 


FOR MODERN OR TRADITIONAL STYLING 


Amerock offers the newest in cabinet hardware beauty 


| 
| 
¥ 
5 
3 
$ 
5 3 
5 


Extra flair for modern interiors. You can highlight the beauty of your cabinets, built-ins, and furniture 
with these smart new Decorator Knobs by Amerock. Easy to attach... one screw holds securely . . . 


and backplate covers any markings when replacing old hardware. 


Authentic “heart’’ 


ular of Early American designs. Stunning on either natural or enameled woods. 


Colonial charm with new brilliance in solid polished brass. pattern ... most pop- 


Matched 
ensembles of polished chromium, polished brass, Colonial black, antique copper and other finishes. 


Priced from 20¢ up, Amerock offers cabinet catches, hinges, knobs, and door or drawer pulls. 


SEE YOUR AMEROCK DEALER 
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yw 
In Dining Rooms 


EO485-3 BRASS DOOR AND DRAWER PULL 75¢ EACH 
Pull and hinge shown actual size Ww 


In Kitchens In Recreation Rooms 


BRASS "H" HINGES $1.60 PAIR 
EO1616-3 FOR FLUSH DOORS—EOI620-3 FOR %” OFFSET DOORS 


«> Better Homes 7" 


and Gardens 


Order from your 


Amerock wholesaler 
HARDWARE 


Nearly 4,000,000 copies of this ad in October BETTER HOMES 


will bring Amerock customers to your store. This ad is your ad when 
or send coupon ' 
you have Amerock on display — see next page for FREE DISPLAYS. 
next page 

















Picture Frame 


Displays 


with purchase of either of these prepacked stock assortments... 


DEAL No. 5350—DECORATOR KNOBS 


Retail Value 
1 doz. A4371C Decorator Knob and Plate 
1 doz. A4491C Decorator Knob and Plate 
1 doz. A4371B Decorator Knob and Plate 
1 doz. A4491B Decorator Knob and Plate 
TOTAL RETAIL VALUE of hardware for resale 
FREE No. 535 DISPLAY (4 mounted knobs have retail value of $4.10) 
LIST PRICE $49.20; DEALER PAYS ONLY 
Shipping Wt. Complete, 26 Ibs. 
No. 535 Display only, list price $4.10; Wt. 2/2 Ibs 


No. 535 DISPLAY (left) 
see 19" x 13° 


No. 545 DISPLAY (below) 











DEAL No. 5450—BRASS COLONIAL 


Retail Value 
1 doz. pr. EO1616-3 "H” Hinge for Flush Doors 
1 doz. pr. EO1620-3 "H” Hinge for ¥%” Offset Doors.... 19.20 
1 doz. E0485-3 Door and Drawer Pulls 9.00 
TOTAL RETAIL VALUE of hardware for resale 
FREE No. 545 DISPLAY (Mounted hardware has retail value of $3.10 
LIST PRICE $47.40; DEALER PAYS ONLY 


Shipping Wt. Complete, 9 Ibs. 
No. 545 Display only, list price $2.50; Wt. 2% Ibs 


a7 # 


AMERICAN CABINET HARDWARE CORP., 
ROCKFORD, ILL. 
[J Decorator Knob Deal No. 5350 


Please ship at once poe 
] Brass Colonial Deal No 5450 


ORDER FROM YOUR AMEROCK WHOLESALER 
OR SEND COUPON 


SEE IT IN BOOTHS 44-46 
National Hardware Show 


CHICAGO, OCTOBER 11-15 








the WUALITY WEATHER bes ssi = 


easy to Pree stock and sell... profitably! 


’ WHER SEAL © 


WEATHER STRIPPING 





Et" x 12 


exclusive patented construction 


WHATHERPROOF — Neoprene coating resists extreme cold and 
heat, grease, olf and abrasion. 


RESILIENT — Live sponge rubber bead makes a pressure-tight 

seal around doors and windows. 

PLEXIBLE — inner-Seal’s spring wire skeleton is molded into the sponge 
rubber bead — makes it snug-fitting — keeps it in proper position. 
PERMANENT — Rip-proof tacking strip and rugged construction help 
INNER-SEAL last for years. 


PERFECT FIT — inner-Seal makes a neat, continuous seal, even on 
frames that are warped and worn. 














The best-advertised weather strip on the market! 





INNER-SEAL’s consistent, vigorous advertising in the nation’s largest-circulation 
magazines brings customers into your store for INNER-SEAL. This big-time 
advertising builds store traffic for you . . . helps you make sales! 


TMNER-SEAg 







lLwe 


OVERHEAD GARAGE DOOR CUSHION 


Retail Value 4 

.. $19.20F 

-. 19.20 7. ~S yor 
.. 9.00 » 

. $47.409 9 


ve of $3.10) F 
. $28.44) 













FREE tin aids available! 





Eliminates slamming noises 
Seals out moisture dirt and cold 
Prevents freezing of doors to floors 

Prevents splintering of doors 





SALER 





BRIDGEPORT FABRICS, INC. BriDGEPORT 1, CONN. | 
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Alanna’ 


for your Consumers 
September Slick-Ups! 


- Spread the Bright News that Makes Sales Grow 


—put Liquid Aluminum displays to work on 
windows, counters, shelves! 


smote Liquid Aluminum to every customer. Get the complete package 
merchandising materials on September Slick-Ups—window ban- 
ers and balloons, shelf strips, display cards, a ‘Mister Peepers’”’ 
punter card, give-away folders. Ad mats and radio commercials, 
bo, for your own Liquid Aluminum advertising. 


ind your own promotions will be powerful national support—on 
e beloved ‘“‘Mister Peepers’’ Show over NBC-TYV, also radio com- 
hercials on 46 selected farm radio shows reaching over 27 million 
eople. Exciting home improvement ads in color appear in the top 
aint selling consumer magazines. And there’s plenty sales punch in 
he big industrial markets with campaigns in leading trade publica- 
ins: Factory Management and Maintenance, Railway Age and the 
and Gas Journal. 
alers report up to 266% sales increase through use of Liquid 
luminum displays. Put these display materials to work for you, * 
ght away! eee lily ay sien 
oom “ ALUM IM aid 


ame tat ot Here 


TESTED AND PROVED IN ’52 
ACT NOW! 


BIG NATIONAL SUCCESS IN 53 For further information call 


your paint supplier or write for 

MAKE MORE IN 154 a list of manufacturers direct 
to Reynolds Metals Company, 
2511 South Third Street, Louis- 
ville 1, Kentucky. 
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Hardware stores 
will rake the country 
with this 
promotional price! 


ral 


ALBANY HOWE. & IRON CO 
Albany 1, New York 
Utica 1, New York 

AMARILLO HARDWARE CO 
Amarillo, Texas 
Lubbock, Texas 

HARPER & MciINTIRE CO 
Ottumwa, lowa 
Cedar Rapids, lowa 

HOFFMAN HARDWARE “9 
Los Angeles 22, Calif. 

“UEY & PHILP CO. 

Dallas, Texas 
Fort Worth, Texas 
Houston, Texes 
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Here’s a FACT, men! The largest retail 
chains in the country have not, this year, 
offered a better price for a carbon steel 


lawn rake. 


Here’s another FACT. Your monthly 
promotions are getting to be the talk of 


the retail trade! 


Promotion Number 3 for September is a 


whiz for biz .. . another exclusive! 


Use this sensationally-priced rake to rake 
up more store traffic and extra profits... the 
BIG reason behind these national monthly 
promotions. Pull together! Promote together! 


LIBERTY DISTRIBUTORS 


, \ 


4300 North Fifth Street 
Philadelphia 5, Penna. 


A "HE Blue pppQN ORO UP OF AUER a —<E 


HUNT & MOTTET CO. 
Tacoma, Wash. 

JENSEN-BYRD CO. 
Spokane 8, Wash. 


MOMSEN DUNNEGAN RYANCO. 


El Paso, Texas 
Albuquerque, New Mexico 
Phoenix, Arizona 
MORLEY BROTHERS 
Saginaw, Mich. 
Detroit, Mich. 
East Lansing, Mich. 
Grand Rapids, Mich. 
MORLEY-MURPHY CO. 
Green Bay, Wisc. 
Milwaukee, Wisc. 
Wausau, Wisc. 
Escanaba, Mich. 


OHIO VALLEY HDWE. & RFG. CO. 
Evansville, Ind 
ORGILL BROS. & CO. 
Memphis 2, Tenn. 
Jackson, Miss. 
Little Rock, Ark. 
RAILEY-MILAM, INC 
Miami 31, Fia. 
RICE & MILLER CO. 
Bangor, Maine 
RICHMOND HARDWARE CO. 
Richmond 19, Va. 


SHARP -HORSEY HDWE. CO 
Atlanta, Ga. 

SUPPLEE-BIDDLE-STELTZ CO 
Philadelphia 5, Penna. 
Elizabeth, N. J. 
Providence, R. |. 

THE EMERY WATERHOUSE CO. 
Portland 6, Maine 
Manchester, N.H. 

THE SALT LAKE HARDWARE CO. 
Salt Lake City 9, Utah 
Boise, idaho 
Grand Junction, Colo. 

THE THOMSON-DIGGS CO. 
Sacramento, Calif. 

Fresno, Calif. 
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THE TRACY-WELLS CO. 
Columbus 15, Ohio 
Cleveland, Ohio 

VAN DEREN HARDWARE Ca 
Lexington, Kentucky 

WM. VAN HOOGENHUYZE 

HDWE. CO. 
San Antonio, Texas 

J. A. WILLIAMS COMPANY 
Pittsburgh, Pa. 

WOODBURY HARDWARE CO. 
Portiand 10, Oregon 

WYETH COMPANY 
St. Joseph, Missouri 
Sales and Display Room 
Kansas City, Mo. 
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Are they Walking Out 
of your paint department 


EMPTY HANDED ? 


It happens frequently, but you can stop that “business 
leak”’ right now ... and build a far more profitable paint 
department. . . fast—easily—and cut your inventory, too! 
Spectro- Matic’s “simplest color system yet”’ is the answer. 
All you stock are 12 colorants, plus some white! Costs 
you as little as $195.00 and you’re in business with hun- 
dreds of colors in stock! 
Store checks show that 
paint sales double and 








even triple...when fm : 
, ==— >, 

tart able to offer weny =s5 =) Why the trend is to Spectro-Matic 
customer his “‘first choice.”’ - = , ™ 

Grow with Spectro- : = =i) 

~ > - 

Matic—there are 16 a ===" = : : t Unusual package deal 
Spectro-Matic manufac- = Saf. J} he V Reduces inventory v 
turers coast to coast. ——? om Heavily advertised in 
vV U. S. and Canada 


vV Simplest system yet A manufacturer near you 
t to help you 
Free sales promotional 
material... mats, swatch 
books, etc. 








GET HUNDREDS OF COLORS—AS LOW AS *195°° 


All you stock are [2 Colorants = ion 
Pa 


Spectro malic ome 


Gentlemen: Please rush me free full information 
telling how I can stock hundreds of colors the easy 
Spectro- Matic way for as low as $195.00. 


Name___ 





Street 


Zone State 
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PACKAGED ROPE 
BRINGS QUICK 
PROFITS 


Here is rope merchandising brought up-to-date. Handy Coils are 
packed the way rope should be packed for maximum sales volume 
and biggest profit. No longer need the popular sizes of rope be 
hidden away in the basement. Handy Coils put rope right out on 
the counter where it will be seen and remind customers that 
they need rope. 


Handy Coils will boost your sales of rope—will make cordage a 
much more important line to you. Order a carton of each size 
from your “AMERICAN BRAND” ROPE distributor now and find 
out how quickly this modern method of selling rope will step up 
your rope volume. Write to us for the name of nearest distributor. 


AMERICAN MANUFACTURING COMPANY 
Brooklyn 22, W. Y. 


Rope (Manila, Sisal, Jute, Nylon, Polythylene, *Dacron, Saran, Glass), Twine, 
Oakum, Packing, Baler Twine, Carpet and Electrical Yarns. (*DuPont Trade Mark) 


Branch Factories: 
St. Louis Cordage Mills, St. Louis, 4, Mo. 
Delaware River Jute Mills, Philadelphia, Pa. Sales Offices: Boston, Chicago, 
Houston, Los Angeles, New Orleans, Philadelphia, Pittsburgh, San Francisco. 


eee. 


Wd 
f +” 





HANDY TWINES, TOO 
IN 7 POPULAR TYPES 


No. 24 Polished Fine India 
No. 36 Polished Fine’ India 
No. 48 Polished Fine India 
No. 4'4 India 
No. 6 India 


3 ply EZ Wrapping 
3 ply Green Garden Jute 











“AMERICAN BRAND” ROPE AND TWINE 
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pulls heavy traffic to store 


Special offerings bring Elvin Kettlewell wanted to attract a large crowd 
for his opening-day sale for his new visual-front 


crowds to new store in hardware store in Independence, Mo. 

The opening-day sale included a 10 pct discount on 
Missouri. Service, well-dis- all sales made that day. Sales volume was high. Visi- 
tors to the new store were so favorably impressed by 
its variety of merchandise, layout and convenience of 
convenience continue to the nearby 400-car parking lot that traffic at Plaza 

Hardware has continued at a good rate. 

draw traffic for firm Located in a new suburban shopping center on 23rd 


played stocks and parking 


Visual-front topped by large letter-sign emphasizes the type of store instead 
of the firm name. It is the only hardware store in the shopping center. 





CAPA veveree 
oeweevee 


~ HARDWARE 
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Opening 


Day Sale... 


~ 


am 


al 
* 


Cash-wrap table with ample space for impulse displays and reg- 
ister with individual drawers, keys for departmental records. 


St., a busy thoroughfare linking Kansas City and In- 
dependence, Plaza Hardware announced its opening 
sale in a full-page newspaper ad. Mailings of 7,000 
triple-fold circulars were used to tell people of the 
special discount sale and of other special offerings. 
Advertising material featured the various major de- 
partments of the new store, plus offers of souvenirs. 

Twice-a-week advertising is used in a local news- 
paper. 

To interest the youngsters, a $1,500 model train 
layout was shown in a front-of-the-store location, 
visiting youngsters being permitted to operate the 
railway system. 

Since establishment of the store, special offerings 


be 


have been frequently offered to interest bargain 
hunters, turn them into impulse buyers of other mer- 
chandise. 

Stress is placed on equipment and materials for do- 
it-yourself fans. With 10,000 new homes being built 
in the store’s trading area in the past five years there 
is an ever growing market in things of interest to 
week-end mechanics. 

Some of the projects undertaken by Plaza customers 
are garden improvements, extension of their homes, 
kitchen modernization jobs and much home painting 
and decorating. 

Plaza Hardware has a sidewalk canopy 10 ft wide, 
across its entire front, topped with a 25-ft long neon 
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A 5x10-ft island in front-of-the-store location features lawn 
and garden goods, including power mowers on artificial grass. 


sign with 30-in. high lettering to identify it as a hard- 
ware store. 

The store’s display tables are of three-quarter and 
five-eighth inch plywood, the show room occupying 
25x80 ft. A stockroom in the rear of the store mea- 
sures 20x25 ft. 

Completely colorized, the store’s brightness is in- 
creased by 30-in. fluorescent units in each 4-ft section 
of the wall. Overhead fluorescent lighting adds to 
the well-lighted appearance of the store throughout 
the day. Peak sales hours are from 4.30 p.m. until 
closing at 9 each business day. 

Housewares and sporting goods sections are located 
in the front of the store. Seasonal lines are featured 
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prominently toward the front of the store at all times. 

The cash-wrap table is a 10-ft unit, with a 3-ft. 
wrapping area. Many impulse items are shown here 
including lamps, razor blades, flash bulbs and items 
of small size, all of them selected for their seasonal 
appeal. 

A rental department including band saws, drills, 
plumbers’ tools and a variety of other do-it-yourself 
equipment is offered. 

For quick and easy demonstration there are six 
electric outlets in the 5x8-ft power tool island. This 
helps in the sale of these units and leads to many 
rentals of such equipment, with resultant related sale 
of numerous materials. 
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Self service involves problems in different forms in 
its application to the hardware field in order to meet 
the operating and management needs peculiar to vari- 
ous types of stores. 

This is the case especially with the general line 
hardware-housewares store on the main street of a 
smaller city where the attraction to enter the store 
and the type of business transacted differ from shop- 
ping center and neighborhood stores. 

All stores, of course, have a certain percentage of 
customers who know what they want to buy, like to 
wait on themselves and who are best served by a fast 
check out counter. Then there are the customers who 
like to wander about inspecting displays and who yield 
to buying impulses. 

General line, main street hardware stores usually 
have, in addition to those types of customers, a gen- 
erous volume of business that involves salesman ser- 
vices. , 

These customers may be farmers, country residents, 
and city residents, too, who “come to town” to talk 
about a new kitchen stove, a water system or some 
other big purchase, or who just drop in to pay their 
bill. 


Check-Outs Also Impose Problems 


This situation puts the spotlight on the checkout 
counter which tends to become the focal point for 
transacting business with these customers. 

The problem is how to preserve the informal, lei- 
surely atmosphere for customers who want attention, 
and still provide quick checkouts for customers who 
have made their selections and want to leave the store. 

That is what Keyport Hardware Co. found when it 
recently converted to self service at its main street, 
general line store in Keyport, N. J. 

The other store problems of conversion worked out 
fairly smoothly with the installation of some new floor 
and wall fixtures, and the pricing of merchandise with 
stamp markings or gum labels. 

Location of the checkout counter has been the prob- 
lem, and the store management is still considering the 
best way to work it out. 

Two counters were installed. One is near the front 
door. The other is near a rear door that leads to a 
public parking lot maintained by Keyport merchants. 

Both counters are some 30 ft from the doorways. 
These locations were selected to have the registers 
fairly near the exits, yet not so close that customers 
paying their bills, leaving delivery orders or talking 
with salesmen would clutter up the aisles. 

These locations, however, have not proved too satis- 
factory from the self service angle, as they do not 
seem to convey the impress of self service. The store 
Management is considering moving the registers 
closer to the exits and possibly installing guide rail- 
ings to channel customers passed the checkout count- 
ers. 

The present counters have one feature that helps 
speed the flow of non-cash transactions. This is a 
series of glass bins on the shelf directly beneath the 
register counter for papers. One bin is for charge 
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One check out counter is at the head of the paint de 
partment, near a rear exit. 


Shelf beneath cash counter keeps papers separate, speeds 
handling non-cash transactions at check-out counter. 


These are the managers, the Gale brothers, from left to 
right, Harry, Manuel and Milton. 














Check-Out Counters 





How wall fixtures are used 
for different lines in self 


service hardware store... 

















. . . for dog merchandise lines 
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tickets, another for payments on accounts receivable, 
another for paid outs, and another for delivery orders. 

One instore promotion on self service back fired 
and had to be stopped. 

This is on a tape recorder that plays a sales mes- 
sage. When a customer steps on a pad on the floor 
the machine is set in operation and automatically 
plays a sales message. One of these messages asked 
customers to take their purchases to the checkout 
counter. Customers evidently thought this meant 
fast checkout service, and there was some dissatisfac- 
tion when they got to the counter and had to wait 
until some transaction involving paper work was com- 
pleted. The self service message was removed from 
the tape. 

Keyport Hardware converted to self service not to 
reduce the size of the sales staff, but to enable sales- 
men to spend more time with customers who have a 
real problem of merchandise selection. 

The conversion involved new fixtures. This is in 
line with the management’s policy of making some 
improvements each year to keep the store modern and 
its appearance fresh and attractive. 

Six 4-tier islands are now on the selling floor. These 
are for electrical, plumbing, hardware, chemicals and 
housewares lines. 

Most of the wall area now has been fixtured with 
upright standards on which cross members can be 
inserted, along with shelf brackets, for shelves, bins 
and racks. 

This type of fixturing is versatile, the store man- 
agement points out, for it can be adapted to a variety 
of lines, and expanded horizontally and vertically. 

Shelving is used extensively in housewares, along 
with some brackets for clocks. Glass bins are used 
for cordage and also for household cleaning lines. 

Brackets are used for the display of many hang-up 
merchandise lines such as dog leashes, chains and 
harness, brooms and brushes, lawn and garden steel 
goods, and outdoor fireplace lines. 

The store has many customers coming in for bottled 
gas. This is a separate operation of Manuel and Mil- 
ton Gale, with a brother, Harry Gale, as manager. 
The gas company has a bottling plant just outside of 
Keyport, but the office and delivery scheduling depart- 
ments are maintained in the store. 


Check Out Is Bottled Gas Station 


Customers drop in to leave orders for delivery of gas, 
and also to pay their bills. This is one of the compli- 
cations with trying to maintain fast service for cash 
checkout customers, but it is welcome business for it 
represents store traffic. 

Store traffic also is being built up by placing the 
paint department at the rear of the store. 

The department formerly was up front. Volume 
had increased and store management decided paint 
could be continued as a key line in a location in the 
rear of the store, and that this location will pull cus- 
tomers through the length of the store and create 
customers for other lines. Two additions were made 
to the department. One is a glass cutter, installed 
next to the paint display shelves. The other is a counter 
and stool for customers making wallpaper selections. 
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PETTITT LL 


Counter and stool for use of wallpaper customers. 











Time Savers Are Profit Builders 


Mid-west firm’s two stores have planned layout and service to save time and energy 


HARDWARE COMFANY 


4827 W. NORTH AVE. 


AETNA 


5931 W. LISBON AVS. 





Hilltop 5-8612 








NAME: JOB: 
Screen Parts “A" | Friction Catches z — 
| Screon Farts "B" 
| Screen Parts "J" Hand Rail Brackets 
| Serecn Parts "K" Hasp Brackets 
| Sereen Sets 60-B Hinges,Half Surface DB 
Window Adjusters 60-S Hinges,Half Surface N Ms 
Storm Chains Hinges, Orna DB 
Stcrm Kings Hinges, Orna N = 
Comb. Door Latch oa Hinges, Tee 3" 
Comb. Door Spring Hinges, Tee 5" 
Turn buttons Hinges, Spring DB 
Hook Eye Sa oa Hinges, "Offset C 
Hinges, “Offset PB 
Bathroom Paper Holder 2 
Soap Holder Fd Keg Nails 
Toothbrush Holder z Keg Nails 
Towel Bar z Knobs, C £ 
Tumbler Holder * Knobs, PB £ 
| Knobs, Wood —_ 
Barrel Bolt od 
Butts 2X 2N Latch Set, Passage C Zz 
Butts 2X2 OB Latch Set, Passage PB ca 
Butts 2exX2 nN Latch Set, Passage PBx Lk 
Butts 2¢X 2 DB Loek Set,Bath PBxC oe 
Butts 3X3 N Lock Set, Bedroom PB | 
Butts 3X3 Lock Set,Balcony PB a, 
Butts 34 X 34 «ON Lock Set,Balcony PBxC , 
Butts 3¢ X 34 DB Locks, Outside PB a 
Butts 4&X%& N Locks, Outside PBxC z 
Butts %X% DB 
| Mail Box , 
| Casement Fastners WN Medicine Cabinet Zz | 
Casement Fastncers DB 
Cellar Window Sets Pulls, C 
Coat & Hat Hooks Wire Pulls, PB . 
Coat & Hat Hooks Cast DB Push Plates PB | 
Coat & Hat Hooks Cast N Pull Plates PB imei 
Cupboard Turns DB z 
Cupboard Turns N # Sash Locks DB , 
Sash Lifts DB = 
Door Checks Sash Locks N : ee, 
Door Chimes c= Sash Lifts N | 
Door Stops =: —— | slidding Door Track a 
Door Stops nN —— | Slidding Door Hangers * ae 
Slidding Door Lock , 
fe Slidding Door Pulls PB uw 
Slidding Door Pulls WN uu, 
CHECKED 82 3____ ain tn ‘ 
FOR THE SUM OF: 








Fig. 1—a time saver for contractor and store staff is this 
builders' hardware list. 
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If you could put saved minutes into your cash 
register to change them to dollar profits you would 
try to save more time each day. 

The two stores of Aetna Hardware Co. in Milwau- 
kee, are planned and operated to save as much time 
for customer and company personnel as_ possible. 
This gives customers and the firm a better oppor- 
tunity to handle many types of detail jobs with a 
minimum of effort and in limited time. 

Time saved on details is devoted to productive sell- 
ing, say Earl Olson and Frank Eaton, co-owners of 
Aetna Hardware. Although their two stores are of 
different sizes, displays in both units are located in as 
nearly the same sections as possible. This permits 
either of the partners and their two full-time sales 
clerks and extra Saturday only employees to work in 
either store without confusion as to the location of 
any merchandise. 

All merchandise is price-marked with tags turned 
out on a price-marking machine. Selling price, 
source of supply, cost of merchandise and quantity 
purchased are all indicated on these tags, all but the 
retail price being in code. Date of merchandise re- 
ceipt is also indicated. 


New Main Store Triples Space, Stocks 


The firm’s first store on W. Lisbon Ave. was sup- 
plemented with a warehouse used chiefly for an in- 
sulation operation. Last November the partners 
moved out of their original quarters into the present 
building of their main branch, and disposed of the 
warehouse and the insulation business. The new main 
store is three times the size of the original unit and 
has triple the stocks at 5927 W. Lisbon Ave. 

Earlier in 1953 the firm’s second store, with about 
half the display space and inventory of the main unit, 
was opened at 60th and Center Sts. in Milwaukee. 

Sales to contractors account for a large portion of 
the firm’s volume, including nails by the keg. When 
the present main branch was acquired by the firm an 
electric hoist was installed over a well-type entrance 
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| rental services. 
© including master-keying, providing keyed-alike locks 
» and repairs to locks, door closers and other related 
» merchandise. 


for delivery and removal of kegs of nails and other 
bulky merchandise. With the hoist, contractors or 
home owners can have kegs of nails, heavy bags of 
fertilizer, etc., lifted right into their cars in the firm’s 
large parking area. When a carload of nails is re- 
ceived by the firm the hoist eases the job of putting 
the heavy merchandise in the basement storage area. 

Illustrated in Fig. 1 is one of the firm’s mimeo- 
graphed builders’ hardware lists, sent to contractors 
wanting an estimate on these items for a specific job. 
The contractor indicates the items he wants, as to 
size and type and mails the list to Aetna, the firm later 
mailing the list back with contract prices. Space is 
included for packer’s and checker’s initials and total 
price. 

Building permit listings are checked for mail fol- 


' low-up of owners or contractors of buildings being 
© constructed or remodeled. Cards advise the owner or 


contractor of Aetna’s desire to enter a bid. 


The two stores do considerable business with do-it- 
yourself fans and offer a wide variety of repair and 
Complete locksmith service is offered 


Inventory Control Kills Shelf Warmers 


A careful watch on inventories helps the firm keep 


» stocks at the right level and eliminates shelf-warmers. 
» Frank Eaton says, “Our inventories are no headache. 
» We use a machine made marking tape with both the 
"price and inventory information on it. 
) at our shelves and we have the entire story. We 
) know we ordered 12 of a certain item, and that we 
» have three in stock. We also know the order number, 
» source and date.” 


A quick look 


Aluminum cooking utensils are better sellers now 
than before, thanks to inventory records and study. 
The partners found that aluminum cooking utensils 
were not moving as fast as they thought this line 
should. A traveling salesman was consulted with the 
result that items never previously handled were put in 
stock, and some items in larger quantity than desir- 
able were allowed to dwindle to lower totals. 


At the time extra aluminum items were added the 


i displays of these goods were moved to locations nearer 


the doors in both stores. With their better locations 
and improved stocks this department became a fast- 
turnover part of the business. 

When the firm began to operate two stores, a check 
of inventories and sales showed that paint could be a 
faster moving line. Today paint and related mer- 
chandise accounts for 20 pct of the stocks in both 
stores. 


Of the paint departments in both stores, Earl Olson 
says, ‘When a customer, who has never done his own 
Painting before, makes inquiries we point out that we 
painted our stores with materials we sell. We em- 
Phasize that we have all the materials needed, that we 
have paint agitators and that we can provide custom- 
mixed paints for them. 

“Card index files are kept on all paint formulas 
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Repair tags, numbered, are in three 
different sections. 








Part of giftwares section at branch store. Well-lighted 
and attractively arranged it encourages browsing. 
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Earl Olson, left, and Frank Eaton use their energy and 
time-saver hoist to load nails into a customer's car. 
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Frank Eaton prices merchandise with machine-printed 
tape showing complete price and inventory information. 
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made for each customer on even the smallest quantity 
of paint.” 

To save their time in the change of displays in each 
store the background panels of all wall displays are 
of peg-board. Different colors are used for each de- 
partment, the being utilized in both 
stores. 


same colors 

Cedar posts decorated with nets and starfish are 
used for displaying sporting goods, these sections in 
both stores being easily changed into toy displays for 
the Christmas season. 

Display shelving in both stores starts 18 in. above 
the floor to make it unnecessary for customers or 
store employees to bend over to examine, select or 
replace merchandise. For greater visibility of wall 
units, concealed lighting is placed under the valances 
with cutout space at top to permit light to shine on 
merchandise above the valances. This plan gives 
illumination to departmental signs and makes a 
pleasant shadow effect for each one. 


How to Measure Department Space Needs 


Space for each department in both units was de- 
termined by checking sales and purchase records for 
eight years—the firm’s first unit having opened in 
1946. Some departments were expanded with moving 
of the main store and opening of the branch unit. 

Tool sale analysis showed that insufficient space 
was devoted to these lines. Now the tool departments 
of both stores are at least three times the size of that 
in the original store. And power tools have been 
added to the expanded hand tool displays. 

In the earlier months of the firm’s operation, tool 
stocks were geared chiefly to those used by contrac- 
tors and professional mechanics and carpenters. Con- 
tractor requirements have not been neglected. But 
greater attention is now given to the demands of the 
do-it-yourself trade. 

Locksmith service is supplemented with equipment 
to help do-it-yourself customers. A thin wall conduit 
bender is the equipment in the electrical supplies 
department used in bending thin wall conduit for a 
customer. Pipe is threaded and cut for the home 
mechanic. 

The company also offers lawn mower repair aud 
sharpening service, storm sash repair, knife and 
scissors sharpening service and advice on do-it-your- 
self projects. 

Aetna’s rental department has extension ladders, 
lawn rollers, wheel barrows, post hole diggers, sanders 
and electric drills as part of its offerings. Many 
rental customers will buy tools of the type they have 
rented from the firm. 

Departments expanded in recent months are toys— 
now a 12-month operation—giftwares and wallpaper. 

Expansion of these departments has helped to 
greatly increase impulse sales in both stores. In its 
eight years of operation the firm has not only ex- 
panded sales and stocks, but it has been able to triple 
its annual profits. 
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_ Making the Second Instalment Sale 


When a time payment customer 
completes a contract at Rickbeil’s 
Hardware, in Worthington, Minn., 
the store marks the event with a 
special sales promotion gesture de- 
signed to get the customer to con- 
tinue using its instalment service. 

A special thank you letter and a 
courtesy card are mailed to the 
customer. : 

The customer is also invited to 
visit the store to receive a useful 
gift. The gift, the customer is in- 
formed, is “to show our apprecia- 
tion for your patronage.” 

The thank you letter and cour- 
tesy card emphasize the fact that 
the customer has established his 
credit with the store. 

“We hope you will want to use 
the preferred credit rating you 
have established with us again real 
soon,” the letter states. 

The courtesy card bears the cus- 
tomer’s name and address and adds 
that, “This certifies that the above. 
named purchaser has satisfactorily 


s established his credit with us.” 


Many customers appreciate the 
letter, courtesy card and gift, F. 
Hardy Rickbeil, owner of the store, 
reports. Quite a few of them return 
to make additional purchases on 
time payments. 

The Rickbeil store uses instal- 
ment selling on hardware, guns, 
bicycles, power tools, power mow- 
ers, appliances and furniture. 

The store checks applicants for 
instalment credit. A careful check, 
Mr. Rickbeil points out, is most 
important and is the best insurance 
that a time payment contract will 
be completed. 

Customers with acceptable credit 
ratings are offered time payments 
by signing a conditional sales con- 
tract which the store handles 
through a local bank on a six per- 
cent discount basis. 

Customers have up to 24 months 
to repay the financed balance. All 
Payments are made to the bank. 

“The cooperation of our local 


bank in making such financing pos- 
sible has been a great aid to us,” 
Mr. Rickbeil notes. 

“We find that many customers 
use the plan. It helps them to buy 
many items which they might 


otherwise defer buying. Once we 
establish a satisfactory relation- 
ship with such customers we are 
often able to make a second and 
third sale in the course of a year 
or so.” 





r 


Address 


COURTESY CREDIT CARD 


Worthington, Minn. 











This certifies that the above named purchaser 
has satisfactorily established his credit with 


- RICKBEIL’S 
HARDWARE—FURNITURE—APPLIANCES 


“We Serve to Serve Again" 


s) 


Phone 2-225! 


Guv> 110345 ASZ1uNOD 














Courtesy credit card issued to instalment customers. 
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Handling many lines other One of the oldest, largest and best profit-making 
P departments at the D. J. Marleau Hardware Co. in 


stores do not offer helps Toledo, Ohio, is its farm section. 





city hardware firm do high Stocking one of the most complete assortments of lice 

volume in farm merchandise hand farm tools, water systems, cable, fence and other § “sna 
agricultural needs in the city helps the firm attract eqns 
trade from southern Michigan to northwestern Ohio. on ape 


Fred Haas, manager of the department since 1937, 
credits part of that section’s heavy traffic and high 
sales volume to the fact that, “we handle many farm 
items not carried by other stores in Toledo.” 

Although the farm department is but one of the 
firm’s seven major sections it occupies nearly 1,800 
sq ft of the store’s 8,000 sq ft of display area. It 
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accounts for nearly 30 pct of the firm’s volume, accord- 
ing to C. Arthur Selby, store manager. 

Among the lines offered for farmers are water 
systems, drain cleaners, canthooks, tackle blocks, jack 
screws in 17 sizes, eaves drops, conductor pipe and 
steel cables in sizes from 1/16 to % in. Twenty dif- 
ferent kinds of hoes are offered. Sales of round pointed 
shovels with D and long handles run to 50 dozen a 
year. 

A recent visitor, operating a farm on a small tract 
in South Toledo, came to the store to buy an ensilage 
fork. He had previously visited more than a dozen 
other stores. Before leaving with his fork, he also 
purchased a variety of other merchandise commonly 
found in most hardware stores. 

How much additional business the firm obtains 
through related lines purchases has never been deter- 
mined by the company. 

Water systems, sold through the plumbing depart- 
ment headed by Jack Reed, total as high as 100 units 
a year. Pumps are stocked in 1/3, 4% and % hp, and 
in piston and jet types. About 30 pct of these units 
are sold to farmers, others going to people operating 
businesses beyond the water mains and to owners of 
rural and suburban homes. Bathtubs, stools, water 
closets and other bathroom equipment are sold to 
‘many of these water systems customers. 

When the Consumer Power Plant in Erie, Mich., 
was expanded about five years ago, a number of new 
power lines were installed. Since then the Marleau 
company has had a good increase in sale of water 
systems and related equipment to farmers and other 
rural residents. 





Sells 80,000 sq ft of Wire Mesh 


The farm department does a good volume in stoves 
used for heating barns and farm and other rural 
buildings. Hand pumps, cistern pumps, drivewell 
points, sprayers and wagon wheels in a wide variety 
of sizes are sold. 

About 80,000 sq ft of galvanized wire mesh is sold 
to farm and home owners. 

The farm department has been an important part 
of the store’s volume since its founding in 1892. AIl- 
though farm tracts are farther from the city with its 
growth, any slack in sales to nearby farmers has been 
' more than taken up by sales to those located some dis- 
tance from the store. Owners of new homes in rural 
areas buy many items used by farmers. 

The farm department’s greatest volume is made be- 








-makin ; 
aa m ;tween March and June, when salespeople are trans- 
| ; | ferred from other departments to help out. Eight to 

+10 extra salespeople are hired for that season. 

ments of 1 , _ 

Another sales increase in the farm department is in 
und other 
a attend September and October when there is good demand 
wn Ohio for roofing materials. Mr. Haas says that business 
ain 1937 in this section has been tripled since 1937. Both roll 
iad high roofing and shingles are sold. Two or three carloads 
any farm of slip joints, eavesdrops, conductor pipes and fittings 
of many types are sold in a year. 
eo of the Most farmer-customers visiting the store bring 
rly 1,800 & their wives, who buy much merchandise in the store’s 
ome. It housewares department. 
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Fred Haas, farm department manager, measures cable. 























Bathroom equipment against tile wall, near water systems. 
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A New Promotion Idea 





It’s generally the bride who gets all 
the attention, but here’s a hard- 
ware store that found a shower 

for the bridegroom a new approach 


to building tool sales 


Try a Bridegroom Shower 


Starting off the bride in her 
housekeeping duties with a shower 
at which she gets all sorts of home- 
making gifts, while the groom be- 
gins from scratch and all on his 


own, after the wedding, is tradi- 
tional. 

At least it was until the Geedy- 
Corey Hardware in Huntington, 
Ind., did something about it, and 


_ = Py - 
“4. «=~ 
Lloyd Caley, right, goes over list of tool gifts for a Bridegroom Shower, a 
new type of hardware store promotion to build do-it-yourself sales. 





found a new way to promote tool 
sales. 


Instead of waiting until the 
honeymoon was over and hoping 
that then the newly-married groom 
would buy his homemaking needs 
at his store, Lloyd Caley got a 
head start on making a steady cus- 
tomer of the groom by helping 
with a shower for him. 


The Bridegroom Shower was 
worked out in cooperation with the 
American Magazine and was built 
around a selected list of tools 
which the groom’s friends would 
buy. Special promotional material 
was used in the store’s tool depart- 
ment and a special invitation was 
mailed to all participating in the 
shower. 

The list of gifts—some 30 tool 
items, ranging from screw drivers 
to a portable power drill, a power 
saw, and including a tool chest— 
was kept on hand in the store. 
When a friend came into buy his 
gift, Mr. Caley had only to refer 
to the list to suggest an item. 

This eliminated, for the gitt- 
givers, the problem of how to 
avoid giving duplicate gifts. It 
also made it possible for two or 
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Tool chest 

8-in. plane 
Carpenter's hammer 
Tack hammer 

Push drill 

Hand drill 

Square 

Screw driver set 

10 pt. saw 

Keyhole saw 

8-in. adjustable wrench 
Carpenter's level 
10-in. pipe wrench 
Steel rule 

6-in. pliers 





List of Tools for Bridegroom Shower 


Here's the special gift list developed by the Geedy-Corey Hard- 
ware and used by the bridegroom's friends when making selections. 


Brace 

Bit set 

Oil can 

3 chisels—I, !/2, '/q in. 
6-in. snips 

Swivel vise 

VY4-in. utility drill 

6-in. power saw 

8-in. file 

Pocket knife 
Flashlight 

Drop light 

Sandpaper 

Nail and screw assortment 
Paint brush assortment 








more to share the cost of the more 
expensive items. 

Since Mr. Caley had been con- 
sulted in advance about the list, 
the tool items it contained were 
certain to provide the basic needs 
for a beginner’s home workshop 
and could be added to later. And 
then the Geedy-Corey store would 
undoubtedly have the first call in 
supplying the new homemakers 
with their various do-it-yourself 
and other home needs. 

To make doubly sure that the tool 
gifts were bought at the Geedy- 
Corey store, the special invitations 
that were sent to the groom’s 


friends by the sponsor of the 


shower, directed them to the store. 
The invitation read in part: 
. .. join me in a rather unique 
idea—a tool shower, if you please, 
to see that he gets started on his 
man-about-the-house chores. 


“ 


“When the honeymoon is over, 
he’ll have to hang curtains—un- 
pack crates—cut the grass—put up 
towel racks and pictures—maybe 
build a bookcase or an end table. 
How’s he going to do these simple 
chores without a hammer, a saw, 
or even a lawn mower? 

“So I think it will be a lot of 
fun (for us, if not for him) to fill 
a tool chest for Dick. I’ve worked 
out with Lloyd Caley at Geedy- 
Corey’s a list of tools and gadgets 
Dick will need to start his home- 
making duties. 

“Just like Jacky’s friends will 
select her silver pieces, Lloyd will 
keep a list of things Dick needs 
and check ’em off as we buy them. 
If a few friends want to divvy up 
on, say a power drill, that can be 
worked out with Lloyd too. But 
the big thing is to equip Dick so 
that he can start life properly in 











Special merchandising tags, part of 
an in-store promotion kit to direct 
attention to suitable Bridegroom 
Shower gifts. 


the latest do-it-yourself fashion.” 

These special invitation letters, 
along with display material such 
as window banners, store placards, 
and merchandising tags, available 
in a Bridegroom Shower Kit, set 
up the store’s tool department as 
“shower headquarters” for the 
groom’s friends. 


30 Tool Items Sold 


As an indication of how success- 
ful the promotion was from the 
hardware store’s point of view— 
and the groom’s—the night of the 
shower, which was held at a friend’s 
home, the groom-to-be was faced 
with 30 guests and 30 packages. 
When they were unwrapped, each 
contained a different tool, adding 
up to a complete tool set, and a 
chest in which to store them. 

That’s nice tool business for any 
hardware store. Remember, in 
June, and all through the year, 
there are as many bridegrooms as 
there are brides. So if it’s a June 
bridegroom, there’s another oppor- 
tunity—a shower of goods of a 
lawn mower, perhaps, or garden 
tools and other related items. 





Daily Profit Report 
Is Check On Sales 


Gross profits are determined daily 
at McIntire Hardware stores in 
Bethesda, Chevy Chase and Kens- 
ington, Md., by the gross profit code 
identification on the register tapes. 

All merchandise is coded by the 
company according to its margin of 
gross profit. For instance, all mer- 
chandise regardless of the line hav- 
ing a 40 pct gross is assigned a let- 
ter of the alphabet. All merchandise 


with a 25 pct gross is assigned an- 
other letter, and so on. 

The gross profit code letter is put 
on the price stickers made out at 
the company’s warehouse and ap- 
plied to the merchandise before it 
is delivered to the stores. 

Registers have a series of keys 
for the letters used in the gross 
profit code. The code letter is rung 
up with each individual’ item that 
makes up a sale. These are self- 
service stores with cashiers near the 
exit doorways. 
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After a tape is cut individual 
item sales are classified, along with 
individual items on charge tickets, 
according to the gross profit code. 
Total sales for each bracket are put 
on the report and the gross profit 
percentage applied to these totals. 

For instance, if all merchandise 
with a 25 pct gross carries the code 
letter ‘““M” all sales on the tape and 
charge tickets coded “M” will be 
added. If this total is $100, the gross 
profit put down for that bracket 
will be $25. 














Builds New Store to 
Attraet New Customers 


Business was good at the Daub Hardware Co. branch 
store in N. Wales, Pa. But the firm wanted to get 
more trade from its old customers and attract busi- 
ness from the many new residents of the growing 
community. 

A new building to replace the old quarters was 
believed to be the answer—a structure that would 
be a good combination of colonial and modern-day 
design, the former style being to the liking of many 
of the local residents. Expenditure of $25,000 for the 
new unit, a branch of the company’s store in nearby 
Lansdale, Pa., has accomplished Daub Hardware’s 
aims. 
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The HARDWARE AGE camera shows you why the 
exterior of the new store blends with colonial archi- 
tecture in the locality. 

Fixtures and layout were provided by W. C. Heller 
& Co., Montpelier, Ohio. The display room is 30x80 
ft, and has complete colorization. 

Parquet floors, fluorescent lighting, a white ceiling 
and green walls give the entire store an inviting 
appearance, make it one in which people like to shop. 
It is heated with a radiant system. 

To attract window shoppers the store’s visual-front 
windows are illuminated with spotlights and fluores- 
cent units until 10 p.m. on each week day. 


Raised letter sign identifies new 
store. Recessed canopy lights en- 
courage night-time window shopping. 


Below, left—Ample floor space neor 
tools provides good display area 
for showing bulky outdoor lines. 


Below—Many well-marked bins show 
fasteners and short lengths of 
pipe. Self-service sales resu’t. 
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Other do - it - yourself lines 
adjoin paint section dis- 
plays, nail and wrap unit. 


Both mass and sample dis- 
plays are utilized in the 
women's side of the room. 


Hand and precision tools 
on manufacturers’ displays 
mounted on wall fixtures. 
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Multiple 
Displays 


Sprinklers are put on display on floor in 
housewares department. 
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Mass display of lawn and garden merchandise on the floor and on the This 


wall is set up in the rear of store. they 


Multiple displays of merchan- 
dise throughout the store are used 
by Walter S. Schneiter at his 
Bonnycastle Hardware store in 
Louisville, Ky., to remind cus- 
tomers of the many items for sale 
and to encourage impulse buying. 
Photos on this page show how lawn 
and garden merchandise was fea- 
tured this spring. 
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is the merchandise customers see as 
enter the store. 


As customers entered the store 
they walked directly towards a 
weed killer display and wheel- 
barrow. As they walked through 
housewares they passed sprinklers 
displayed on the floor. Main lawn 
and garden merchandise display 
was in an alcove along the rear 
wall. Customers saw displays of 
seeds and a trellis near the door. 


Customers get final reminder of lawn and garden merchandise needs on 
passing this display when leaving store. 
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LOOK AT THESE BRUSHES 
THAT ARE BRISTLED WITH 
"TYNEX” NYLON. AT LEFT, A 
NEW BRUSH. AT RIGHT, 
A BRUSH THAT PAINTED 
OVER 800,000 S$@. FT. 
WEAR: ONLY V/e" 
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“Stress this feature of Du Pont "|' '/}| =~ bristles: 
it will pay off in customer satisfaction, repeat sales 





Today’s paintbrushes with “Tynex” nylon bristles are better 
than ever before. In actual laboratory wear tests, brushes with WELL-MADE BRUSHES WITH “TYNEX’’ BRISTLES HAVE 
“Tynex” bristles outwore all other brushes 3 to 5 times. Stress ALL THESE ADVANTAGES: /. Full point pick’up 2. Smooth, 
the added durability of ““Tynex” to your customers. See how 


. even flow 3. Right for all paints 4. Easy to clean 5. Last 3 
satisfied customers come back to your store for more brushes . 


to 5 times longer 


with ““Tynex”’ bristles. ° 
Talk up all the advantages of “T'ynex”. . . advantages your 
customers will find make “Tynex”’ bristles their best buy. ————— 
“TYNEX” is the trade-mark for genuine Du Pont nylon bristles. 
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Hoffman Hardware's 
New Warehouse 








New West Coast Warehouse 


Modern one-story building in Los Angeles outskirts pro- 
vides generous space for parking, shipping and receiving 


In an effort to overcome the 
congestion and inefficiency of a 
crowded downtown location, Hoff- 
man Hardware Co., 70-year old 
wholesale firm of Los Angeles, late 
last year moved into a new, modern 
one-story building in the outskirts 
of the city. 

The new warehouse is located on 
a six-acre plot in the Central Man- 
ufacturing District, at 6625 E. 
Washington Blvd., Los Angeles. 
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The building contains 125,000 sq 
ft, with about 8500 sq ft devoted 
to the lobby, general office, 16 pri- 
vate offices, a display room, a vault 
and a large conference and lunch- 
eon room. 

Built at a cost of approximately 
$750,000, the new building features 
extensive paved parking facilities. 

An eye-catching feature of the 
structure is the all-glass entrance 
to the reception room at the main 


entrance. With a fieldstone wall 
background and tropical plantings, 
this waiting room is in sharp con- 
trast with the usual warehouse 
arrangement. 

The layout of the warehouse 
puts much emphasis on efficient, 
fast handling of merchandise, with 
high flexibility to meet new needs 
as they arise. 

The warehouse is open and light. 

(Continued on page 68) 
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This plaque at the entranceway marks the firm's The entrance to the nev 
founding in 1884. Left to right in this picture are 

8. J. Badham, Jr., vice president, B. J. Badham, Sr., 

president, and E. D. Badham, secretary. 


At the right is the receiving department. 
At the far left is the shipping department. 


Interior of the warehouse, showing an overstock 
area. Note the bay and roof construction. 




















Neat signs inform passersby of the fact that this is a hardware store. 


Brightly painted store signs are good traffic pullers for Minnesota hardware store : 


The double store of Home Sup- 
ply Co. at 1086 Rice St. in St. Paul, 
Minn., has been made more mod- 
ern by generous application of 
bright paint on its front. Both 
windows are of the open back 
type. 

Black and white lettering on a 
bright yellow background makes 
the store’s exterior signs real eye- 
catchers. The area along the base 
of the windows is used on one 
unit to call attention to the fact 
that it is a hardware store, and 
that the firm sells and installs 
glass. 

The base on the other unit has 
large lettering to point out that 
the company sells housewares and 
tools. 

A sign on one of the doors lists 
lawnmower sharpening service as 
part of the firm’s business. Signs 
were constructed of hard composi- 
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tion board. Saul Weinberg, owner 
of the store, says, “This is an old 
building but we dressed it up with 
signs and paint and intend to keep 
it attractive.” 

When an electrician erected a 
new building adjoining the hard- 
ware store, Mr. Weinberg was 
quick to capitalize on the fact that 
his neighbor, chiefly interested in 
contracting work and large elec- 
trical sales, does* not offer small 
electrical sundries. 

He made a display board to 
show receptacles, switches and 
other related items on the edge of 
his window, adjoining the elec- 
trician’s business place. At the 
same time he increased the va- 
riety and quantity of these goods 
in his stocks. 

Many people going to and from 
the electrician’s shop note these 

(Continued on page 82) 
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Electrical sundries panel on wall next 
to electrician's shop pulls store traffic. 
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ARGEST GELLING Brands... 
Americas BEST! 
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Mc (ALK SPEED LOAD — 


3x Available with or without nozzle 
= xy Available in Off-White or Pure White color 
'G A . 
“aspera a . Nu-Calk Calking Compound 


Nw-(AUS 


RAet nana REG. or v ‘4 
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“stays put" as away. Speed Loads are easy to use — user's 
the best seller in calking compounds —- be- honds never touch the compound. Try high P 
cause it's the most efficient, most practical d ’ 
load on the market. Nu-Calk “stays put’ — quality Nu-Calk Speed Loads and you'll see P 
will not dry out, run, crack, harden or pull why they're preferred nationwide! ' 
' 
' 






NEW HAND SQUEEZE TUBE 


available for small jobs! 












Here's the nation's favorite calking com- 
pound in a practical, handy tube for those 


small repair jobs around the home. Useful 





for finishing touches on bigger jobs. The 
tube itself is your calking gun, nothing 


‘-(AIK 


COmpouw 


A DARI 


extra needed. Counter display carton con- 








tains one dozen tubes. 


Sarxine © ‘ 
“ Ay 7) Na (ALK Calking Compound in bulk, too! 
c . pry The ‘‘standard of quality’’ in the calking field! The same 


fine product as in Speed Loads, available in 12 -pint, 
pint, quart, gallon, 5-gallon cans. Also 55-gallon drums. 


Nu-Phalt Plastic Asphalt Cement 


; For sticking down asphalt shingles and general repair 
This CG-4 Speed Loader on roofs and flashings! Comes in popular load form with 
calking gun is light, or without nozzle, like M-D's famous SPEED LOAD for 
sturdy, fool-proof. Simply calking guns, or in 2% Ib., 10 Ib., 50 Ib., and 55-gallon 
slip in a load and you're containers. 
ready to calk, 

















Always use Na-Glaze Glazing 
Compound instead of Putty! 


Nu-Glaze never dries out, hardens, cracks, or pulls away! It does the 
job of putty better than putty — sets to a rubber-like consistency. 
Comes in -pint, pint, quart, 5 Ib. cans . . . and in drums — 25 Ibs., 
50 ibs., 100 Ibs., and 880 Ibs. Order today. 








ORDER NOW! 


Your order will be shipped same day received! 

















NEW MODELS — like the smash-hit 
lightweight 2-H.P. 4-cycle stream- 
a ) 


BETTER SERVICE—twice as many 
service stations as last year— and 
still growing fast! 


MORE CUSTOMERS—131! more 
manufacturers who used Lauson 
Engines last year to power their 
products! 


MORE HAPPY DEALERS (like your 


self)—dealers who sold power 


mowers and tractors to customers 
who felt Lucky to Get Lauson! 


JA USON 


WORLD'S FIRST SMALL 


4-CYCLE GASOLINE ENGINES 
Made by 


THE LAUSON CO., NEW_HOLSTEIN, WIS 
DIVISION HART-CARTER COMPANY 
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New West Coast Warehouse 


(Continued from page 64) 


The roof construction permits it 
being painted white on the under- 
side and acts as an effective reflec- 
tor for the strip fluorescents that 
light the building. The warehouse 
is built in a series of 20 x 60 ft 
bays, with I beam supports. Tap- 
ered steel girders span the bays, 
supporting 2 x 10 in. x 20 ft wood 
roof joists. The roof proper has a 
base of 5 ply plywood. This plywood 
roofing gives a smooth surface to 
the warehouse ceiling and makes it 
possible to paint it rapidly with 
spray guns. 


Watchman Not Required 


Another interesting aspect of 
this new warehouse is the elimina- 
tion of the usual watchman’s ser- 
vices. The plant is protected by 
the ADT watch service, which, by 
means of various electronic and 
electrical devices, is alerted if any- 
one enters after hours. 

The sprinkler system is also con- 
nected with ADT so that any flow 
in the sprinkler pipes is automati- 
cally reported at the local ADT 
office. 

The building also features an ex- 
tensive intercom system, with pag- 
ing and a phone system covering 
the entire plant. Warehouse posts 
where phones are located are 
painted green; red painted posts 
indicate fire extinguishers. 

The shelving is all wood construc- 
tion and is arranged in each area 
according to the requirements of 
the stock in a specific section. Thus, 
the shelving and binning in each 
area is especially suited to the type 
of merchandise handled in that 
area. 

The stock is arranged so that the 
working stock which is shelved and 
the overstock, which is not shelved, 
are adjacent to each other in each 
department. 

The new structure includes eight 
truck shipping docks, four truck 
receiving docks and two will-call 
docks. Openings in the wall along 
a railroad spur track permit un- 
loading four freight cars simul- 
taneously. 

When an order is received and 
clears the credit department, it is 


sent, via pneumatic tubes, to the 
order starter. After the order is 
filled, checked, packed and placed 
on the shipping floor, a copy goes 
back to the price clerks via pneu- 
matic tubes. 

In picking orders, a specially de- 
signed five-wheel truck is used. The 
fifth wheel, in the center front, 
swivels. Each truck has three levels, 
plus a space at the rear for long 
items. Depending on the size of an 
order, a single truck can be used to 
pick up to three orders at a time. 

The design of the truck, includ- 
ing the fifth wheel, permits its use 
as a ladder to reach some bins. It 
provides a very stable means of 
climbing and has eliminated the use 
of ladders in the bin areas. 

One man works a truck in each 
department, passing it along to the 
next section when he has filled his 
portion of the order. 

When an order is completed, it 
is taken to a packing table. These 
tables are located at 10-ft intervals 
along 180 ft of belt conveyor. This 
conveyor is in two 90-ft sections, 
each in the form of a T. At the cen- 
ters, where the belts meet, are 
scales that weigh completed and 
packed orders and route them 
down roller conveyors to the ship- 
ping dock area for loading onto 
trucks. 





HARDWARE HUMOR 





© Hardware Age, 1954 


"We carry them for men who don't 
like to go into women's shops." 
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Red Shield says: 
PROFIT M 


... Sell FIWE drills at one time! 













































MULTIPLY YOUR PROFITS NO. 45 METALWORKING DRILL SET 


Five High Speed Steel Drills, sizes 4”, 5", %”, 7%", %”. Drills have 4” 


Instead of selling one drill, sell five. shank to fit portable hand drill. Special fast starting point prevents 


Sales costsare less turnover greater slipping and shifting. Ideal for drilling thin and heavy metal. Packaged 
in plastic container. Six sets in counter display carton. 


Standard Drill Sets are fast moving 
items ... attractively packaged for 
eye-catching display. Your customers 
recognize Standard for its top quality 
demanded by industry for tough 
drilling jobs. Ask your distributor’s 
salesman for Standard Shield Brand 
Drill Sets. 








NO. 14 WOOD 
BORING DRILL SET 


Five Carbon Steel Drills 
with 4%” shank, sizes 4%”, 
ye", 1”, 46", ”%”. Drills 
tempered to avoid damage 
when striking screws or 
nails. Packaged in substan- 
tial box with clear plastic 
cover. Six sets in counter 
display carton. 





STANDARD TOOL (0. 


3950 CHESTER AVENUE CLEVELAND 14, OHIO 


FACTORY BRANCHES IN: NEW YORK © DETROIT ¢ CHICAGO «¢ DALLAS «© SAN FRANCISCO 


THE STANDARD LINE: /wist Drills - Reamers - Taps - Dies - Milling Cutters - End Mills - Hobs - Counterbores - Special Tools 


There IS a Secret to Selling Paint... 


and COLORIZER 
HAS IT.... 
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~| Customer Dragnet 


A local sales program that really “brings them in to buy!” Tested and 









proved at a cost of $197,000 during 2 years of intensive promotion. 
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HERE’S THE PROOF... 


Compare the actual sales results of 48 dealers who used this sales 
plan and 39 who did not — at the same time, in the same territories. 





‘WE DID NOT USE THE 
COLORIZER 
CUSTOMER DRAGNET” 


“WE DID USE THE 
COLORIZER 
CUSTOMER DRAGNET” 




















7 Dealers: Sales increased 39% 
over last year. 


7 Dealers: Sales dropped 16% 
from last year. 


26 Dealers: Sales increased 15% 
over last year. 


9 14 Dealers: Sales dropped 10% 
Og to 20% from last year. 


18 Dealers: Sales about even ~ 15 Dealers: Sales increased 15% 
@ With last year. over last year. 





SEND FOR COMPLETE DETAILS TODAY! 





Colorizer Associates 
349 North Western Ave., Chicago, Ill. 


, PAINTS 


Manutactured by Colorizer Associates : in 1,322 COLORS 


Bennett's, Salt Lake City, Utah, and Los Angeles, Calif. @ Bive Ribbon Paint Compeny, 
Wheeling, West Virginia @ Walter N. Boysen Co., Oakland and Los Angeles, Calif. 
* Brooklyn Paint and Vornish Co., Brooklyn, N. Y. @ James Bute Company, Hovston, 
Texas @ Great Western Paint Mfg. Corp'n, Kansas City, Missouri @ Jewel Paint & 
‘ornith Co., Chicago, Illinois @ Kohler-Mclister Paint Company, Denver, Colorede 
* WH. Sweney & Company, St. Paul, Minnesota © Vane-Calvert Paint Company, St. 
ovis, Missouri @ Warren Paint and Color Company, Nashville, Tennessee @ Geo. D. 
Wetherill & Co., inc., Philadelphia, Pa. @ IN CANADA: Imperial V-rnish & Color Co 
't, Tefento, Onterio @« IN ENGLAND: Jenson & Nicholson, Lid., London, England. 


Please send me complete information on how ‘‘The Color- 
izer Customer Dragnet” can sell more paint for me. 
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Make quick, easy profits and repeat sales 
from this attractive 6-Pak display of new 
Golden Rod Pistol Oilers! 







They sell 


themselves! 


Golden Rod Junior Pump Oilers—Moder- 
ately priced precision oilers, durably built 
for farm, home and shop use! 





The famous Golden Rod heavy duty deluxe 
oiler — best for over 35 years where heavy 
duty service is required, 


DUTTON-LAINSON COMPANY 


Established 1886 Hastings, Nebraska 
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How Big Is the Market 
for Electric Water Systems? 


The potential market for 


water systems is practically 
unlimited, says this authority. 


He cites the need for replace- 
ments and supplemental units 


to support his contention 


by Walter F. Deming, President 


The Deming Co. 
Salem, Ohio 


Everyone wants running water 
under pressure. 

Water properly directed can be 
turned into cash in your pocket if 
you take the proper steps to pro- 
mote sale of water systems. 

In 1953 there were more than 
700,000 water systems sold. The 
average water systems sales for 
the last 10 years was over 600,000 
units . . . considerably more than 
the 50,000 units sold in 1932. 

Did you ever count the number 
of appliances on the farm or in the 
home which require water and those 
which require water under pres- 
sure for etticient and proper opera- 
tion? There are 11 major appli- 
ances in the home or on the tarm 
which require water under pres- 
sure. ‘he water system must come 
first, the other items follow. The 
person making the original sale of 
a satisfactory water supply system 
is in a much better position to fur- 
nish the later additions for farm 
or home. 

Our present estimates as to 
water systems sales is: for non- 
farm use 65 pct; for farm use 25 
pet (home or barn) and 10 pct com- 
mercial, including motels, gas sta- 
tions, drive-ins and other business- 
es in rural areas. 

Assuming that there will be 
700,000 water systems sold this 
year the estimated breakdown is 
non-farm, 455,000; farm, 175,000, 
and commercial, 70,000. 





Walter F. Deming 


ln each of the past five years 
tnere have been more tnan i muil- 
4lon public and privately tnanced 
hoi-larm aweillng units starteu. 
4uie LOLA! OL privately unanceu hume 
Starts In Marcn brougat tne num- 
ber Ior tne lirst three Moltns wv 
1904 LO WiLMIN LWO PCL OL tue LOLa 
OL the same period in 1Yas. Funpiic 
nousing starts in tnat perlod were 
Within eignt pct of the same quar- 
ter in the previous year. We estl- 
mate that at least ZU pct of tnese 
would require water supply instal- 
lations or a market tor 200,000 
water systems. 


The 1950 census figures show ap- 
proximately 642 million homes in 
the United States without piped 
running water. Some of these may 
never have running water under 
pressure, but a good proportion of 
them will, in time, have piped run- 
ning water. This means another 

(Continued on page 76) 
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. LET'S FACE IT, MR. DEALER 


A toilet is temperamental. For no rea- 
son at all, it will go haywire. Flush it 
—and it may run on forever. Has to be 
jiggled, worked on, fussed with. 


What's wrong? for 10 guaranteed years of trouble-free 
‘ Sometimes the ball is shot and 
should be replaced—but usually that’s toilet performance ... backed by KIRKHILL... 
not the real trouble at all. And so 
usually when you sell a customer anew 
gimmick ball, a gadget, or a flapper 
(which may or may not fit his tank), 
—you'’ve not solved his problem. 


, Flush-O-Matic does solve the prob- . * 
lem, because Flush-O-Matic gets to the 
cause of the trouble...and does away wo rth the | iffe re | C ep 

with it permanently. When a toilet acts 
up, mostly the trouble is in the linkage 
system: the bent wires, the complicated 
old-fashioned hit-or-miss hook-up. The 
old free-floating flabby ball simply 
misses the valve, or it gets hung up with 
the float, or the slide doesn’t slide, or 
the guide doesn’t guide—and Mr. Cus- 
tomer needs your expert advice. 

That’s when and why you should 
know all about—and personally recom- 
mend—Flush-O-Matic...made and 
guaranteed for 10 years by Kirkhill. 

Flush-O-Matic is a rigid polyst; 
tank ball, fitted with a live rubk 
that forms the seat with th 
Flush-O-Matic is 4 


fea the new FLUSH-O-MATIC tank ball is 








































. years 

4 mu- 
nanced 
sLarteu. 
4 Lome 
e num- 
40S vs i 
4e LOL: can’t miss! 

esas Dealers who know # 
Ss were Flush-O-Matic—and who’v 
e quar- their homes—are selling them 6 
ye esti- thousands. Dealers who don’t und 

i tnese stand it, sometimes wonder why it 

instal- costs $1.69—when the gadget tank ball 
200,000 field is full of 75-centers. 

Flush-O-Matic is not a substitute, 
P not merely a bright idea—it’s a whole *Takes 2 minutes to install, no special skill or tools required. 

AoW ap- new concept of water control, made 
mes i and guaranteed by Kirkhill. 
, piped It’s ten years of trouble-free toilet [fF (LU S (H] 2 ] 2 (Md ANI] G WY 
se may operation...$1.69 worth of customer 
’ under satisfaction ...a real money-maker and 
‘tion of reputation-maker for the man who sells 
ed run- it. And it’s well worth the difference! KIRKHILL, INC. * DOWNEY, CALIFORNIA * CHICAGO * PHILADELPHIA 
another 
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Sampling dinnerware in displays such as this increased 
self-selection and brought a 30 pct sales increase to the 


Bakersfield Hardware. 


dinnerware up 30 pet 


department. 


electric housewares 20 pet with... 





Installing a sample wall display next to dinnerware lines 
acts as a traffic draw for the main electric housewares 


Self Selection Displays 


Dinnerware sales increased 30 
pct with almost a 50 pct faster 
stock turn and electric housewares 
jumped 20 pct when the Bakers- 
field Hardware in Bakersfield, 
Calif., recognized that today’s cus- 
tomer is inclined toward faster 
buying. 

What the store did was to effect 
a higher degree of self-selection 
in its china and houseweres de- 
partment displays. 

As many stores do, this one had 
the common problem of providing 
sufficient space for showing com- 
plete lines in their variety of pat- 
terns and styles without confusion 
and clutter. 

The problem was solved, reports 
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Miss C. E. Wells, who manages the 
modern housewares floor in the 
Bakersfield store, by setting up 
special displays which catalog or 
sample the lines. Thus each gets 
equal attention, without confu- 
sion, and the result is fast selec- 
tion by the customer. 

Customers get a better look at 
everything with the new display 
arrangement and the impression 
of complete stocks is retained at 
the same time. Now in a 14 ft wall 
area, 32 different patterns of din- 
nerware are displayed by showing 
a single place setting of each. 

Each setting is labeled with its 
name so that customers get the 
full impact of famous brand name 


selling. In addition, complete table 
settings are arranged on floor dis- 
play units. 

The same display treatment, 
sampling, is given glassware, 
which is displayed against a mir- 
rored background. Displays are 
separated into three different 
types—for stemware, large glass 
items, and small crystal items. 

For the display of electric 
housewares, a special mirrored 
wall display was created to sup- 
plement the displays which occupy 
step-up islands on the floor. Le- 
cated adjacent to the new dinner- 
ware displays, the small showing 
of individual] items acts as a traf- 
fic draw for the main department. 
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has the right pipe 
for every purpose 


win Tex is especially designed to make jet pump 
hook-ups quicker and easier. Suction and pressure lines 
are combined in a single unit assuring perfect alignment 
and preventing binding or snarling in the well casing. 
Pipes may be separated by cutting connecting strip with- 
out damaging either pipe. For jet wells, specify TWIN TEX 
— it’s permanently marked and measured every 10 feet. 
Available in various lengths and size combinations. 


} ressur Tex answers the need for ao pipe to with- 


stand higher working pressures. There are two types 
carrying guaranteed pressure ratings of 75 and 100 Ibs. 
per sq. in. PRESSUR TEX provides an adequate safety 
factor for water systems having a constant or variable 
pressure. Each size is permanently marked and measured 
every 10 feet and identified as to pressure rating. Avail- 
able in pipe sizes from 12” through 2”. 


Neusure Marked», sre is the popular all- 


purpose pipe. Its light weight, ease of installation and 
freedom from rust, rot or corrosion makes it ideal for 
general water supply systems, irrigation or drainage. 
Measure Marked PLASTEX is made from pure polyethylene 
to the exacting specifications of the Thermoplastic Pipe 
Division of S.P.I. and is guaranteed non-toxic. Permanent 
measure marks every 10 feet make cutting and installa- 
tion easier, Pipe sizes from 42” to 6” and coils to 600’ long. 





Yello Tex with its outstanding color identity is easy 


denen to see and trace. Primary uses of YELLO TEX are for coal 
, mine water and drainage lines and for carrying various 

‘tment, industrial wastes or corrosive liquids. This pipe is not 

sware, s recommended for drinking water lines. Permanently 

a mir- % marked and measured every 10 feet. 

ys are 

fferent 

. glass 

_ PLASTEX DISPENSEREEL provides maximum display, compact storage and 


lectric 


vena fast, easy cutting. Holds giant, remnant-saving coil . . . makes it possible 
rro 


> for one man to unroll and cut any amount of pipe without awkward coil 
eum handling. A big time and labor saver for dealers or contractors. 


yr. Lo- 
linner- 
lowing 


a traf- SHAPING THE FUTURE SINCE 1939 
‘tment. THE PLASTEX CO., 402 Mt. Vernon Ave., Columbus 3, Ohio 
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(oilland, Wire Nails 
srano & Brads 





rex 
Lo." WA . y 
~=/ Display ’em 


: ... and profit 





@ It pays to display Cortland 
Brand Nails and Brads where your 
customers will see them. Because 
these conveniently-packaged nails 
and brads are one item everyone 
needs. It takes only a small counter 
display to remind shoppers to buy. 


@ They‘re accurately manufac- 
tured, uniformly finished . . . come 
in green packages for nails, yellow 
for brads, with both clearly marked 
for weight, length and gauge. Or- 
der Cortland Brand Nails and Brads 
from your jobber today—display 
‘em prominently on your counter! 
You'll find a complete stock of 
sizes, including Y% Ib., V%4 Ib. and 1 
Ib. packages, takes just a minimum 
of space. 


BRAND 
HARDWARE CLOTH + NAILS & BRADS 


WICKWIRE BROTHERS, INC. 


Cortland, N. Y. 
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How Big is the Market for Electric Water Systems? 


(Continued from page 72) 


good backlog for 10 years of 65,000 
units a year. 

We estimate the reasonable life 
of a water system as being between 
10 and 15 years. Between 1939 and 
1943, a total of 1,230,000 units were 
sold. 


Obsolescence A Factor 


If 20 pct of these will be replaced 
this year as being worn out this 
provides another backlog of 250,- 
000 units. Water systems need not 
be replaced only because of wear 
but because they are obsolete. 
Water systems, like your automo- 
bile or any other mechanical equip- 
ment, become obsolete if they no 
longer fit present conditions. A 
water system can be too small, its 
capacity can be too low. 

A water system’s pressure can be 
too low, its physical size too small 
—all this adding to the possibility 
of a tremendous sale of water sys- 
tems. 

There are more than 5,300,000 
farms in the United States, of 
which 77 pct are on power lines. 
Possibly 50 pet of them have run- 
ning water. Of the 2,600,000 farms 
without running water at least 10 
pct should be sold water systems in 
1954, thus making another poten- 
tial of 260,000 units this year. 

A number of water systems will 
be installed for re-built or mod- 
ernized plumbing projects. One 


point you should not overlook, how- 
ever, is the sale of a second unit 
where one is already in use. If you 
live in a suburban area and find 
that you are entirely dependent on 
one source of water, I feel certain 
that you could be convinced that 
for fire protection needs, for safety 
should the original source be de- 
pleted, you would realize the need 
for a supplementary water supply 
system. Your customers can be so 
convinced. 

In the past 10 years more than 
six million water systems have been 
sold. We believe that it would be 
possible to convince five pct of the 
owers of these units that they need 
and should have a second and sup- 
plementary supply system. Thus for 
1954 there is another backlog of 
300,000 prospects. 


Market Potentials 


The number of prospects for 
water systems is: for public hous- 
ing and private homes, 200,000; 
for homes without piped running 
water, 65,000; for worn-out or ob- 
solete water systems, 250,000; for 
farms without running water, 260,- 
000, and for a second source of 
water supply, 300,000. This means 
a total potential in 1954 of 1,075,- 
000 water systems. 

Power companies and REA sys- 
tems are working to get more peo- 
ple on their lines. There are also 





Features Ornamental Giftwares 


Fancy gift items are featured on this knotty pine background at Los Gatos 





—_ M 


(Calif.) Hardware Co. Visible from the street the display includes brass, 
copper and steel items in many finishes. Some are collectors’ items. 
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county agents, Department of Com- 
merce and the Department of 
Agriculture, as well as others sell- 
ing the importance of water supply 
systems. 

Are you doing your part in fur- 
nishing equipment for this market? 
If you are not selling water sys- 
tems ask yourself two questions: 
Have I been missing the boat by 
not selling water systems, and how 
can I best take advantage of this 
tremendous potential market? 

The market for water systems is 
unlimited. 


Compact Tennis Display 

Tennis rackets and related. items 
are effectively shown on a 4x6-ft 
piece of wall board at the Zweck 
Wollenberg Co. store in Beaver 
Dam, Wis. Several qualities and 
weights of rackets, plus accessories, 
are displayed with their price tags. 

All items are mounted for easy 
removal for inspection and practice 
serves. The wall panel is on an aisle 
having good traffic. 





Eight rackets and several accessories 
form sample display. 
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ALi 3 
HAVE 
NEW 


Multi-Wire 
Edge 







MAGNIFIED VIEW 


hows how Multi-Wire — 
adds strength, rig — 
Screening lies flat, is ©@ 

to cut, install. 

























@ Now Wickwire Brothers gives you a powerful new reason for stocking its 
complete Cortland Brand Insect Wire Screening line! Because this year all 3 
screenings—galvanized, bronze and aluminum—are supplied with its new 
Multi-Wire Edge. 


@ This Multi-Wire Edge causes Cortland Brand Screening to lie flat when 
unrolled . . . makes it easier to cut, easier to handle and install. Equally im- 
portant, it adds super-strength along the vital tacking or holding edge. 


@ Specify Cortland Brand Screening next time you order from your whole- 
saler! It meets U.S. Department of Commerce National Bureau of Standards’ 
specifications . . . comes in 18 x 14 mesh, 24” to 48” widths, 100 linear foot 
rolls. Extra wide widths available. 





SELL ALL 3 SCREENINGS 









CORTLAND GRAY-WICK 
Durable, all-purpose screening. Electro-galvanized with at- 
tractive new light gray finish. 


CORTLAND BRONZE 
Rust-resistant . . . unaffected by weather, salt air. Bright or 
Dark Bronze “Antique”’ finish. 


CORTLAND ALUMINUM 
Won’t rust or stain because it’s made of Alclad aluminum 
wire. Strong, durable, lightweight. 


FREE DEALER KIT 
Make your store headquarters for Cortland Brand products with 
Wickwire’s Free Merchandising Kit. Contains streamers, folders, news- 
paper mats. Send for it today! 











































White elephant table is an eye-catcher that attracts bargain hunters. E. F. Daly, hardware manager, on the left. 


How to Move Shelf-Warmers 


This Texas dealer puts them on his ““White Elephant’’ 
table and is able to move many of them quickly 


How do you move shelf warm- 
ers? 

A white elephant table or de- 
partment has been the answer 
for many hardware dealers. Dis- 
continued lines and items, out-of- 
season merchandise, odd sizes and 
one of a kind goods can often be 
moved quickly by their display 
in one section, and offered at bar- 
gain prices. 

L. Schwartz & Co. of Uvalde, 
Tex., established 76 years ago, 
tried out a white elephant table 
near its cash register and wrap- 
ping section. A cut-out figure of 
a white elephant with its trunk 


78 


raised was the eye-catcher device 
to remind people of this bargain 
section. 

E. F. Daly, manager of the 
firm’s hardware store, says of the 
white elephant table, “We dis- 
played discontinued items of 
cooking utensils that were good 
but represented broken _ stock. 
They were offered at half-price. 

“Old government surplus goods 
such as cushions of air-foam rub- 
ber, parachutes, canteens (pur- 
chased by ranchers) and goods 
not up to standard during World 
War II; we got rid of such items 
quickly.” 
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The policy in disposing of items 
in the white elephant department 
is to offer the bargains at half- 
price, and if that fails greater 
reductions are made. 

Mr. Daly adds, “Used appli- 
ances and used guns taken as 
trade-ins are disposed of on our 
white elephant table. Many peo- 
ple unable to buy new guns will 
purchase a used one that is 
cleaned and adjusted.” 

Women are among the best cus- 
tomers of this department, and 
many of them make it a practice 
to look at the white elephants 
whenever shopping in the store. 
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The No. 525 Catch requires only 
a single '3(, hole through side of 
door. Fits doors from %” to 134” 
thick. Designed for doors opening 
out only. 


You're “in”! . . . Russwin Dealers! With this 
new addition to the Russwin Line of Screen- 
Storm Doorware, you're equipped to wrap up 
every prospective sale ,. . because the Russwin 
Screen-Storm Doorware Line covers every price 
range. The new Russwin No. 525 Door Catch 
has special appeals of its own. For builders and 
contractors ... it cuts installation time to the 
bone — it’s attractive, sturdily built, and easy 
to operate, For the “do-it-yourself” trade... 
it’s a cinch to install and it’s as good as it looks. 
Durable, pressed metal working parts plus 


PRICED FOR EVERY PURSE 








The No. 8 


LIQUID DOOR ‘CLOSER 
“tops” in every respect 









The No. 565 
MORTISE TYPE CATCH 


‘al 


a 


PY © ae SAYA" } 
















The No. 3 “Air Jet’’ CLOSER. . 
efficient and economical 





or bronze lever handle assures long service life. if 
; ; ; nhac The No. 5 CLOSER 
Get complete details from your distributor. with elie’ tonlen tose woke 4 


Russell & Erwin Division, The American Hard- RIM TYPE CATCH 
ware Corporation, New Britain, Conn. Nosy 
MERCHANDISING AIDS rc A Se 
eee a Set sat 
















SINCE 1839 


DISTINCTIVE HAROWARE 
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Counterfeit Money....Watch for it 





Here is the latest information on new coun- look for the identification listed below. 
terfeit bills as reported by the U. S. Secret After a little practice you will be able to 
Service. Train yourself and your sales peo- check bills quickly and unobtrusively with- 
ple to study all bills so they know where to out offending the customer. 

SERIES 1950 


NEW COUNTERFEIT $20 FEDERAL RESERVE NOTE 


FEDERAL RESERVE BANK OF SAN FRANCISCO, CALIFORNIA { CHECK CETTER AND 














FACE PLATE NUMBER: E 58 
BACK PLATE NUMBER: 730 
This is a fairly deceptive reproduction printed from lithographic plates 
on one piece of bond paper of good quality. The portrait reflects a 
coarse appearance due to the absence of shadow values which dis- 
tinguish the genuine. This counterfeit has appeared with varyin 
serial numbers, including L21384705A and L25741171A, the individual 
digits being thinner than the genuine. 
SS No. 1404 


(Card No. 291 





SERIES 1950 


NEW COUNTERFEIT $10 FEDERAL RESERVE NOTE 


FEDERAL RESERVE BANK OF BOSTON, MASSACHUSETTS { CHECK LETTER AND 


FACE PLATE NUMBER: H18 

















BACK PLATE NUMBER: 1338 
Printed from plates of fair workmanship on one piece of paper which 
has been soiled purposely to create the illusion of age. Federal 
Reserve Bank regional numbers in each corner inside border lathework 
ore reproduced in error, 6 instead of 1 being etched on the plate. Serial 
number A84936991T appears on all specimens reported to date. This 
counterfeit should not deceive wary handlers of currency. $5 Ne. 1402 

(Card No. 289) 
SERIES 1950 


NEW COUNTERFEIT $20 FEDERAL RESERVE NOTE 
FEDERAL RESERVE BANK OF NEW YORK, NEW YORK 


er pe wus ee ue ow re 


2 () NITED § 





’ CHECK LETTER AND 
FACE PLATE NUMBER: A 55 














BACK PLATE NUMBER: 691 
This is a deceptive counterfeit of the same workmanship as the notes 
described by Cards Nos. 280, 281, 282, 283, 286, and 287, reflecting 
identical technical characteristics outlined by Card No. 287. The back 
is printed in a shade of green ink darker than the genuine. Seria! 
number B39458413A. 
SS No. 1403 


(Card No. 290) 
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You KNOW that Champion DeArment Channellock 
is the highest quality plier line on the market. But do 


you know that a consistent advertising and sales effort 















is aimed at the consumer through national magazines to 
help you sell more fine Champion DeArment products? 
Keep your stocks up, use our display boards to feature 
the line — you'll sell more Channellock pliers this year 
than ever before. And don't forget the other items in 
this highest quality line . . . machinists’ hammers, wreck- 


ing bars, electricians’ hammers and cutters. Use display 





boards . . . stock the full line . . . you'll have a good 


year in Channellock volume. 


THE PLIER DESIGN THAT OBSOLETES ALL OTHERS 


CHAMPION DeARMENT TOOL CO. 


MEADVILLE, PENNSYLVANIA 
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_ LAYER-BUILT PADS 


< 4800 square inches 
—~ of working surface 
——— in every package! 


TOP QUALITY plus BIG VALUE! 


Sun Ray Steel Wool quality and value keep customers coming back. 
Long, strong, precision-cut steel wool strands make up these big, 
cushiony layer-built pads. Each pad contains 300 square inches of 
top quality working surface. Simply fold back used surface exposing 
fresh, clean layer. All grades from 0000 to 3 are available and 
are packed sixteen pads to a package. 


gi ONE Sun Ray one pound bulk tubes for home, 
== POUND shop and general use contain only top 
i> A quality steel wool. Seven grades are avail- 
SUNMAT = BULK ea! 8 
TERE TUBES able, from 0000 to 3, also fine, medium 
‘ ry and coarse shavings. 
|  JEX HOUSEHOLD PADS 
Sri Economical Jex steel 
i uy wool scouring pads are 





FrS 
Wee if favorites with house- 
| Lp wives everywhere. 
| 193 oh Packed twelve full- 
Ni bodied pads to the carton, they are ideal for household 
Yy cleaning, scouring and polishing. Use one a day, then 
Y throw away” sells Jex for you. 


ORDER SUN RAY STEEL WOOL PRODUCTS TODAY! 











Colorful Signs Attract 
Traffic 


(Continued from page 66) 


sundries in the hardware store 
window and drop in to get them. 
Most sundries customers. buy 
other hardware store items of the 
do-it-yourself type when their 
original intent was to limit pur- 
chases to electrical items. 

By keeping his store well 
painted, Mr. Weinberg interests 
many customers in buying paint 
and related merchandise from his 
store. 

Mr. Weinberg says of his paint 
department, “The dealer who 
knows his merchandise, and is 
able and willing to explain paint- 
ing steps to customers, can build 
a steady neighborhood trade.” 

Show-how advice brings many 
repeat customers to the store. The 
paint department is advertised 
with spring and fall circulars dis- 
tributed by the firm. These are 
obtained from Home Supply’s 
paint supplier in lots of 2,000 at 
a time. 


—_—— 


Photo Supplies Bring 
Profitable Traffic 


Photo supplies and cameras are 
building traffic and profits for Kay 
Hardware Co. in Providence, R. I. 

A year ago David Kirshenbaum, 
proprietor of the store, put in a 
small stock of flash bulbs. He found 
them to be good sellers, and that 
customers for them wanted other 
camera supplies. 

Mr. Kirshenbaum says, “If I 
could sell flash bulbs, I decided I 
would try cameras and other mod- 
erately-priced photo equipment. 
This department has proven to be 
one of the most popular and profit- 
able in the store. Now we are build- 
ing a good trade for films, flash 
bulbs and developing service. Many 
customers of this department visit 
us at least once a week.” 

Cameras are offered in several 
types—all nationally advertised— 
in prices up to $26.50, one at $7.20 
being the best seller. For an extra 
$3.98 the customer can obtain & 
photo flash outfit for the $7.20 
camera. 

For a combination price, $13.95, 
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customers can buy a camera, flash 
synchronizer, batteries, two rolls of 
film and a carton of flash bulbs. 


6) Kay Hardware’s owner says that  ] 
an important factor in camera and 
e store camera supply merchandising is to ; 
t them. offer products put out by well ‘ * 
r é é He stocks On : 


ract 














rs buy known manufacturers. 
s of the seven different camera numbers | 
1 their each having national acceptance. 
nit pur- When the photographic supply 
department was established it was 
e well located at the front of the store. 
nterests This worked very well except that 
g paint the window next to which the de- 
rom his partment was located was the sec- 
ond one from the store entrance. 
is paint In Mr. Kay’s store people tend to 
r who walk along one of two main aisles | 
and is leading toward the center and rear os TT ae 
n paint- portions of the store. | = <<a : “ 





n build 


«> 
le.” Up-Front Display Helps | 
“raz | sane mus seo dome Foe PRISCILLA WARE Dealers 


; ment was removed to a place just 
vertised inside a side street window. The 


oe mn department is on the main traffic Who Buy Direct From The Fac ory 


~ aisle, about 10 ft from the main 
ea ere Business has shown & Yes, PRISCILLA WARE Dealers are regularly banking extra profits — 
, at good in@rease in the department h ie ak Tenteines ob all f fact : M Rinks ahaa 
ees th tee bee vodeceted. the result of buying at direct-from-iactory prices. Moreover, e r volu 

SORE EE I a Om and profits are fully protected by the Priscilla Ware Exclusive Dealer- 
the devartmrent is a civn in the | Ship Plan. And because this true quality line is UNCONDITIONALLY 
ig elo deniesion: flash a All GUARANTEED, consumer acceptance is positively 
assured. Inquire today if a Priscilla Exclusive 


sizes of flash bulbs are stocked, 
with No. 5 the best seller. He now Dealership is available in your locality. 








vot enlace amelie Only PRISCILLA WARE Offers 
ce, R. I These EXCLUSIVE PROFIT Points: 







Prior to selling a diversified line 


opti: of photo supplies the store stocked ® Unconditional Guarantee — of Priscilla 
Te found photo mounting corners, but sold Ware Quality as a protection for you and 


nd that very few of them. Since the camera your customers. 


d other and supply department was _in- 
stalled, sales of these corners are 


® Non-Competitive Dealership in your 
protected trading area. 





“if I mounting steadily and are sold in © Complete Selection — from a wide 
ecided I very large quantities. range of modernly designed aluminum 
er mod- Cameras are displayed in a glass utensils. 

pment. case. Flash bulbs, films and mount- ened 

on to be ing corners are shown on top of the ry | 

d profit- camera display case, each in dis- 

re build- penser-display units provided by a cia 

is, flash manufacturers. ‘ . 


e. Many A large sign in the store offers LEYSE ALUMINUM ‘COMPANY 


nt visit J developing, printing and enlarging KEWAUNEE 2, WISCONSIN 
service. The latter has been a “—~ 
several stimulant for the increased demand 
rtised— for photo albums 
at $7.20 a si 
un extra Offers to have cameras repaired 


ara for customers have resulted in wna R € 


e $7.20 humerous sales of synchronizer 
units and other special equipment 
- $13.95, at the store. 


Speaks for Itself 
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CALFED 


Dealers suggested an 8 qt. size would 
increase their sales volume and orders 
prove the idea was right. CALFeeder 
Nipple Pails are made in two sizes (8 
qt. and 12 qt.) to fit all requirements. 


peduertised ta Ls 
FARM MAGAZINES 


CALFeeder Nipple Pails are widely ad- 
vertised to help you sell—and farmers 
know that this name means the best in 
nipple pails. Ask your hardware jobber 
or write us for complete information. 


GENERAL METALWARE COMPANY 


Minneapolis 13, Minnesota 


HAVE YOU SEEN 
THE LOCK-OW 


TRACTOR FUNNEL? 

















he 


LOCKS TIGHT 
TO FUEL TANK 


IT FITS ALL TRACTORS 


An easy twist locks this funnel tight. It 
can’t tip or wobble. SAFER, prevents 
spilling, saves fuel. The nationally ad- 
vertised LOCK-ON Tractor Funnel 
sells on sight. It is a good profit item 
for every dealer who has farm trade. 
Ask your hardware jobber or write us 
for complete information. 


GENERAL METALWARE COMPANY 
BAL P ti, 13, Mi +, 
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NEWS and VIEWS 


Reports on Events Affecting the Hardware Business 





(Continued from page 10) 


FHA Restricts Items 
On Open End Mortgage 


Recent disclosures of ‘abuses” 
under the Federal Housing Act 
have led FHA to tighten up its 
rules for insuring home improve- 
ments. 

The latest directive is aimed at 
the new “open-end” mortgage pro- 
vision in the recently enacted 
housing bill. FHA officials have 
ruled that items ineligible for gov- 
ernment loan insurance under the 
so-called Title I law will not be 
eligible under the new provision. 

Generally, Title I permits the 
Government to insure small loans 
for permanent home improvements. 
The open-end law permits a home- 
owner, in some cases, to increase 
the amount of his home mortgage 
in order to pay for permanent im- 
provements. 

On the basis of the rules, such 
items as_ refrigerators, ranges, 
home freezers, and similar appli- 
ances which are not “built-in” 
when installed are ineligible. Dish- 
washers that are made a part of 
the sink, furnaces, and heaters are 
eligible. 


Businessmen Cautioned 
To Watch Money Orders 


Business men have been warned 
that “kiting” of money orders— 
altering them to boost their value— 
is on the rise. 

During the year ending last June 
30, according to Postmaster Gen- 
eral Arthur Summerfield, 109 per- 
sons were arrested for illegally 
altering money orders. In the pre- 
ceding year, there were only 60 
arrests. 

Summerfield warns businessmen 


to be particularly careful to inspect 
each money order to detect evi- 
dence of possible alteration and to 
know the endorsers to prevent for- 
gery. He pointed out that stores 
which cash “kited” money orders 
must stand the financial loss. 


NLRB Hands Down New 
Labor Union Rulings 


The National Labor Relations 
Board and a Federal Court of Ap- 
peals have issued ruling gffecting 
larger stores and plants which re 
main within NLRB jurisdiction un- 
der the new rules. 

NLRB has found that employers 
do not violate the Taft-Hartley law 
when they question employees 
about union affiliation or activities, 
if there is neither an implication 
of reprisal nor benefit, even though 
the questioning is made of all em- 
ployees. 

The Board has also ruled that 
employers must comply with a 
union request for names of em- 
ployees and their individual rates 
if the union can show the relevancy 
of the request to the bargaining. 

A union is now prohibited from 
calling a strike in order to force 
an employer to modify a contract 
prior to its expiration unless it 
gives 30 days notice of the dispute 
to the Federal Mediation and Con- 
ciliation Service. 

The Federal Court of Appeals 
has decided that it is not a viola- 
tion of the labor law for an em- 
ployer to grant a wage increase and 
expand benefits when a union is 
conducting organizational efforts if 
the increases were granted for 
reasons other than to thwart the 
union’s campaign. 

(Resume reading on page 11) 
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DISPLAY CM Chain in colorful... 
handy dealer drums. Watch your chain 
sales grow and grow and grow! 


There's always a demand for chain...especially for CM 
Chain. Customers recognize this long-established prod- 
uct with the distinctive “Inswell” weld...are constantly 
reminded of its quality through intensive advertising... 
are ever ready to buy it wherever it is sold. There's a 
type and size of CM Chain, including attachments and 
specialties, to satisfy every customer requirement. Be- 
come a “chain specialist” with CM. Build up this profit- 
able part of your business. 


"eT gj COLUMBUS MCKINNON 


CHAIN CORPORATION 


TONAWANDA, NEW YORK 
DISTRICT OFFICES: NEW YORK, CHICAGO, CLEVELAND 


In Canada: McKINNON COLUMBUS CHAIN LIMITED, ST. CATHARINES, ONT. 
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TRIPLE vou Sales 


With VISE-GRIP’s New 
Self-Selling Package! 


Set 
POWERFUL 
wit 
CUTTER 
INSIDE JAWS 


Locks to Work : 

with TON GRIP! A MUST 
FOR THE 

+ Home Workshop 

* Handynton 

+ Hobbyist 

+ Farmer 


+ Sportsman 
° Everyone Who 


Uses Tools 


- STAYS LOCKED WITH 
HANDS REMOVED! 


Any Other 


GUARANTEE 
SEE REVERSE SIDE FOR usesS—AND 


Back of Card Pictures 17 . 
Of 100’s of Uses—and Guarantee! 





Now, SELF-SELLING for the 
World’s Most Useful Hand Tool! 


BOTH 7-W AND 10-W VISE-GRIP wrenches are now avail- 
able mounted on eye-catching, 3-color display cards! Front side 
tells complete sales story; reverse side shows 17 “how-to” applica- 
tions. Really sel/s gift shoppers, ‘‘casual’’ customers, tool users! 
Card center-punched at top for peg board displays. Also ideal 
displayed standing up or laying down. 


NOW AVAILABLE from your jobber in convenient 4-Pak: 
2 7-W and 2 10-W models in each carton. Write for details. 





Manufactured 


a 2 












Dept. HA-9 
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SERVICE AND PARTS EVERYWHERE— 
twice as many service stations as last year 
—and still growing fast! 


MORE HAPPY DEALERS (like yourself) -- 
dealers who sold far more Lauson-powered 
mowers and tractors than ever before 
and to customers who enjoyed the quick- 
starting trouble-free dependability of 
Lauson Engines! 


EX. 


WORLD'S FI RST SMALL 


4-CYCLE GASOLINE ENGINES 
Made by 


THE LAUSON CO., NEW HOLSTEIN, WIS 
DIVISION HART-CARTER COMPANY 
Manufacturers of small horsepower gaso 


engines since 1896 
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Jetails about the nventions listed by dates below see 
alphabetical listings following this quick check list 
1954 30-Feb. | No. Coast Hdwe. Show 
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September -Feb. | Ame Hawe,. oply. Co. 
Auburn Hdwe. Show Show 
oe . ae ' 31-Feb. 2 Kentucky Hdwe. Show 
Frank'in Hardware Convention : - 
‘ c 31-Feb. 2 Texas Hdwe. Show 
3 Mich. Store Management Con- 31-Feb. 3 G sae Oe c (N.Y.) 
> Not et Riildere' Eynoci- 
fe) 1, Bulaers Hdwe. Expos February 
|- 3 Wisconsin Hdwe. Show 
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October 7 LOUIS 2 o} & ve Oo " 
e 0 Nat. Sporting Goods 
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soods Eostern Market > 
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A) oy 13-14 Arkansas Hdwe. Show 
oe ea m 13-16 California Hdwe. Show 
8 Hard vs Inc. Con. [4-16 New York Hdwe. Show 
eer 15-17 Nebraska Hdwe. Show 
lov. 2 Northwest Convention 15-17 Michigan Hdwe. Show 
N b 21-23 New England Hdwe. Show 
savin wd 22-24 W. Virginia Hdwe. Shov 
&-1] Sar tary-B Jing Main ance 22-24 Pac. Southwest Hdwe. Show 
Ow 22-24 Carolinas Hdwe. Show 
27-28 Mississippi Trade Show 
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Supply Show (Chi.) 6- 8 Virainia Hdw 
: w 6- 8 Florida-Ge a Hdwe. Show 
10-12 F At! Seaboard Hdwe. 8-10 | is Hdwe. Show 
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MA Hdwe. Show July 
5-27 M S s Hdwe. Convention 1-14 N nal Retail Hardware Assn. 
M p oyees Sales Course 15 Nat. Housewares-Appl. Show 


Convention Check List 


Hardware and allied 
trade events up-to- 
date in each issue 
of Hardware Age 

















National Events 


American Hardware Manufacturers 


Assn. annual joint convention with 
the National Wholesale Hardware 
Assn., Oct. 3-6 at the Marlborough- 
Blenheim Hotel, Atlantic City, N. J. 
Arthur L. Faubel, secretary of the 
AHMA with offices at 342 Madison 
Ave., New York 17, N. Y. Thomas 
A. Fernley, Jr., is executive secre- 
tary of the NWHA with offices at 
1900 Arch St., Philadelphia 3, Pa. 


Garden Supply Trade Shows, Jan. 
9-11, at the Hotel Sherman, Chicago, 
and Jan. 31-Feb. 3 at the 71st In- 
fantry Regiment Armory, New York 
City. Sponsored by the Garden Sup- 
ply Merchandise, 1901 St. Paul St. 
Baltimore 18, Md. 


Industrial Supply Convention, April 
17-20, at Cleveland, Ohio. Spon- 
sored by the American Supply & 
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Machinery Mfrs. Assn., W. B. 
Thomas,.Hunter-Thomas Associates, 
Keith Bldg., Cleveland, business 
manager; the National Industrial 
Distributors Assn., 1900 Arch St., 
Philadelphia, H. R. Rinehart, execu- 
tive secretary; the Southern Indus- 
trial Distributors’ Assn., 712 Volun- 
teer Bldg., Atlanta, Ga., E. L. Pugh, 
secretary-treasurer. 


National Builders Hardware Exposi- 
tion, Sept. 26-29, at the Palmer 
House, Chicago. Sponsored by the 
National Contract Hardware Assn., 
John R. Schoemer, managing di- 
rector, and the American Society 
of Architectural Consultants, W. A. 
Mathewson, executive secretary. 
Administrative office of both groups 
at 420 Madison Ave., New York 17, 
Ms Es 


National Hardware Show, Oct. 11-15, 
at the Navy Pier, Chicago. Spon- 
sored by National Hardware Show, 
Inc., 331 Madison Ave., New York 
17, N. Y. Frank Yeager, director. 


National Housewares & Home Appli- 
ance Show, Jan. 13-20 at the Navy 
Pier, Chicago, and July 11-15 at 
Convention Hall in Atlantic City, 
N. J. Sponsored by the National 
Housewares Manufacturers Assn., 
1140 Merchandise Mart, Chicago 54. 
A. W. Buddenberg, executive secre- 
tary. 


National Retail Hardware Association 
annual congress, July 11-14, 1955; 
at Hotel Statler, Buffalo, N. Y. 
Managing director, Russell R. 
Mueller, 964 N. Pennsylvania St., 
Indianapolis, Ind. 


National Wholesale Hardware Assn. 
annual joint convention with the 
American Hardware Manufacturers 
Assn., Oct. 3-6 at the Marlborough- 
Blenheim Hotel, Atlantic City, N. J. 
Thomas A. Fernley, Jr., is execu- 
tive secretary of the NWHA with 
offices at 1900 Arch St., Philadel- 
phia 3, Pa. Arthur L. Faubel is sec- 
retary of the AHMA with offices at 
342 Madison Ave., New York 17, 
> 2 


Sanitary-Building Maintenance Expo- 
sition, Nov. 6-11 at the Ambassador 
Hotel, Atlantic City, N. J., spon- 
sored by The Industria] Housekeep- 
ing Safety Guild, Inc. (Eastern 
Sanitary Supply Group), The Har- 
rison Bldg., Philadelphia 2, Pa. 


Sporting Goods Show and Convention, 
Feb. 6-10 at the Morrison Hotel, 
Chicago. Sponsored by the National 
Sporting Goods Assn., 1 No. La- 
Salle St., Chicago 2. G. Marvin 
Shutt, secretary. 


Sporting Goods Eastern Market Week, | 


Oct. 10-12 at the Hotel New Yor‘er, 
New York City. This trade show 
is similar to the annual Western 
Market Week, sponsored by the Na- 
tional Sporting Goods Assn., 1 N. 
La Salle St., Chicago, Ill. 


Regional Events 


Ace Hardware Corp. Fall Merchan- 


dise Show, Oct. 10-12, 


at company | 


warehouse, 2355 S. Blue Island Ave., | 
Chicago 8. Show manager, Charles | 
B. McClaskey. Ace annual conven- | 


tion, Jan. 23-26, at Conrad 
Hotel, Chicago. Convention 
ger, Arthur Krausman. 


mana- 


American Hardware Supply Co. Mer- 
chandise Fair and Stockholders’ 
Meeting, Jan. 31-Feb. 1, at com- 
pany headquarters, 41 Terminal 
Way, South Side, Pittsburgh 19, Pa. 


Auburn Hardware Co., Merchandise 
Show, Sept. 15-16, 1954, at Auburn, 
Ind. Company is located at 411 N. 
Indiana Ave., Auburn. 


Cotter & Co. Fall Merchandise Show, 
Oct. 10-12 at company headquar- 
ters, 365 E. Illinois St., Chicago 11, 
Ill. 


Franklin Hardware & Supply Co., 
annual stockholders’ meeting and 
convention, Sept. 20-21 at company 
headquarters, 918-28 N. Delaware 
Ave., Philadelphia 23, Pa. 


Hardware Wholesalers, Inc., Fall Con- 
vention and Stockholders’ Meeting, 
Oct. 27-28 at company headquarters, 
Fort Wayne, Ind. 

Janney Dealer Show and meeting, 

Jan. 10-12, at the Calhoun 

Hotel, Minneapolis, Minn. Sponsored 

by Janney, Semple, Hill & Co., 22-26 

Second St. So., Minneapolis. 


Texas Wholesale Hardware Assn. an- 
nual joint meeting with the Texas 


Hilton | 





Beach 


Hardware Boosters Club, June 17- | 


18 at Fort Worth. Secretary-trea- 
surer, Howard Weddington, 1427 
National City Bank Bldg., Dallas. 


State Events 


Arkansas Retail Hardware Assn., Feb. | 


13-14 at Little Rock, Ark. Exhibit 
at Robinson Auditorium. Convention 
headquarters, Marion Hotel. Secre- 
tary, J. Wayne Tisdale, 908 Recto: 
Bldg., Little Rock. 


California Retail Hardware  Assn., 
Feb. 13-16 at San Francisco. Ex- 
hibit and convention headquarters, 
Fairmont Hotel. Secretary, Krueger 
B. Jacobsen, 1355 Market St., San 
Francisco 3. 
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SELL EASIER 
and 
STAY SOLD 


better! 


sell easier because you can tell your 
customers— 

Lauson ss the world’s first small-horse- 
power gasoline engine, having been 
made continuously for the last 58 


years! ... that 

Lauson Aas as fine a name for quality 

as any small engine ever made! 
. and that 


Lauson Service (if it’s needed) is quick 
and easy to get wherever you are! 
stay sold better because— 

Lauson Engines do start quickly .. . 
are long-lasting . . . do deliver full 
honest power ... and are easy to get 
serviced anywhere in the U.S.! 
That’s why you'll be Lucky to Get 
Lauson Engines on the power equip- 
ment you sell in 1955! 


FOUR CYCLE WORLD'S 


FIRST smaue 


Se RcaR Eee 4-CYCLE 
1 GASOLINE ENGINES 






| 
Made by 
THE LAUSON CO., NEW HOLSTEIN, WIS. 
DIVISION HART-CARTER COMPANY 


Manufacturers of small-horsepower gasoline 
engines since 1896 






















PIPE 
JOINT 
COMPOUND 


A positve sealant for use on pipes 
carrying gas, water, steam . . with- 
stands pressures up to 3000 p.s.i., 
temperatures up to 500°F. 


HERE’S 
DISPLAYED MERCHANDISE 


THAT MAKES 
EXTRA SALES 





A new positive oa for oil leaks, 
cracks, pinholes or rusty parts in welds 
in tanks or containers. It remains plastic. 





Repairs leaky water pipes, soil pipes or 
seepage in concrete walls. No heating 
required... applies directly to leaking 
area. Local contractors find it handy. 


£ 


LAKE CHEMICAL CO. 


3058 W. Carroll Ave., Chicago 12, Ill. 
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Carolinas, Hardware Assn. of, Feb. 
22-24 at Charlotte, N. C. Exhibit at 
Radio Center. Convention headquar- 
ters, Charlotte Hotel. Secretary, 
D. W. Laws, 118% E. Fourth St., 
Charlotte 2. 


Connecticut Hardware Assn., Feb. 9 
at Hartford. No Exhibit. Conven- 
tion headquarters, Statler Hotel. 
Secretary, Ned Russell, Harris 
Hardware, Southport, Conn. 


Florida Retail Hardware Assn., joint 
convention with the Georgia Retail 
Hardware Assn., March 6-8 at At- 
lanta, Ga. Exhibit and convention 
headquarters, Biltmore Hotel. Ex- 
ecutive manager for both associa- 
tions, W. W. Howell, P. O. Box 183, 
Waycross, Ga. 


Illinois Retail Hardware Assn., March 
8-10 at Chicago. Exhibit and con- 
vention headquarters at Morrison 
Hotel. Secretary, W. F. Ewert, 1194 
Merchandise Mart, Chicago 54. 


Indiana Retail Hardware Assn., Jan. 
25-27 at Indianapolis. Exhibit at 
Murat Temple. Convention head- 
quarters, Lincoln Hotel. Secretary, 
W. J. Sheely, 964 No. Pennsylvania 
St., Indianapolis 4. 


Intermountain Assn., Jan. 23-25 at 
Salt Lake City, Utah. Exhibit and 
convention headquarters at Hotel 
Utah. Secretary, Leon L. Weeks, 
308 Continental Bank Bldg., Boise, 
Idaho. 


Iowa Retail Hardware Assn., Feb. 
8-11 at Des Moines. Exhibit at Iowa 
Exhibit Bldg., State Fairgrounds. 
Convention headquarters, Savery 
Hotel. Secretary, Philip R. Jacob- 
son, Mason City, Iowa. 


Kentucky Retail Hardware Assn., Jan. 
31-Feb. 2 at Louisville. Exhibit and 
convention headquarters, Kentucky 
Hotel. Secretary, Edward Keiley, 
501 Republic Bldg., Louisville 2. 


Louisiana Retail Hardware Assn. con- 
vention, Feb. 6-7, at Alexandria. No 
Exhibit. Hotel headquarters, David 
O. Mansfield, P.O. Box 1696, Jack- 
son, Miss. 


Michigan Retail Hardware Assn., Feb. 
15-17 at Detroit. Exhibit at Masonic 
Temple. Convention headquarters, 
Statler Hotel. Secretary, Harold W. 
Schumacher, 1916 Michigan Na- 
tional Tower,.Lansing 8. 


Michigan Store Management Confer- 
ence, Sept. 22-23, 1954, at Kellogg 
Center, Michigan State College, 
East Lansing. Sponsored by the 
Michigan Retail Hardware Assn., 
1916 Michigan National Tower, 
Lansing, Mich. 


Michigan Hardware Employees Sales 
Study Course, Jan. 25-27 at the Uni- 
versity of Michigan, Ann Arbor, 
Sponsored by the Michigan Retail 
Hardware Assn., 1916 Michigan Na- 
tional Tower, Lansing. 


Minnesota Retail Hardware Assn, 
Jan. 25-27 at Minneapolis. Exhibit 
at the Auditorium. Convention head- 
quarters, Curtis Hotel. Secretary 
C. J. Christopher, 2110 Nicollet 
Ave., Minneapolis 4. 


Mississippi Retail Hardware Assn. 
convention and exhibit, Feb. 27-28, 
at the Hotel Heidelberg, Jackson. 
Secretary, David O. Mansfield, P.O. 
Box 1696, Jackson. 


Montana Hardware and Implement 
Assn. convention, Oct. 24-26, 1954, 
at Placer Hotel, Helena. Secretary, 
Norman O. Blevins, P. O. Box 1152, 
Helena. 


Mountain States Hardware & Imple- 
ment Assn., Jan. 25-27 at Denver. 
No exhibit. Convention headquar- 
ters, Cosmopolitan Hotel. Secretary, 
Francis W. Reich, 1233 Spruce St, 
Boulder. 


Nebraska Retail Hardware Assn, 
Feb. 15-17 at Omaha. Exhibit at 
Municipal Auditorium. Convention 
headquarters, Fontenelle Hotel. Sec- 
retary, C. A. McCoy, 325 Insurance 
Bldg., Lincoln 8, Neb. 


New England Hardware Dealers Assn. 
Feb. 21-23 at Boston, Mass. Exhibit 
and convention headquarters at 
Statler Hotel. Secretary, A. C. Mac- 
Hardy, 185 Dartmouth St., Bos- 
ton 16. 


New York State Retail Hardware 
Assn., Feb. 14-16 at Syracuse, Ex- 
hibit at Auditorium. Convention 
headquarters, Syracuse Hotel. Sec- 
retary, Nicholas H. Kiley, Hills 
Bldg., Syracuse 2. 


North Coast Retail Hardware Assn. 
Jan. 30-Feb. 1 at Seattle, Wash. 
Exhibit at Senator Auditorium. 
Convention headquarters, Olympic 
Hotel. Secretary, Martin W. Danko, 
Route 12, Box 109, Fife Sq., Tacoma, 
Wash. 


North Dakota Retail Hardware Assn. 
Jan. 25-26 at Fargo. Exhibit at 
Crystal-Avalon Ballrooms. Conven- 
tion headquarters, Graver Hotel. 
Secretary, Miss E. J. McGrann, 54% 
Broadway, Fargo. 


Ohio Hardware Assn., Feb. 7-9 at 
Cleveland. Exhibit, Public Audi- 
torium. Convention headquarters, 
Statler Hotel. Secretary, John B. 
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“Make Your Own" 





No. 1 - No. 2 





Handy Hardware 
Awning Set 
] No. A44-66 


Table Leg Brackets 


No. 200 Small Rigid 
No. 2400 Large Rigid 
No. 1200 Folding 


. 
flay 


Clothes Line Hardware Set 
No. 3232 





Quick Shelf Link Set 
No, 2712 








Folding Work Bench 
No, 324 


Tool Holder 
No, TH321 


No, 224 


Order Only From Your 
LARSON JOBBER TODAY 


All Packed in attractive 2-color Boxes 





CHAS. O. LARSON CO. 


STERLING « ILLINOIS 





Bracket Set Step Stool Set Folding Saw Horse Set 
) No. 24 No. 24S No. 1 = FDBL 
a Set Combination Picnic Table 

Made from 2 Sets No.24PB 





a atncatiliaiittnndl 


atin 
etl 


f 








HARDWARE AGE, SEPTEMBER 2, 1954 





tt 








For lops in Pipe Wrench 
Profits ...its the Genuine 





If this Housing ever 
Breaks or Distorts we 
will replace it Free 





.+ your customers want that 
guaranteed trouble-free housing! 


Only the R100 has a world-wide rep as the finest 
pipe wrench made. Only RIT@&0ID has earned and 
maintains this rep by building toughness and smart 
performance into these overwhelmingly popular 
wrenches, checking them part by part and hard work 
testing every last one before shipment. So it’s easy and 
profitable to sell the original genuine Riflt— your 
customers know the housing won’t break, jaws won’t 
slip and adjusting nut spins easily to all sizes, 6’’ to 60’’. 
It pays you to carry a full stock . . . order now! 


Good market for the new RIGID 
Spud Wrench 










They like the deep narrow jaws for close work, 
break-proof housing, RIf1D jaw suspension, comfort 
grip I-beam handle. Order today! 


THE RIDGE TOOL COMPANY, ELYRIA, OHIO, U.S.A. 
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MONEY CAN BUY! 
IN THE CLEVEREST TUBE 
VOU EVER SQUEEZED 


yr *: Sa 









POLYVINYL RESIN 


WHITE GLUE 


Unbreakable 1 oz. vynite tube 30¢ retail 


Devote just two minutes of your time and 
send for your Free Sample of DuratiTE White 
Glue in the amazing new vynite dispenser. 
See it...feel it... use it...we know you'll 


WIV S realize it will sell itself! Here’s a “red-hot” 
deal for hardware, paint and lumber dealers 
WRITE FOR YOUR ...a30¢ item that sells on sight...every home 
and business will buy and buy! 
43 SA MPLE Small inventory... quick turnover ...and 
today no one else has it! 
a 30¢ size in the exclusive new un Manufacturers of Duratire Wood Dough 
hl nite t Request on your and Surfacing Putty since 1923 
WEBB PRODUCTS CO. - San Bernardino, Calif. - Norcross, Georgia 


Over 2,000 wholesale distributors 
See Us Booth 593, Nat'l Hdwe. Show 








FREEZER 
PAPER 






Home freezer-owners 


Popular, Profitable Paper Maids are economy minded. This 


fact, plus KVP nationally- 
known quality and KVP 


\ SHELF PAPERS national advertising, ac- 
j UL¥ 3 grades, many colors counts for the rapidly in- 
creasing sales of KVP 


Freezer Paper. It’s top pro- 


DUSTING tection and the price is 
PAPERS right. Feature a colorful 
: ; display of fast-selling 


KVP Freezer Paper and 
the other KVP “Paper 
Maids” for steady turn- 






BAKING HEAVY over at good profits. 
cups WAXED 
PAPERS SEND FOR SAMPLES 


ALSO: Pie Tapes, Gift Wrapping, Fancy Waxed, Place Mats, Household Parchment 


KALAMAZOO VEGETABLE PARCHMENT CO. 
PARCHMENT e KALAMAZOO, MICH. 








Conklin, 198 So. High St., Colum. 
bus 15. 


Oklahoma Hardware & Implement 
Assn., Feb. 8-10 at Oklahoma City, 
Exhibit, Municipal Auditorium. Con- 
vention headquarters, Skirvin Hotel. 
Secretary, Aaron Gritzmaker, 515 
Midwest Bldg., Oklahoma City. 


Pacific Northwest Hardware & Imple- 
ment Assn., Oct. 31-Nov. 2, 1954, at 
Spokane. No exhibit. Convention 
headquarters, Davenport Hotel. See. 
retary, J. Malcolm Smith, 614 En- 
pire State Bldg. 


Pacific Southwest Hardware Assn, 
Feb, 22-24 at Long Beach, Calif. 
Exhibit at Auditorium. Convention 
headquarters, Wilton Hotel. Secre- 
tary, Otto H. Grigg, 416 W. 8th St. 
Los Angeles 14. 


Pennsylvania & Atlantic Seaboard 
Hardware Assn., Jan. 10-12 at Phil- 
adelphia. Exhibit at Convention 
Hall. Convention headquarters, 
Bellevue-Stratford Hotel, 1616 Wal- 
nut St., Philadelphia 3. 


South Dakota Retail Hardware Assn, 
March 29-31 at Sioux Falls. Exhibit, 
Coliseum, Convention headquarters, 
Cataract Hotel. Secretary, O. R. 
Baily, 1300 So. Jefferson Ave., Sioux 
Falls. 


Texas Hardware & Implement Assn, 
Jan. 31-Feb. at Dallas. Exhibit, 
Baker Hotel. Convention headquar- 
ters, Baker and Adolphus Hotels. 
Secretary, Ray M. Souder, 822-823 
Texas Bank Bldg., Dallas 2. 


2 
Cc 


Tri-State Hardware & Implement 
Assn., Feb. 7-8, at Amarillo, Tex. 
Convention and exhibit at Herring 
Hotel, Amarillo. Secretary, M. D. 
Shepherd, Canyon, Tex. 


Virginia Retail Hardware Assn. 
March 6-8 at Roanoke. Exhibit at 
American Legion Auditorium. Con- 
vention headquarters, Roanoke Ho- 
tel. Secretary, G. T. Omohundro, 
Jr., Scottsville, Va. 


West Virginia Hardware Assn., Feb. 
22-24 at Clarksburg. Convention and 
exhibit at Stonewall Jackson Hotel. 
Secretary, James C. Fielding, 1625 
McClung St., Charleston 1, W. Va. 


Western Retail Implement & Hard- 
ware Assn., Jan. 17-19 at Kansas 
City, Mo. Exhibit at Auditorium. 
Convention headquarters, President 
Hotel. Secretary, W. J. Shaw, 3915 
Main St., Kansas City 2, Mo. 


Wisconsin Retail Hardware Assn. 
Feb. 1-3 at Milwaukee. Exhibit at 
Auditorium. Convention headquar- 
ters, Schroeder Hotel. Secretary, 
H. A. Lewis, Stevens Point, Wis. 
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WHAT'S NEW 








@ For more information on these products and services 
use free post card on page 95. 


(Continued from page 13) 


of lawn coverage. Additional ma- 
terials available if user needs 
greater coverage. Spray heads on 
12 ft center sprinkle a 17 ft circle. 
Kit includes various layout schemes 
and installation instructions. Lists 
for $47.50. Yardley Plastics Co. 


For more data circle No. 9 on postcard, p. 95 


Tilting Arbor Circle Saw 
This floor model 8 in. tilting 
arbor circle saw with built-in motor 
eliminates need of pulleys, V belts 
or motor mountings. Motor devel- 
ops up to % hp. torque. Front 
master view indicator has finger 





tip control. Blade cuts 2% in. depth 
and tilts to a full 450 degrees. Table 
size with extensions is 16 in. by 
30 in. Comes complete with stand, 
saw, motor, cord, mitre gage, stop 
rods, rip fence, 8 in. blade, side 
extensions and plastic guard. Lists 
for $99.50. Shopmaster, Inc. 


For more data circle No. 10 on postcard, p. 95 


Magnetic Cabinet Catch 


Magnetic catch that fits between 
door and shelf of cabinets is de- 
signed to eliminate slamming and 
assure perfect alignment of catch 
with strike for maximum holding 
power. Catch is enclosed in case of 
anodized aluminum 1% x 1% in. 
Strike is made of steel and zinc 
plated. Catch, designated 40ALD, 


92 


oe 





is packed one in an envelope with 
screws and installation instruc- 
tions. Twelve envelopes in a box. 
Stanley Works. 


For more data circle No. 11 on postcard, p. 95 


Store Packaging Tape 
Self-stik store packaging tape is 
now available in orange, blue, yel- 
low, green, white, and red. Comes 
in % in. x 60 yd rolls and fits all 
standard tape dispensers — both 
definite length and pull-and-tear 
styles, and will not split or tear on 
the roll. Tape is packaged in 3-roll 
boxes and 24-roll cases. Mystik Ad- 
hesive Products. 
For more data circle No. 12 on postcard, p. 95 


Lock for Travelers 

New, portable, pocketsized Yale 
lock for travelers is.designed to 
lock closets, bureau drawers and 
other storage places for clothing, 
jewelry and personal valuables. 
Known as the Travelok, locking de- 
vice is easily carried in its plastic 





carrying case. Measures 1 in. x2 
in. x 3 in. Locking bar is 41% in, 
long. Equipped with two keys and 
its traveling case, Travelok lists for 
about $2.89. Yale & Towne Mfg. 
Co. 


For more data circle No. 13 on postcard, p, 9 


1955 Radio Line 


New 1955 line of radios consists 
of 19 basic models in 65 color 
choices, with retail prices ranging 
from $12.95 to $64.95. Models fea- 
ture streamline appearance, mod- 
ern decorative accents and enm- 
ployment of new pastel colors 
for every room in the house. 
Clock-radio line has been expanded 
to include six basic sets; also por- 
table radios which now come in 
four basic sets. Arvin Industries, 
Inc. 


For more data circle No. 14 on postcard, p. 9% 


Automatic Fry Skillet 


Electric-automatic fry skillet has 
fingertip temperature control with 
a contact thermostat beneath handle 
which provides complete heat range 
from simmer to 420 degrees. Skillet 
is 93% in. square, 214 in. deep with 
a 314 qt. capacity. Jewel signal 
light on control panel flashes on 
when the skillet reaches desired 


.| 


4 





temperature. Skillet also features 
a detachable cord set and permanent 
mold cast aluminum pan with cast- 
in rod-type element. Dominios 
Electric Corp. 


For more data circle No, 15 on postcard, p. % 


Toilet Tank Ball & Guide 


Longer wear and easier installa 
tion are features of improved 
model of Alert friction-free toilet 
tank ball and guide. All metal 
parts are of Monel, which resists 
corrosion even in hardest water. 
Polystryrene cylinder guide is 
newly designed so that it cannot 
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WHAT’S NEW 











slide out of place. Packed 3 to a 
3-color counter display carton. 
Lists for $2.29 ($2.39 in West). 
Ardmore Products Co. 


For more data circle No. 16 on postcard, p. 95 


All-Purpose Light Bulb 

New all-purpose Diamond Jubilee 
light bulb, designated the A25, is 
rated at 200 watts and is smaller 
than previous lamps at this rating. 
Available in both inside-frosted 
and in clear glass, the bulb is espe- 
cially suitable for use in kitchens, 
garages, barns, basements, work- 
shops, laundries and similar appli- 
cations. Sylvania Electric Products, 
Ine. 


For more data circle No. 17 on postcard, p. 95 


Electric Tea Kettle 

This new Mirro aluminum elec- 
tric tea kettle has 4 qt capacity and 
can boil one qt of water in six min- 
utes. Has immersion type 1250 ele- 
ment which reduces itself if the 
water boils away. Kettle can be 


used on conventional range units 
Has 


without plugging in. heat- 





94 


proof plastic knob and operates on 
115 volts, AC. Lists for $11.95. 
Slightly higher in the West. Alu- 
minum Goods Mfg. Co. 


For more data circle No. 18 on postcard, p. 95 


Dinnerware Sets 

New line of Melmac dinnerware 
features three colors, gardenia 
white, charcoal gray and flame 
pink, with newly designed open 
stock pieces. Named the Royale, 
dinnerware can be washed in boil- 
ing water without ill effect. Starter 





consists 


set (illustrated) of 20 
pieces and lists for $19.95. A 41- 
piece service for 6 and a 53-piece 
service for 8 are also available. 
Branchell Co. 


For more data circle No. 19 on postcard, p. 95 


Sprinkling System Kit 
Do-it-yourself kit is available 
for installing new underground 
lawn sprinkling system. System, 
named Quaker Perma-Sprinkler, is 
constructed of corrosion proof 
polyethylene plastic which with- 
stands freezing temperatures. Pipe 
has water-tight threaded joints, 
and will operate at top efficiency 
on as little as 20 lb water pressure. 
System is available in two sizes: 
standard kit includes 100 ft of 
plastic pipe and seven sprinkler 
heads, covering a 1,600 sq ft area, 
and the junior kit with 50 ft of 
plastic pipe and four sprinkler 
heads, covering a 900 sq ft area. 
Quaker Rubber Corp. 
For more data circle No. 20 on postcard, p. 9% 


Decorator Knobs 


Decorator knobs come with either 
concave or convex face. Made of 
maple, they are available in 3, 2% 
and 2 in. sizes. Snap-in inserts of 





solid brass are available in finishes 
of bright chrome, dull chrome, pol- 
ished brass, dull brass, dull bronze 
and dead black. Dealer shelf box 
includes one doz of each size knob, 
together with screws and inserts in 
choice of finishes. Package also in- 
cludes display board. Engineered 
Products Co. 


For more data circle No. 21 on postcard, p. 95 


Picnic Container 

Four gal insulated picnic con- 
tainer, called Koolerkeg, is made of 
coated steel with a wood grain 
finish. Insulated throughout with 





fibreglas, it keeps contents hot or 
cold for long periods of time. It is 
light and easy to carry. Lists for 
$7.49. Hamilton Metal Products 
Co. 


For more data circle No. 22 on postcard, p. % 


Electric Clocks 
Three new electric clocks include 
Telechoice (illustrated), Telecrat 
and Diameter models. Telechoice 
comes in white, red or yellow with 
(Continued on page 98) 
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Please use this P. O. 
Box Address for Quick 


Check Cards Only 
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CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 






















FIRST CLASS 
PERMIT NO. 36 
(Sec. 34.9 P.L.&R.) 
New York, N. Y. 














BUSINESS REPLY CARD 


No postage necessary if mailed in the United States 











POSTAGE WiLL BE PAID BY 


HARDWARE AGE 


Post Office Box 60 
Village Station 
NEW YORK 14, N. Y. 








































| Postcard valid 8 weeks only. After that use own letterhead fully describing item wanted 9/2/54 
Please send me further information on the WHAT'S NEW items, code numbers 
for which | have circled below. 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 
16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 
31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 

46 47 48 49 50 51 52 53 54 55 56 57 58 59 60 
61 62 63 64 65 66 67 68 69 70 71 72 73 74 75 
76 77 78 79 80 81 82 83 84 85 86 87 88 89 90 
EE EE ick cdi cwieeeaeense vke deo awe ene OdwewCRen ee eee 
Gp bitch een dobhawseeses mad aebbseset end soetess reneeteenenseitadesuten 


ee ee ee 1) | errr © oe 6 ee a 


MTT 





Here is Your Quick Check Card 


What it is... How it works 


@ Each issue brings you dozens of descriptions of new products, new dis- 
plays, etc., in the "What's New" columns. You get more of these in 
HARDWARE AGE than in any other magazine. 





it @ When you want more free information on any of these products, simply 
iif mark a circle around the same number on the post card as appears 
{i a ee ; * ge 

lq under the individual item description. 


i 

@ Drop the post card in the mail box. No postage is needed. You will 

\ quickly receive, free, complete details on the product from the manufac- 

i turer. You may circle as many items as you wish. Separate information 
will be sent you on each item. 


@ Be sure to give your full name and address on the post card. Print or type 
it clearly. We cannot service post cards with incomplete addresses. 
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MOST COMPLETE LINE TO SELL! 
MERCHANDISED FOR EYE & BUY APPEAL 
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HYDE 
cen DISPLAYS 
STOP THE 
BLUE a 
DISPLAY 
AND 
WITH 
START 
TOOL 
ASST THE 
: SALE 
NO. 8 
UNIT 
COST 
$21.71 
PROFIT 
No. 8 UNIT - 12 ea. All Items $14.47 


Except 6 No. 80 Scrapers. 


HERE’S A SPEEDSTER FOR EVERY 
CUSTOMER’S SCRAPING NEED 


1. For Floors — Tables — Ete. #80 with 2%” Blade 95c 
2. For Doors — Cabinets #79 with 1%" Blade 69c 
3. For Window Sash—Trim #78with1” Blade  50c 


4, Special Blade Sharpener #84 45c 
#80-3 35c 


5. Blades #79-3 30c #78-3 25c 













WHY HOME OWNERS — 
CRAFTSMEN BUY & LIKE 
HYDE SPEEDSTER SCRAPERS 


Finger-tip blade control — no screw driver re- 
quired to remove blade or extend blade for 
corner work — easy to use — smooth results — 
best high carbon steel blades — easy to sharpen. 
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BIG! Two-Hand Tool 
SCRAPE OFF HOUSE 
PAINT 





BIG! Safe — Easy To Use 
SCRAPE OFF BOAT PAINT 








BIG! Sales Features 
CHROME HEAD TO DRIVE 
IN NAILS—TWIST KNOB 
TO CHANGE BLADE 





BIG! Impulse Item 

MERCHANDISED TO SELL 
6 SCRAPERS IN COUNTER 
CARTON COST $9.32 
EXTRA BLADES RE. .60 EA. 


ci inicancchcaanibaleaclbamsinen 
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THE KING 


OF THEM ALL 


FOR SALES 
> 


IT’S BIG! 
NO. 82 
KING-SIZE 
SCRAPER 


5” BLADE 
DOUBLE EDGE 
high carbon 
steel 

14” LONG 
Hardwood 
construction, 


IT SELLS 

TO HOME 
OWNERS 
PAINTERS 
BOAT OWNERS 
CARPENTERS 


* 
RETAIL 


$2.59 


FULL 40% 


NET PROFIT 


SOUTHBRIDGE, MASS., U.S. A. 
ia SEND ME SPEEDSTER CATALOG SHEET 
[[] MAIL ME HYDE HIGHLIGHTS 

NEW PRODUCTS NEWSPAPER 





























DOMINATE your 


CAULKING MARKET 
BY HANDLING... 


FLEXISEAL 


CAULKING COMPOUND 





@ Outstanding architectural 
quality — highest quality 
pigment and vehicle. 


@ Rigid factory controls 


during every 






step of 
manufacture. 


cations. 


@ Guaranteed free from 
adulterants such as 
lubricating oils, lard, 
grease or fish oils, 


etc. 


@ Fair retail prices. 
@ Adequate discount. 


@ Convenient jobbing stock. 


Dealers and jobbers are 
reporting growing sales of 
Flexiseal Caulking Com- 
pound. Get on the band- 
wagon! See your jobber or 
write us for full details. 










LANDEN PUTTY WORKS, inc. 
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@ Every batch ex- | 
ceeds minimum | 
Federal Specifi- 








WHAT'S NEW 








@ For more information on these products and services 


use free post card on page 95. 


(Continued from page 94) 








chrome color trim, brown with 
brass color trim. Lists for $5.98 
and is 434 in. high, 8 in. wide and 
2°4 in. deep. Telecrat is an alarm 
clock. Lists for $6.98 and is 4 in. 
high, 4% in. wide and 21% in. deep. 
Diameter is a wall clock and lists 
for $14.95. It’s 934 in. high, 214 
in. deep, with 4 in. dial. Telechron 
Clocks. 


For more data circle No. 23 on postcard, p. 95 


Stove and Table Mats 


Stove and table mat with Flower 
Cart pattern has soft asbestos back 
to protect all fine surfaces. Comes 
in three sizes: 18 x 20 in., 14 x 17 
in., and 7 in. round. Also available 
are new stove and hot dish mats 
with Desert Sand pattern. Come in 
dawn gray, mesa yellow, oasis 
green, canyon red and dune coral. 
Ballonoff Metal Products Co. 


For more data circle No. 24 on postcard, p. 95 





Plastic Cabinet Catch 
Cabinet catch, called Hyerlok, 
utilizes a spiral locking principle 
Ball head of ball screw is always 
positioned in a section of the spiral 
detent regardless of the relative 
change in door or frame due to sag- 
ging, swelling or misalignment. 
Catch is made of polyethylene 
which is non-breakable, pliable and 





long wearing. It is adaptable for 
either flush or offset doors and 
comes packed in a polyethylene en- 
velope with multi-color illustrated 
instructions for installation. An- 
other feature of cabinet catch is 
Screw Grip holes. Screws are self- 
holding and conveniently accessi- 
ble. Hyer Hardware Mfg. Co. 


For more data circle No. 25 on postcard, p. 95 


Paint Colorant System 

Now available is tube system of 
adding colorants to specially devel- 
oped neutral and white tinting 
paint bases which provides 300 of 
the most demanded decorator col- 
ors. Called Maestro Colors, the 
system introduces a_ universal 
colorant that provides instant color 
dispersion in both latex and alkyd 
tinting base paint materials. Color 
tubes come in 14, one, and 4 0 
sizes. System comes in three paint 
lines: Wall hide rubberized satin 
finish (latex); Satinhide enamel 
(alkyd), and Wallhide PBX fiat 
wall paint (alkyd type). Pitts- 
burgh Plate Glass Co. 


For more data circle No. 26 on postcard, D- 95 
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WHAT’S NEW 


Brass Door Knockers 

Forged brass door knockers now 
come in Colonial, Dutch, English, 
French, Penthouse and Ranch de- 
signs, and in a variety of finishes. 








Also available are new individual 
gift packages, including special 
gift box of simulated natural pine 
finish and fitted with a clear ace- 
tate cover to permit easy inspection. 
Baldwin Mfg. Corp. 


For more data circle No. 27 on postcard, p. 95 


Bathroom Accessories 

All items in new line of bath- 
room accessories are made of solid 
brass and chromium plated. Called 








the Aristocrome 400, line blends 
with all types of bathroom designs 
or with any period decoration. 
Hall-Mack Co. 


For more data circle No. 28 on postcard, p. 95 


Power Bit and Extension 
No. 104 power bit is heat 
treated for extra strength. Has 
hand-sharpened lip and spur, plus 
a Single thread that draws bit 
quickly and easily through soft or 
hardwood. Three machined flats on 
Shank eliminate slipping. Fits 
3-jaw electric drill chuck 34 in. and 
larger. Comes in five sizes: li, 
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... there’s nothing better than a satisfied customer. We like it, you like it 
and the customer likes it. 


For guaranteed satisfaction for your customers, carry GRIFFIN HIGH SPEED 
Hand Hack Saw Blades. Grifin SHARPFLEX, Grifin HIGH SPEED 

and NEW GRIFFIN . . . better blades for better metal cutting. 

In hand hack saw blades the GRIFFIN trademark is your guarantee of quality. 
GRIFFIN Blades are made from special analysis steels, carefully hardened 

and tempered to insure a top-performance cutting tool. GRIFFIN Hand Hack 
Saw Blades are ideal for both the professional and the home handyman. 


lata tli 














G. W. GRIFFIN CO. « FRANKLIN, NEW HAMPSHIRE 


Seles Agents: John H. Graham & Co. inc,, 105 Duane Street, New York 8, N. Y. 
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CATCH 
SHOPPERS’ EYES 
and their 


DOLLARS 


with | 
National | 
Linoleum | 
Binding 





Colorfully Packaged to Sell 
On Sight 


Just display this convenient, self- 
service carton on your counter 
and see how fast National and 
Columbia Binding moves. Each 
colorful box contains a dozen clear 
ear packages of %” linoleum 
inding—12 feet long, conven- 





iently punched for fastening and 
with Fi nail supply enclosed. 
Available in brass, aluminum or 
stainless steel. 


It’s good business fo sell 
the complete National line: 


*& WEATHERSTRIPPING «¢ Thresholds « 
Spring Bronze « Metal and Felt Sweeps 
¢ Door and Window Sets 


®& SPECIAL ROLLED MOLDINGS 
*& BINDING AND EDGING 
* 


Order from your jobber today— 


or write us for additional details! 















"NATIONAL METAL 
PRODUCTS COMPANY 








1001 Ridge Avenue 
P.O. Box 9965 


Pittsburgh 33, Pa. 
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WHAT'S NEW 








» 


3, 14 and 16 sixteenths. Two set 
screw holes on shank line up with 
hex socket screws in chuck of new 
power bit extension, No. 184, 
which prevents bit turning in ex- 
tension and loss of bit when pulled 
from hole. Extension follows 11/16 
in. and larger bits; fits % in. and 
larger drill chucks. Comes in two 
lengths, 18 and 24 in. Stanley 
Tools. 


For more data circle No. 29 on postcard, p. 95 


Electric Frying Pan 


Aluminum electric frying pan 
has automatic heat control and is 
washable. Comes with removable 
cord set. Pan weighs about 6 Ib 





packed and is 11 in. sq and 4% in. 
high. Has pan depth of 1% in. 
Lists for $19.95. Pan cover lists 
for $2.95. Markel Electric Prod- 
ucts, Ine. 


For more data circle No. 30 on postcard, p. 95 


All-Purpose Mending Kit 
Mend-It-Kit consists of a 534 x 
614%, in. card holding a tube of 
transparent OK household cement 
and OK liquid solder plus a one oz 


bottle of Carbon Tet cleaner for 
surfaces and fingers. Cement is 
waterproof, flexible when dry and 
will mend glassware, china, plas- 
tics, leather, paper and fabrics. 
Solder mends plumbing, toys, fur- 
niture, cooking utensils, cabinets, 


outs im A aere 


CB Mende Kir 











and is not affected by heat or gaso- 
line. Cards list for $.29. Tip-Top 
Products Co. 


For more data circle No, 31 on postcard, p. 95 


Aerosol Paint Remover 


Paint and varnish remover comes 
in push-button spray aerosol can. 
Will remove paint, lacquer and 
varnish without use of a brush. 
Semi-solid, it leaves snowlike de- 
posit which is removed after a few 
minutes with a putty knife, taking 
the paint off at the same time. 
Consistency of deposit is heavy 
enough to prevent it from running 
down on vertical surfaces. Product 
contains no harmful ingredients, is 
non-flammable and requires no 
water washdown after use. Quickee 
Products, Inc. 


For more data circle No. 32 on postcard, p. 9 


Slicing Machines 


Two new slicer models have grav- 
ity feed and pedestal legs, which 
raise unit 2 in. above work surface 
so that a plate or tray can slip 
under machine to catch all sliced 
foods and their juices. Gravity 
feed permits slices to fall away 
freely. Another feature of slicers 
is suction cups which hold pedestal 
legs to any smooth surface. Model 
419 (illustrated) is finished in 
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3-color display with 
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Anpat as shown when 
ird, p. 95 b 3 d 
you buy ozen 
er 
caer new Amerock 
ol can. 
r and 
brush. Decorator Pulls 
ke de- 
>a few 
taking 
» time. 
heavy EASY TO. 
unning 814” wide; 11” high DISPLAY 
»roduct in new Quick- 
ents, is Service Cartons 
0 
ts Po No. 4190 DECORATOR PULL DISPLAY DEAL 
Here is what dealer gets: Retail Value 
ard, p. 95 2 doz. ED 419 Pulls, Polished Chromium Finish. .......2-++eeeeeee 45¢ ea. $10.80 
1 doz. ED 419-3 Pulls, Polished Brass Finish. ........eeeeeeeeees 50¢ ea. 6.00 
eet ek ia cenécmicesntathansribescewen $16.80 
Free No. 519 Display (2 mounted pulls have retail value of 95¢) 
e grav- No. 4190 DEAL: LIST PRICE $16.80 DEALER PAYS ONLY........ $10.08 
Pp . . . 3 
which Shipping weight complete 5% Ibs. PE 
surface OTHER STANDARD FINISHES available in open ; AMERICAN CABINET HARDWARE CORP., Dept., HA49 
an slip ‘ ked 1d ind \ to Quick | Rockford, Illinois 
| sliced stock, packe ae a | Please send information on Decorator Pulls to: 
Gravity Service Carton. | ee 
1 away | ~ —— 
slicers | ADDRESS__ ‘ -_ 
pedestal | 
Model Ask your Amerock Wholesaler j CITY & STATE. > —— = 
hed in or send Coupon | MY WHOLESALER __ 
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Your “Do-It-Yourself” 
Customers Will Like This 
Money-Saving Way to 


STOP 


COLD WATER PIPE 
CONDENSATION 





Here’s a year-’round profit item for 
your economy-minded, home fixer- 
uppers! An opportunity for you to | 
get your share of the dollars being 
spent to rid homes of the common prob- 
lem of ‘‘sweating’’ cold water pipes. 

NoDrip Tape converts waste base- 
ment space into useful storage, work, | 
play areas. It’s the inexpensive way to | 

rotect costly appliances, power tools, 
recreation areas, etc., from ‘‘sweating’”’ 
pipe damage. 

Forms an air-tight jacket around cold | 
water pipes...stops condensation drip | 
forever. Quick and easy to apply, | 
NoDrip Tape winds spirally around 
any size pipe. Once on, self-adhering | 
NoDrip Tape stays on. Requires no | 
bands, brads or fasteners. NoDrip 
Tape can be hand molded to fit snugly | 
around ‘‘drip’’areas—tees,unions,angles, | 
valves, etc. Requires no maintenance, 








Roll covers 
10 ft. of '4-in. i.d. 
iron pipe or 13 ft. 
of Y2-in. o.d. 
copper tubing. 





| 


list a roll 
Higher west of Rockiesorin Canada | 


$yé 
s 
ORDER THROUGH YOUR SUPPLY HOUSE 
Write for FREE circular 
"| ’ lortell 
ABSiua COMPANY 


Technical Coatings for Home and Industry | 
SINCE 1895 

508 Burch St., KANKAKEE, ILL. 
Detroit, Mich. Lyndhurst, N. J. | 
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@ For more information on these products and services 
use free post card on page 95. 





white porcenamel with a silveroid 
finish on the feed side of the 71%4 
in. rotary blade. Lists for $29.95. 
Model 420 is all-chrome and lists 
for $39.95. General Slicing Ma- 
chine Co. 


For more data circle No. 33 on postcard, p. 95 


Precision Pliers 


These new five matched pliers 
are designed for delicate, accurate 
work such as found in the fields 
of radio, television, electronics, 
watch and jewelry repair, etc. 





Known as’ Channellock Little 
Champ, pliers can be purchased 
individually or as a set of five in 
a handy velvet lined case. Cham- 
pion DeArment Tool Co. 


For more data circle No. 34 on postcard, p. 95 


Paint Shaker 


Improved model of HB-7 Twin 
Cradle paint Shaker has new 
1-piece tie rod which is an integral 
part of cradle. Permits almost in- 


stant releasing and loading of cans, 
including the Lip type. Machine 
blends, mixes and reconditions all 
paints. Counter model requires no 


bolting down. Shakes 4 pt. to 1 


- Sy 
Pes 
BL ca, 


A, 





gal cans, 2 different sizes at one 
time, or operates with one cradle 
empty. Harbil Mfg. Co. 


For more data circle No. 35 on postcard, p. 95 


Sign Board 


Larger Nu-Art sign board is 
12 x 21 in. May be used as lawn, 
driveway entrance or porch sign. 
Made of redwood, it is scorched 
and hand-waxed. Numbers and let- 
ters available in three sizes: 354 
in., 2144 in. and 114 in.—as well as 
in a selection of four finishes: re- 
flecting type aluminum  (illus- 
trated), bronze, brass and stain- 
less steel. Macklanburg-Duncan Co. 


For more data circle No. 36 on postcard, p. 95 
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WHAT’S MEW not just sidelines 
te ve + e 
but “self-movers" that bring in extra sales volume! 
. 
J 
Grass Edger, Trimmer rant ison 
kK-400 twins consists of electric 
as grass edger and grass trimmer 
with interchangeable heads and aN 
blades. Combination allows the 
f cans, : 
achine in handy, popular size packages tJ CM. 06 
ms all te ’ ae 
that reall ll them 4 # 
wart y sell themselves CM... 
* ° ‘S ; 
. tol in today’s “do-it-yourself” market pees AT 
tw. Bear re 
ASBESTOS INSULATING CEMENT 
Handsome two-color 10-lb. carton stacks into atten- 
tion-getting, sales-making display in your “Heating 
Department.”” High grade asbestos insulating cement— 
in easy-to-handle ten pound package—is ideal for home 
use. Needs only water. Saves customers repair charges, 
cuts fuel waste . .. for patch-work on boilers, hot 
water tanks, fittings, etc. Packed 6 cartons to caxe. 
purchase of either an electric trim- 
mer or edger. For small additional 
j oO 
= — head or blade pend ASBESTOS FURNACE CEMENT 
e pure aan to _— owner two Attractively packaged in handy 1, 2, & 
complete units using same motor. ‘ae L and 10 pound cans—highest sales appeal, 
Suaaion Mfg. Co. 7 ah & profitable repeat business—virtually welds 
: G “ metal castings together. Assures fire-safe, 
at one For more data circle No. 37 on postcard, p. 95 rant Wilson ; smokeless, acid-proof, odorless and leak- 
cradle proof joints. Every Furnace—cast iron or 
steel—Boiler, Stove, Heater, Incinerator, 
Conversion Job and Smoke Pipe connec- 
rd, p. 95 Hack Saw Attachment tion needs frequent repair—this Furnace 
Cc 
Dura-Too] hack saw attachment oe at See. Soong aay eee, Cane 
: aia seat ee are packed in Cartons. 
fits all 44 in. electrical hand drills. i ee 
a" ° a 
di Saws metal, wood and plastic. Uses | ——— 
ur 18 , ‘ 
aii ordinary high speed hand hack saw HANDY ASBESTOS ROLL 


Convenient “carry-home” roll of asbes- 


sign. le tos weighs only 10 pounds... contains lj 
orched , 60 lineal feet in 18 inch width. Attrac- | 
nd let- ; 7 | tively packaged in easy-to-display red, 
P | white and blue wrapper. Ready to dis- 
3: 334 = play and sell! Many practical uses... 









vell as wrap pipes, casings, ductwork; protect against 
3: Tre- flames or high temperatures. Fireprocf; vermin, 
ys rodent, acid resistant. Packed 10 rolls to a case. 
(illus- 
stain- ASBESTOS-ALUMINUM 
an Co. | HOUSEHOLD ROLL 
rd, p. 95 Popular 12” wide roll of flexible asbestos 
. and aluminum — laminated, 120” long. 
Cellophane wrapped, label lists many of 
its countless household uses .. . sells 
itself on display. Flexible, strong, wash- 
able ... yet fire-proof, rot and rodent 
P resistant. A proven fast seller... and 
blades broken into suitable lengths. sales repeater ... for kitchen, garage, 
Attachment housing is of alumi- workshop and other applications. Packed 
ee . ~or 24 rolls with 2 display trays in each 
num casting. Tool lists at $15.95. peda 








Clizbe Brothers Mfg. Co. 


For more data circle No. 38 on postcard, p. 95 


Grass Cutter Handle Unit | 
Guard-N-Guide handle and con- 
trol unit is designed for Toro small 
power grass cutting equipment. 
Unit protects airplane-type controls 





141 W. Jackson Blvd. 
Chicago 4, Ill. 


ASBESTOS a7Ad /NSULATING MATE; 
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use free post card on page 95. 





against accidental contact. Curved 
sides of loop makes machine easily 
maneuverable from any angle. Unit 
is available with 20 in. self-pro- 
pelled Whirlwind, 20 in. push-type 
Whirland, and 18 in. and 20 in. 
self - propelled Sportlawn models. 
Toro Mfg. Corp. 


For more data circle No. 39 on postcard, p. 95 


Electric Cooker-Fryer 


New automatic electric cooker- 
fryer has six qt capacity and 
comes in silversmith finish. Comes 
equipped with aluminum deep-fry 





basket. Unit operates on 115 volts 
AC and provides 1400 watts. Lists 
for $26.95. National Presto In- 
dustries. 


For more data circle No. 40 on postcard, p. 95 


Electric Soldering Gun 


Junior model soldering gun is 
smaller and lighter version of Wel- 
ler professional models. Ideally 


104 


suited as a second soldering gun 
in the craftsman’s tool kit, it is 
easily portable for service calls 
and on-the-spot repairs. Provides 
instant heat at a power rating in 
excess of 100 watts. Has replace- 
able soldering tips which may be 
interchanged with new accessory 
tops for smoothing and cutting. 
Lists for $7.95. Also available is 
new electric sander and polisher 
which lists for $14.95. Has nearly 
twice the sanding area of units in 
the same price class. Weller Elec- 
tric Corp. 


For more data circle No, 41 on postcard, p. 95 


Hack Saw Blade Lock 

Hack saw Sta-Lok eliminates 
blade twisting by locking blade 
firmly in place. Operates like a 





lock nut against the inner edge of 
the hack saw frame, holding the 
desired tension obtained by tight- 
ening the wing nut on the outside 
of the frame. In operation, nut 
spins into the right position and 
does not need tightening at any 
time with pliers. Parker Mfg. Co. 


For more data circle No. 42 on postcard, p. 95 


Electrostatic Sweeper 


Magnetik Sweeper has blade that 
uses electrostatic action to sweep 
floors. Blade attracts dirt and dust, 
making it cling together for easy 
sweeping. Ideal for hardwood, lino- 
leum, tile and composition floors, 








sweeper reaches spots brooms or 
mops cannot reach. Lists for $3.98. 
Damar Products, Inc. 


For more data circle No. 43 on postcard, p. 95 


Stone-Lined Water Heater 


This new stone-lined water heater 
is designed for New England and 
other areas where the life of stand- 
ard water heaters is greatly re- 
duced because of the corrosive prop- 
erties of the water. Available in 
52, 66 and 80 gal. capacity. West- 
inghouse heater has direct immer- 
sion heating elements, Fiberglas 
insulation to prevent heat loss and 
a baffle that keeps incoming cold 
water from mixing with stored hot 
water. Electric Appliance Div. 
Westinghouse Electric Corp. 

For more data circle No. 44 on postcard, p. 95 


Portable Power Drive 


New portable power drive for 
hand pipe tools is called the No. 432 
Lightweight Champ Power Vise 
Stand. Capacity is 4 to 2 in. pipe 
and up to 8 in. pipe when hooked up 
to a geared drive shaft. In addi- 
tion to driving die-stocks, pipe cut- 
ters and reamers, it can be used to 
turn up or back-off fittings. Attach- 
ment for bar twisting. Oster Mfg. 
Co. 


For more data circle No. 45 on postcard, p. 95 





(Resume reading on page 13) 
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LIGHT-BULB LINE TODAY! 


Ss 
ee SSS 














FEATURE THIS 
NEW BULB THAT 
TIES IN WITH 
EDISON ELECTRIC 
INSTITUTE RANGE 
PROGRAM! 











SYLVANIA INFRARED HEAT 
LAMPS fit conventional type 





! kets. Made in “hard” This Sylvania All-Purpose Lite is a sensational profit builder! 
aor plain glass. The “Lamp It’s new! It’s needed! And it enables you to tie in with the big, 
of a thousand uses. nation-wide Edison Electric Institute Range Promotion. 
This bulb rates a full 200 watts . . . in a new, smaller size 
for standard fixtures. Ideal for work shops, garages, game 
SYLVANIA CIRCLINE . - - @ rooms, etc. 


‘ctinctive fluorescent 
— = commie locations 
in any home. Beautiful us ° 
Jong lasting. A great extra 
profit item! 


Don't miss the splendid business-building opportunities of- 
fered right now by Sylvania’s greatest high-quality, high-profit 
lighting line. All PRE-PRICEMARKED if you wish! Call your 
regular distributor, or write to Dept. 4L-3309 at Sylvania for 
full details TODAY! ° 





SYLVANIA 3-LITE LAMPS. 


ch bulb provides 3 sep- 
a lighting levels. ~ 
one for every floor and table 
lamp. 


Sylvania Electric Products Inc., 1740 Broadway, New York 19, N. Y. 








SYLVANIA LIGHT 
BULBS are known 
everywhere for their 
high quality and un- 
beatable perform- 
ance. Available in 
all popular wattages- 
Sell "em by the han- 
dy 4-Pack! 


In Canada: Sylvania Electric (Canada) Ltd. 
University Tower Building, St. Catherine Street, Montreal, P, Q, 


T 


Lighting - Radio - Electionics -Televisiov, 
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Set your sights 
on BIGGER PROFITS! 
Sell 


Victor 


.the only complete line 
of nationally advertised 


Decoys 
re) 


Victor Majestic — 1 ife-size, real- 
istically finished Tenite plastic. In- 
ternally weighted for smooth riding, 
shot holes easily repaired. Adjustable 
all-position head. 6 species. Deluxe 
Oversize model also available. 











Victor Veri-Lite — Light, tough 
molded fiber, painted in true-to-nature 
colors. Self-righting; thoroughly wat- 
erproof. Movable head 
can be permanently fixed 
in any position. 9 species. 





| 
Victor Field — NEW three-dimen- 
sional molded fiber shell, authentic 


“feather-finish’’. Adjustable head, 
wire stake. 3 species. (Others avail- 
able on special order.) 





Victor Goose — Full-size molded 
fiber field decoy, convertible to water 
use. Adjustable upright and feeder 
heads. Authentic glass eyes. 3 species. 


Victor Wood — (not illustrated) 
Realistic, “‘feather-finish”’ on selected 
wood; oversize. Lifelike glass eyes. 
Now Equipped With Adjustable Tenite 
Plastic Head. 9 species. 


Fast-selling accessories 


you’ll want to stock: 


Victor Duk-Tone and Victor Cro- 
Tone calls—both equipped with lan- 
yard; also anchors, balance weights. 
Order the complete line of Victor 
decoys and accessories from your 


wholesaler— NOW. 
ANIMAL TRAP COMPANY OF AMERICA 


Lititz, Pa. © Pascagoula, Miss. 
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TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 





(Continued from page 13) 


MOORE 
PICTURE HANGERS | 





MOORE 


RERE 





MOORE 
‘eY 


C 


packets. 





All metal, it revolves and 
stands 10°, in. high on a 9 in. 
diameter base. Holds 72 packets. 
Moore Push-Pin Co. 


For more data circle No. 46 on postcard, p. 95 


Sliding Hardware Display 

Floor display unit for merchan- 
dising sliding door hardware is con- 
structed of black lacquered peg- 
board, clear pine, and wrought iron 





legs. Stand is 5 ft. high, 2% ft. 
wide. Display is free with order 
of any hardware assortment. Grant 
Pulley & Hardware Corp. 


For more data circle No. 47 on postcard, p. 95 


Dinnerware Display 
Wrought iron counter display 
stand (illustrated) for merchandis- 
ing Florence dinnerware is 16x12x7 
in. Dinnerware is manufactured 
of Melmac by Prolon Plastics, Pro- 
phy-lac-tic Brush Co. Rubber- 
tipped legs prevent slipping and 
scratching. Slot at top of display 





nl 


holds several small cards with vari- 
ous phrases for special occasions, 
such as Easter, Christmas, Mother’s 





Day, June Bride, etc. Small chains 
hang from top bar to display five 
pieces—a black luncheon plate, red 
and yellow cups, gray and black 
saucers. Also new are four, small 
individual serving bowls, added as 
companions to the Prolon salad and 
serving bowl. Five-piece set retails 
at $9.95. Parker D. Perry, Inc. 


For more data circle No. 48 on postcard, p. 95 


Tool Line Catalog 

This thirty-six page catalog il- 
lustrates complete line of Hargrave 
clamps, chisels, punches and ma- 
sonry drills. Also lists selection- 
application information. Cincinnati 
Tool Co. 


For more data circle No. 49 on postcard, p. 95 


Steel Tape Rule Display 
Now available in 8144 x 9 in. 

counter display card for Carlson 

Super Chief 16 ft steel tape rule. 


16 FEET LONG 


¥ e 





Card comes in four colors, red, 
white, blue and black. Carlson & 
Sullivan, Inc. 


For more data circle No. 50 on postcard, p. 95 


Aluminum Nail Packaging 

Improved packaging and mer- 
chandising of Hi-Temper aluminum 
alloy nails consists of “canning” 
them color-coded by application and 
marked for extent of coverage. 
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Metal - and - glazed cardboard nail 
“cans” are packed in a carton which 
becomes a display rack when cut 
along dotted lines. Nail cans have 
nylon tear-string which opens con- 





Empire 


WROUGHT IRON 





























sh vari- 
-asions, 
‘other’s 
| chains 
lay five Good, sure business! Because 
ate, red Empire Wrought Iron Legs sell 
1 black on sight to your “do-it-yourself”’ 
*, small customers . . . those important 
dded as | customers who bring you profitable 
lad and repeat business. And Empire Legs 
L retails are priced right to cinch customer 
Inc. appeal and dealer profit. Quick delivery 
ard, p. 95 ° 
tainer without spilling nails or pre- on all sizes. A small stock sets you up. 
venting its reuse. Each can bears WRITE FOR FULL INFORMATION 
alog il- full-scale picture of the nail it AND PRICES 
urgrave holds and application data. Nichols e 
oe geet Wire & Aluminum Co. Einprce WORKS, INC. 
lection- For more data circle No, 51 on postcard, p. 95 
3950 S. DEARBORN ST., CHICAGO 9, ILL. 
cinnati Manufacturers of Distinctive Wrought Iron Gurnitire 
Soldering Kit Promotion | 
wceheibs A $9.15 retail value soldering kit | 
ay 2 be priced ~— 2 -~ 7 as advertised in.. 
all promotion. Included in the kl 
; 9 in. are TX-10 Bernz-O-Matic torch, and guaranteed by aul GEN 
Carlson J lists at $6.95; TX-400 soldering at- GOOD HOUSEKEEPING /* $ Guaranteed by 
ye rule. tachment, lists at $1.75, and a 3-0z 






Good Housekeeping 
Cor os 


can of Kester solder, lists at $.45. AS 4 cp tw 


Otto Bernz Co. 


For more data circle No. 52 on postcard, p. 95 





Housewares Promotion 
New promotional material for 
Lustro-Ware plastic housewares is 
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MR, FAMILY-FUN SAYS — 


ONLY 


SOUTH BEND 
CROQUET HAS 


OMEN 


CONSUMER 
0 ots BUREAU 


PARENTS’ 


ones BS 














PARENTS’ MAGAZINE 
COMMENDATION. SEAL 


"ee 
° 
*eeee — 


A nationally recognized symbol of 
quality tested merchandise, this seal 
is a potent factor of consumer influ- 
ence. And South Bend is the only 
croquet nationally advertised — to 
make your customers conscious of 
family fun; to build added interest in 
outdoor living! 

Our 80th Anniversary 1874 — 1954 





Write for 1954 Catalog and 
name of nearest Jobber. 











SALES REPRESENTATIVES 
East—Julius Levenson, 7 East 17th St.,N. Y. 


South —Louis Williams & Co., 3rd National 
Bank Bldg., Nashville, Tenn. 


Midwest—South Bend Toy Mfg., So. Bend, Ind. 


Calif. & §. W.- Anderson Sales Company, 
730 W. 10th Place, Los Angeles 15, Calif, 


Denver & Pac. N. W.-Leo Scherrer, 2840 W. 
93rd St., Seattle 7, Wash. 


SOUTH BEND TOY MFG. CO. 
Dept. HA-?, South Bend 23, Indiana 


CROQUET SETS * DOLL CARRIAGES— 
Folding, Fibre, and English Coach « 
DOLL STROLLERS + JUVENILE FURNITURE 
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TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 





listed in 16-page booklet in file 
folder size, 9 x 11% in., and Cata- 
log illustrates 1954-1955 advertis- 
ing and merchandising program 
along with free sales help material. 
Promotion includes 3-color posters, 
streamers, counter cards, point-of- 
purchase displays and pricing tags. 
Columbus Plastic Products, Inc. 

For more data circle No. 53 on postcard, p. 95 


Cutlery Display Case 


This new hardware display holds 
up to 48 assorted pieces of pre- 
ticketed Robeson cutlery. Designed 





to feature 10 patterns, wood show 
case takes up to 22 in. of counter 
space. Robeson Cutlery Co. 


For more data circle No. 54 on postcard, p. 95 


Electric Drill Display 


Two color, three dimensional dis- 
play for % in. electric drill sup- 
ports drill in such a manner that 
it may be removed for inspection. 
Sales features and specs are print- 
ed on back. Display, which takes 
up 7 x 9 in. of counter space, is free 
of charge with a minimum order 
of 3 drills. Fairchild Industries 
Div., Fairchild Camera & Instru- 
ment Corp. 


For more data circle No. 55 on postcard, p. 95 


Saeed 








WORK-LITE 





Counter Glove Mart 


New counter glove Mart No. 
2464 consists of self-service counter 
display, one doz each of three glove 
styles that come in three colors, 
Mart lists for $24.64, display free, 


haves 





Suggested retail price for Ebon- 
ettes, $.69 per pair; Super Ebon- 
ettes, $.98 per pair, and Bluettes, 
$1.49 per pair. Pioneer Rubber Co. 


For more data circle No. 56 on postcard, p. 9% 


Hand Tool Merchandiser 

New Challenger Turn-O-Round 
counter merchandiser features 
hand merchanics’ hand tools in 
transparent plastic pouches. Each 





pouch contains card giving com- 
plete sales information, guarantee, 
printed price, etc. Display unit is 
11 in. in diameter. Challenger Div., 


Penens Corp. 
For more data circle No. 57 on postcard, p. 9 


Soil Packages 

Potting soil, Michigan peat, Afri- 
can violet potting soil now come 
packaged in 1% qt and % peck 
polyethylene bags. The 11% qt mini- 
pacs list for $.25 per bag and $9 
per carton (36 packs per carton), 
East of Mississippi; $.29 per bag 
and $10.44 per carton, West of Mis- 
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GIVE YOUR 
WICKING SALES 
A BOOST 


Sell the 3 R/M reliables 





KINDLERITE 


R/M’s standard quality 
woven asbestos kindler. A 
sturdy, long-lived wicking 
with wire core in both warp 
and filling yarn. Packaged 
5% ft., 6 ft. and 100 ft. to 
the box. In widths of %", 
1”, 144" and 13%". 


QUIK FLAME 


The most efficient kindler 
ever developed for range 
burners. Patented open 
mesh construction provides 
best possible results with 
distillate oils. The extra- 
heavy wire core yarn keeps 
the kindler upright in the 
burner channel. Glass yarn 
at burning edge facilitates 
the removal of carbon de- 
posits. Packaged 6 ft. to the 
box. %” and 1%” wide. 


WOVEN GLASS 


The acme of perfection in 
stove kindlers. The only 
glass wicking woven with a 
wire core in every strand to 
protect the burning edge. 
Packaged 5! ft., 6 ft. and 
100 ft. to the box. In widths 
of %", 1", 1%" and 1%". 


R/M lighting rings provide long life and trouble-free perform- 
ance in wickless kerosene stoves and heaters. The public 
knows this; so keep them in stock and keep your customers 
happy. All of them are priced to yield a generous profit. 





RAYBESTOS-MANHATTAN, INC. 
ASBESTOS TEXTILE DIVISION, Manheim, Pa. 


FACTORIES: Manheim, Pa. * Ne. Charleston, S.C. * Passaic, N.J. * Neenah, Wis. « Crawfordsville, ind. « Peterborough, Ontario, Canada 


RAYBESTOS-MANHATTAN, INC., Asbestos Textiles « Packings « Brake Linings * Brake Blocks « Clutch Facings « Fan Belts * Radiator Hose 
Rubber Covered Equipment Industrial Rubber, Engineered Plastic, and Sintered Metal Products « Abrasive and Diamond Wheels 
Bowling Balls 
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Because of a change 
in merchandising policy the complete 
VITAL line of Caulking Guns and Car- 
tridges is now available for distribution 
by acceptable jobbers. 


WE DO NOT COMPETE 


We do not compete with our 
distributors by selling direct to 
dealers. 


VOLUME ASSURED 


National advertising to stimulate 
consumer demand. Over the past 
fifty years VITAL has become the 
trade name in Caulking Guns. 


THE ONLY COMPLETE LINE 


We design and manufacture a full 
line of both "Do It Yourself” and 
professional type caulking guns 
and the cartridges to fit them. 
Most caulking compound manufac- 
turers carry and supply VITAL 
guns, cartridges and nozzles. 





PROVEN ACCEPTANCE 


If your supplier of caulking com- 
pound does not handle the VITAL 
gun model you want, buy them di- 
rect from us. With fourteen differ- 
ent models, from Cradle Caulker 
or “Drop-In” type to Power Oper- 
ated guns we are better equipped 
to serve you than any other source. 
Your inquiry for jobbing 
distributorship will be 
promptly acted upon. 


MANUFACTURING CO. 


7508 QUINCY AVE * CLEVELAND 4, OHIO 
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TO HELP YOU SELL 





@ For more information 
on these products and 
services use free post 
card on page 95. 


sissippi. The 4% peck handi-pacs list 
$.59 per bag, and $11.80 per car- 
ton, East of Mississippi; $.65 per 
bag and $13.00 per carton, West of 
Mississippi. Michigan Peat, Inc. 

For more data circle No. 58 on postcard, p. 95 


Frozen Food Knife 

Freez-Cut knife is especially de- 
signed to cut solidly frozen foods, 
including rib bones. Cuts cleanly 
through the paper package and 
contents without shredding. Gullets 





in the 10 in. stainless steel blade 
collect food particles. Knife never 
requires re-Sharpening. Shipped in 
quantities of six in display carton. 
List for $3.95 each. Cost per car- 
ton $11.85. W. R. Case & Sons. 


For more data circle ‘No. 59 on postcard, p. 95 


Toy Catalog 

Full-color 1954 toy catalog shows 
line of doll carriages, strollers, ve- 
locipedes, trainer bikes, hobby 
horses, and car crib and auto seats. 
Catalog contains complete specifica- 
tions and descriptions, with illustra- 
tions of each item. O. W. Siebert Co. 
For more data circle No. 60 on postcard, p. 95 


Christmas Gift Folder 
Four-page Christmas promotion 
folder features gift suggestions 
for the entire family. Folder illus- 
trates complete line of sport sets, 
footballs, helmets, shoulder pads, 
basketballs, boxing gloves, baseball 


gloves, MacGregor golf balls, ten- 
nis rackets and badminton sets, 
Draper-Maynard Co. 


For more data circle No. 61 on postcard, p. 95 


Light Bulb Display 


Combination Lamp bulb and 
fluorescent tubes display takes up 
20 x 25 in. of floor space and stands 
67 in. high. Set up for bulbs alone 
it holds 525 popular size bulbs, 4 
lamp packages, 2 lamp sleeves and 





individual bulbs. When it is de- 
sired to also display fluorescent 
tubes, side baskets are supplied 
which hold 48 tubes. Display bas- 
kets are 15% in. high, 714 in. long, 
and 181% in. wide. Display is all 
metal. Champion Lamp Works. 

For more data circle No. 62 on postcard, p. 95 


Wrench Display Cards 

Models 7-W and 10-W Vise-Grip 
wrenches are now available mounted 
on 3-color, 5 x 10% in. display 
cards, center-punched at the top 
for peg-board displays. They can 
also be displayed standing or ly- 
ing down. Back side of yellow, red 
and black card lists 17 applications 
of tool. Peterson Mfg. Co. 


For more data circle No. 63 on postcard, p. 95 
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“There's no dead paint stock with 


Beon-riatic Qobrs’ __. 


says Svend Kent, Owner 


Kent Custom Colors 
Flushing, N. Y. 
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200 Nears of Paint Progress 


“¢ 


TARP 





DEVOE & RAYNOLDS COMPANY, INC. 
787 FIRST AVENUE - NEW YORK I7, N. ¥. 


200: Anniversary 
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] 
Devoe & Raynolds Company, Inc., Dept. 


787 First Avenue, New York 17, N. Y. 
Gentlemen: I am interested in learning more about the 


Decor-matic paint color system. Please rush my free 
copy of ‘‘A New Formula For Profitable Paint Sales.”’ 


Name 








Firm 
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City Zone__State 
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A. C. Rankin, Teague Hardware, Feted 
On Fiftieth Anniversary with Company 


Allen C. Rankin, general 
manager, Teague Hardware 
Co., Montgomery, Ala., and 
a former president of the 
Southern Wholesale Hard- 
ware Association, was hon- 
ored recently at a _ testimo- 
nial banquet celebrating his 
50th anniversary with his 
firm. More than 100 employ- 
ees and officials of the com- 
pany and their husbands and 
wives attended the Golden 
Anniversary dinner. 

W. M. Teague, III, vice- 
president of the wholesale 
hardware firm and principal 
speaker at the dinner, told 
Mr. Rankin, “You are con- 
sidered throughout the in- 
dustry the best hardware 
man in the entire Southland 
if not in the nation. 

“You are probably the 
only hardware man in the 
United States who has ever 
reared a daughter (Nell 
Rankin Davidson) who has 
become a star of the Metro- 
politan Opera and other 
leading opera houses of the 
world.” 

Mr. Rankin has been gen- 

(Continued on page 118) 


Delta Wholesale Co. 
Receives Firm's Assets 


Assets of Delta Grocery & 
Cotton Co. have been trans- 
ferred to the Delta Wholesale 
Hardware Co., Clarksdale, 
Miss. 

The hardware business has 
been entirely separated from 
the business heretofore con- 
ducted under the corporate 
title of Delta Grocery and 
Cotton Co., and formerly us- 
ing the trade name of Delta 
Hardware & Implement Co. 

As of August 1, of this 
year, all business formerly 
transacted in the name of 
Delta Hardware & Implement 
Co., will be conducted in the 


112 





name of Delta Wholesale 
Hardware Co. Personnel and 
location of the firm remain 
the same. 





Pekoc Hardware 
Promotes S. Markovics 


Steven Markovics has been 
appointed manager of 
Builders Hardware Dept., 
Pekoc Hardware & Supply 
Co., wholesalers of Cleveland. 





STEVEN MARKOVICS 


He succeeds the late Henry 
J. Hoffman. 

Mr. Markovics’ hardware 
experience began with Davis, 
Hunt and Collister Co., Cleve- 
land, in 1924, with whom 
he worked until he joined 
Pekoc Hardware in 1930. 

Mr. Markovics served the 
company in the general hard- 
ware field for nine years 
when he joined the Builders 
Hardware Dept. In 1943 he 
was made assistant manager 
of the department. 


Ace Sets Fall Show 
And Convention Dates 


The Ace Hardware Corp. 
will hold its Fall Merchan- 
dise Show, Oct. 10-12 at the 
company warehouse, 2355 S. 
Blue Island Ave., Chicago 8. 


The show will be under the 
direction of Charles B. Mc- 
Claskey. The company has 
also announced that its an- 
nual convention will be held 
Jan. 23-26, 1955, at the Con- 
rad Hilton Hotel in Chicago. 
Convention manager is Ar- 
thur Krausman. 





Supplee-Biddle-Steltz 
May Buy Goldenblum 


Wm. Geo. Steltz, Sr., pres- 
ident of Supplee-Biddle-Steltz 
Co., housewares and hard- 
ware distributor of Philadel- 
phia, has confirmed that 
negotiations have been con- 
ducted for acquisition of the 
assets, merchandise and sales 
organization of William 
Goldenblum, Inc., New York, 
distributors. 

Mr. Steltz said the negoti- 
ations have been “under way 
for quite some time” with 
officials of the New York 
housewares distributor. How- 
ever, he declined comment on 
when the transaction would 
be completed. 


Wilton Tool To Build 
New $500,000 Plant 


Wilton Tool Mfg. Co. broke 
ground July 8th for a new 
general office and factory 
building at 9525 Irving Park 
Road, Schiller Park, Ill. 

The expansion program 
will cost approximately half 
a million dollars; roughly 65,- 
000 square feet of floor space 
will be included in the single- 
story main building. 

Offices will be in the front 
of the building, and the fac- 
tory space will be adjacent to 
a railroad siding. 





Kansas City Club 
To Meet Sept. 10 


The Kansas City House- 
wares Club will hold its first 
meeting of the Fall season 
September 10, at the Wish- 
bone Restaurant in Kansas 
City. 

Sam Sawyer, vice presi- 
dent and treasurer, Richards 
& Conover Hardware Co., 

will be guest speaker. 





HARDWARE BRIEFS: 





Anderson Resigns From Imperial Hardware; 
Temple Marks 20th Year, Opens Showroom 


El Centro, Calif —Eugene 
Anderson, Jr., vice president 
and merchandise manager 
of Imperial Hardware Co., 
has resigned from all busi- 
ness activity and will take 
an extended vacation. Mr. 
Anderson began his career 
with Anderson in 1929. He 
was’ elected merchandise 
manager and a director in 
1946. 

Drexel Cooper, formerly 
manager of Imperial’s store 
in Indio, Calif., has taken 
Mr. Anderson’s place as vice 
president and merchandise 
manager. 


Temple, Tex. — Temple 
Hardware Co. highlighted 
HARDWARE 


its 20th anniversary by 
holding a three-day formal 
opening recently of its new 
showroom. The _ expansion 
has enabled Temple _ to 
broaden its line of mer- 
chandise. About $750 worth 
of prizes were given away 
during the three-day open- 
ing. 


Okanogan, Wash.—Riley’s 
Omak Hardware Store held 
a grand re-opening July 22- 
25, after seven weeks of 
remodeling and redecorating. 


Door prizes were given 
away. 

Aberdeen, Idaho—M. Bal- 
lard Cooper is the new 


(Continued on page 122) 
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Bruce Briggs Appointed 
Tool Sales Manager 


Bruce J. Briggs is the new 
sales manager of the Barcalo 
Mfg. Co., Buffalo, N. Y., Tool 
Div. 

He Robert 


succeeds W. 





BRUCE J, BRIGGS 


Gibbs Hardware Co, 
Madera, Calif., has been 
judged the winner of Dazey 
Corp., St. Louis, $500 grand 
prize for turning in the oldest 
and best-preserved Dazey can 
opener during the firm’s 
recent trade-in-promotion. 

The Gibbs entry in the 
retailer-contest, conducted 
during April and May, was 


a 1925 model, one of the 
earliest made by Dazey. 
The trade-in promotion 


allowed a one dollar trade-in 
on any type of old model can 
opener on the purchase of a 
tew Dazey can opener. In 
turn, retailers culled the 
trade-ins for the best Dazey 
tan opener for entry in the 

‘orporation’s contest. 

All dealers who entered 
tontest were given a new 
model Dazey can opener as 
‘consolation prize. 


The judging committee 
was headed by O. A. Zaher, 
“nior vice president of 


Ruthrauff & Ryan Advertis- 
ing Agency. 
See photo Angles page 123. 





Hipkiss who is leaving Bar- 
calo to form a partnership 
with manufacturers’ repre- 
sentative J. S. Corriveau in 
Cleveland, O. 

Mr. Briggs has been with 
Barcalo for eight years, 
during which time he has 
held various positions in the 
sales department of Barcalo’s 
Tool Div., most recently as 
field sales manager. 





Auburn Hdw. Sets Date 
For Merchandise Show 

Thirty-two new national 
lines will be featured at the 
Auburn Hardware Co., Au- 
burn, Ind., Merchandise Show, 
scheduled September 15-16. 

One-hundred-and-fifty man- 
ufacturers will be repre- 
sented. 


Gibbs Hardware, Madera, Calif., Wins 
$500 Grand Prize In Dazey Corp. Contest 


Revere Ware Names 
Chicago Sales Manager 


George D. Sporer, former 
sales representative in the 
Pittsburgh-Cleveland terri- 
tory of Revere Copper and 
Brass Inc., New York, has 
been made manager of the 
Chicago sales district for 
Revere Ware copper clad 
stainless. steel cooking 
utensils. 

His headquarters will 
located in the Merchandise 
Mart, Chicago. 

Mr. Sporer has been asso- 
ciated with Revere since 
1950. 


be 


Russell & Erwin Names 
Two Sales Executives 


Robert M. Tucker, former 
general sales manager of the 
Russell & Erwin Div., The 
American Hardware Corp., 
New Britain, Conn., has been 
appointed director of sales 
and marketing research. 

Mr. Tucker has been asso- 
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Advance Registration for Atlantic City 
Joint Meeting, Oct. 3-6, Gets Underway 


ciated with American Hard- 
ware since 1928. He has rep- 
resented the Russell & Er- 
win Division in a number of 
territories, manager its New 
York office and prior to his 
becoming general sales man- 
ager served as assistant sales 
manager. 

Edward McCulloch, has 
been appointed general sales 
manager of the Russell & Er- 
win Div. 





ROBERT M. TUCKER 


Mr. McCulloch has been as- 
sociated with Russell & Er- 
win since 1945 as a territorial 





EDWARD McCULLOCH 


representative in Connecticut, 
Florida-Georgia, Washing- 
ton-Baltimore - Philadelphia, 
and San Francisco. 


Advance registration forms 
have been mailed for the Na- 
tional Hardware Convention, 


Oct. 3-6, in Atlantic City, 
N. J. These forms must be 
returned to the American 


Hardware Manufacturers 
Assn., 342 Madison Ave., 
New York 17, N. Y., not lat- 
er than Sept. 20 to be in- 
cluded in the Advance Regis- 
tration Directory. 

Participating with the man- 
ufacturers in the convention 
is the National Wholesale 
Hardware Assn., 1900 Arch 
St., Philadelphia, Pa. Head- 
quarters hotel for the con- 
vention is the Marlborough- 
Blenheim. 

Registrations at the 
vention will begin at 1 p.m. 
on Saturday, Oct. 2, and con- 
tinue until 5 p. m. This will 
be for members of both asso- 
ciations and manufacturers’ 
agents. Guest and visitor 
registrations will be opened 
on Sunday morning, Oct. 3. 

This year’s convention will 
again open with a President’s 
Reception on Sunday, Oct. 3, 
from 5 to 7 p.m in the Clar- 
idge Hotel to which all reg- 
istered delegates and ladies 
are invited. 

The Conference Booth Plan 
will also be a repeat feature. 
This year it will be held on 
Monday and TueSday, Oct. 4 
and 5, from 2 to 5 p.m. at 


(Continued on page 118) 


con- 


Janney, Semple, Hill 
Sets Dealer Show Date 


Janney, Semple, Hill & 
Co., wholesalers of Minne- 
apolis, Minn., will hold its 
annual Dealer Show and 
Meeting January 10-12, at 
the Calhoun Beach Hotel, 
Minneapolis. 

A meeting of the firm’s 


Retail Committee of Dealers 
was held August 24, in Min- 
neapolis, to help make all the 
final plans. 
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Bressler’s Hardware, St. Albans, L. L, 
Wins Electric Housewares Display Contest 


A neighborhood hardware 
store, Bressler’s Hardware, 
Inc., 201-14 Linden Blvd., St. 
Albans, L. I., N. Y., has been 
judged the winner of the 
hardware store category in 
the annual electric house- 
wares industry gift campaign 
display contest. 

Winning of national dis- 
play contests is no longer a 
novelty to Bressler’s which, 
over the years, has taken a 
number of first place awards 
in national contests, and num- 
erous lesser awards. 

These displays are created 
by Miss Claire Bressler who 
operates the store together 
with her mother, Mrs. Paul 
Bressler, and her brother-in- 
law and sister, Mr. and Mrs. 
Jack Wolf. 

The presentation of a 
plaque will be made later to 
the Long Island hardware 
store, as well as to the win- 
ners in four other categories 
which were appliance, Jewel- 
ry, department and electric 
light and power company 
stores. 

In the annual contest, deal- 


ers were invited to send in 
photos of their window which 
showed their tie-in activity 
with the promotion of the 
Electric Housewares Section 
of the National Electrical 
Manufacturers Association. 

The winning windows car- 
ried the campaign slogan: 
“First Gift Choice—Electric 
Housewares.” Many of the 
stores also continued to dis- 
play the decalecomania show- 
ing the gift wrapped box and 
theme which was started last 
year. 

National contests previous- 
ly won by Miss Claire Bress- 
ler, whose winning Electric 
Housewares Gift window is 
shown here, were held by 
Beacon Wax, General Electric 
and Corning Glass. 





Landers, Frary & Clark 
Purchases Dazey Corp. 


Landers, Frary & Clark, 
New Britain, Conn., manu- 
facturer of Universal house- 
hold appliances, has pur- 
chased the net assets of the 


Dazey Corp., St. Louis, Mo., 
maker of can openers and 
other houseware items, for 
$1,500,000. 

This purchase excludes the 
Loyd Scruggs Co., Festus, 
Mo., a subsidiary of the 
Dazey Corporation, and 
manufacturers of small elec- 
tric motors. 

Announcement of the 
transaction was made by 
Bret C. Néece, president of 
Landers, Frary & Clark, and 
William E. Gundelfinger, 
president and general man- 
ager of the Dazey Corp. 


E. V. N. Myers Honored 
By Otto Bernz Co. 


Edward V. N. Myers, a 
salesman for Otto Bernz Co., 
Rochester, N. Y., for 652 
years, was honored by the 
firm at a luncheon on June 
23, at the Gotham Hotel, 
New York. 

In addition to a gold watch, 
Mr. Meyers received inscrib- 
ed, chrome-plated replicas of 
the first gasoline torch he 
ever sold and the propane 
torch currently manufactured 
by Otto Bernz. 











Winning display in the annual electric housewares industry gift campaign contest. 
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Jessie Tetlow Retires 
From Bigelow & Dowse 


Miss Jessie E. Tetlow, cred- 
it manager and assistant 
treasurer of Bigelow & Dowse 
Co., wholesalers of Boston, 
Mass., has retired from the 





j 
f 


JESSIE E. TETLOW 


firm after almost 45 years of 
service. 

Miss Tetlow joined Bige- 
low & Dowse in 1909. She 
successively became secretary 
to the president, assistant to 
the treasurer, assitant treas- 
urer and credit manager. 

In addition to her duties 
at Bigelow & Dowse, Miss 
Tetlow was active in several 
credit associations. 





Midwest Industries 
Buys Clinton Lock Co. 


Clinton Lock Co., Clinton, 
Iowa, manufacturers of 
builders hardware, has been 
purchased by Midwest In- 
dustries of Chicago. 

The new owners plan to 
make some improvements and 
a sizable expansion of prod- 
ucts. 

David B. Ogden, president 
of Clinton Clock, is retiring 
after serving 42 years in the 
business. Frank E. Ogden, 
vice president, likewise. 

Four sons of the senior 
Ogdens are remaining with 
the new company. They are 
David J. Ogden, general sales 
manager; Frank B. Ogden, 
production manager; James 
B. Ogden, purchasing agent 
and district sales manager, 
Robert F. Ogden, expeditor. 





American Hardware Sets 
Merchandise Fair Date 


A January Merchandise 
Fair and Stockholders’ Meet- 
ing will be held January 31- 
February 1 by the American 
Hardware Supply Co., Pitts- 
burgh. 


HARDWARE AGE, SEPTEMBER 2, 1954 








TO HELE 
YOU SEL 


Spray Pain 
Varnish Re 
will be bac 
by point-of. 
consumer a 
publicity, a 
hard-hitting 
merchandisi 


HARDWARE 








ires 
. peeetcuue 4 sensational new way 


ma 
mista AiNOVATION 
yy PAINT HISTORY to remove paint! 












































a Be the first to cash in 
— on this profitabl 
e new item! 
SAFE-T-STRIP : 
PUSH-BUTTON SPRAY 
es and Varnish 
~~ 
cers a 
: sa 7 sensational best-seller 39¢ Value” 
nents and ” - rhe ti hd o-it-yours® » market nb oe acegp 
solbenar heads 





of prod- T0 HELP 


to do a paint 
removing job. 





; +. calli points: 
with these dynamic s vox econo sain 


























































































president 
; retiring YOU SELL: we 
irs in the wo BRUSH er ps n, wee 
: ® ish re oft. wey . 
I. Ogden, Spray Paint and The first as jer aa oii ont ordinory point remover Sturdy steel 
vise. : mover eve 4 for buy’ $straper, 
—— Varnish Remover cont Biminctes working ARANTEEL value "9 ante 
ing with will be backed up - ea just sproy OM! BAK paps oo ot attached . 
They are | by point-of-sal grey a Tamer emer” te every con. 
eral sales O1-Saie . % guoroste re 
A Ogden consum ~ . wih yornish remover that 4 . ‘ 
-> Jam ned er advertising, The point © precovtiontl shellac from we 

, = mendous 
ng agent publicity, and introductory offer! 
manager, hard-hittin saver TO stl , an NEw FORMULATION! SPECIAL PRICE 
expeditor. é Contains 8° —s all semisolid remover specially (errr Paint Re: 

ss i . ic benzol* s tration, f° mo 
merchandising aids! alkalis, 1o*'¢ ' ted ri ts he ver and Scraper 
are Sets gx 10 Use wat Sigg etl oe only $159 
r Date yiation does not » ee astantly. F rer-acting reg. $1.98 value 
P Order f - 
rehandise rom your distribut 
yet h M ior. If he di 
ers’ Meet- sot et have this brand-new item, order schoo 
nuary 31- eae apreng ee eoen INC, -. 
American Ship ot ert Ave., Bridgeport 5, Conn. 
- —~ Ff. . neat iit 
o., Pitts- A Spray Point & Vornish Remover o- saben. #103 Bostwick 
merico’s Largest Manufact Name ¢ dozen. 
ur 
BOSTWICK LABORATORIES INC., | of Aerosol Products Address 
. 2, 1954 -, BRIDGEPORT 5, CON Your Distributor's N 
‘ilies HARDWARE AGE, § 4 us Address = ane 
» SEPTEMBER 2 
1954 
, 


115 

















f 











{ 


‘ 
“*, Z 
- 
> — 


It’s Famous Brookpark 


America’s Finest 
Melmac Dinnerware 


... Guaranteed not to break | 









Display it where customers can see it, handle it 

and sell themselves on its beauty and break-resistance. 
No shrinkage in stock to cut into your profits. 

This small space unit displays, stocks and sells 
prepackaged starter sets and service 
sets, plus open stock. 







Nationally advertised 


Ask your jobber about Brookpark’s 
dealer plan or write: Dept. HA54 





international molded plastics, inc., Cleveland 9, Ohio 
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News of the Trade 





Stanley Works Forms Western Regional 
Office; A. H. Uhler Appointed Manager 


Sales territories of the 
Hardware Div., The Stanley 
Works, New Britain, Conn., 
including Arizona, New Mex- 
ico, Washington, Oregon, Ida- 
ho, Montana, Southern Cali- 
fornia, E] Paso, Texas and 
the Hawaiian Islands have 
been incorporated into a 
Western Region with Arthur 
H. Uhler in charge as Re- 
gional Manager with head- 
quarters in Los Angeles. 
Charles S. Smith, Jr., contin- 





ARTHUR H. UHLER 


ues in his capacity as dis- 
trict manager, of Northern 
California, directly respon- 
sible for the home office in 
New Britain. 

In line with the establish- 
ment of the Western Region, 
it was also announced that 
the following representatives 
will be under the direction 
and supervision of Mr. Uhler: 
George A. Mills will now rep- 
resent The Stanley Works in 





GEORGE A. MILLS 


Southern California, Arizona, 


New Mexico and El Paso, 
Tex. James H. Blaikie will 


represent the company in the 
State of Washington, and will 
operate out of the Seattle 
office where a full staff will 
be maintained. 

Arnold A. Johnson has been 


HARDWARE 


appointed sales representa- 
tive for the state of Oregon. 
Norman W. Osborn has 





NORMAN W. OSBORN 


been appointed to the terri- 
tory of Idaho and Montana. 


Mr. Uhler joined Stanley 
in June 1945 as district man- 
ager of the Los Angeles office 
supervising and directing the 
territory including Southern 
California, Arizona, New 
Mexico and El Paso, Texas. 
Previously he was with the 
Union Hardware and Metal 
Co., Los Angeles. George A. 
Mills, came to Stanley in Jan- 
uary, 1953. 

He had been associated 
with the Reliable Co., Boston, 





JAMES H. BLAIKIE 


Mass., and Sargent & Co. 
New Haven, Conn. 
James H. Blaikie joined 


The Stanley Works in 1947 as 
a sales trainee. Since 1950 he 
has been working out of the 
Seattle office. 

Arnold A. Johnson came to 
Stanley in 1952 and for the 
past two years has_ been 
through an extensive training 
program. He was previously 
employed by Russell and Er- 
win for several years, assist- 
ing in sales territory work in 
both the San Francisco and 
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News of the Trade——__— 


Seattle offices, and calling on Kenco Promotes Cowan 


architects in the New York 
area. 

Norman W. Osborn joined 
Stanley in 1953 from ZCMI 
wholesale distributors. 





Enterprise Mfg. Names 
Merchandising Manager 


E. G. Griffith has been 
named to the newly created 
position of merchandising 
manager of Enterprise Mfg. 
Co., Akron, O., manufactur- 
ers of Pflueger fishing tackle. 

For the past two years Mr. 
Griffith has been sales rep- 
resentative in Ohio, Indiana 





E. G. GRIFFITH 


and Illinois. He was sporting 
goods buyer for seven years 
with Tracy- Wells Co., Co- 
lumbus, O., distributcrs. 





W. M. Byrne Named 
Merchandise Manager 
W. M. Byrne has been ap- 
pointed merchandising man- 
ager of electric housewares 
for Electric Appliance Div., 
Westinghouse Electric Corp., 





W. M. BYRNE 


Mansfield, O. Associated with 
Westinghouse since 1950, Mr. 
Byrne most recently served 
as headquarters representa- 
tive for the Westinghouse 
Consumer Products national 
accounts department. 


To General Manager 


Joseph H. Cowan has been 
promoted to sales manager 
of Kenco, Inc., Lorain, O., 
manufacturers of 
ible pumps. 

Mr. 
in 1951. Later that year he 
was recalled to active naval 
duty rejoining Kenco in 
1953. 


Pittsburgh Plate Glass 
Appoints Two Sales Mgrs. 


Fiber Glass Div., Pitts- 
burgh Plate Glass, Pitts- 
burgh, has named Richard R. 
Pryor manager of air filter 
products sales and James G. 
McGreevy manager of bat- 
tery product sales. 

Both men, formerly with 
Glasfloss Div. of Tilo Roofing 
Co., Hicksville, L. I., became 
associated with Pittsburgh 
Plate Glass this year when it 
acquired Glasfloss. 





Atlas Tack Corp. 


Names General Manager | 


Russell W. Sinclair has 
been named general man- 
ager of Atlas Tack Corp., 
Fairhaven, Mass. 

Mr. Sinclair has acted as 





RUSSELL W. SINCLAIR 


sales manager of Atlas since 
1952 and was elected execu- 
tive vice-president of the 
company. 


Correction On 
Sall Mountain Co. 


Various listing of the Sall | 
Mountain Co.’s products in 
the July 22 issue of HA— | 
the “Who Makes It” issue, | 
contained an incorrect ad- 
dress. The correct address of 
the company is Sall Moun- | 
tain Co., Hamilton, Ohio. 
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cookware profits 


coming your way! 


with this new Flavo-Seal promotion tailored 
for hardware store traffic 


— a complete set 


(regular retail $3775) 
for you to offer at 


$2925 


\t. S cE 
Sf 3 OT. SAUCE PAN 








1a. 
SAUCE 
PAN 


2 QT. SAUCE PAN 





FRYER BASKET 








CASSEROLE 
INSET 







TRIPLE - THICK 
ALUMINUM 


WATERLESS COOKWARE 
















Flavo-Seal is oc 
tually three times 
as thick as 
nary aluminum 
Heats evenly, lasts 
indefinitely 


ord: 





> 
+ 10” DOUBLE 
SKILLET 





: g includes : 


DISPLAY MATERIAL 
ENVELOPE STUFFERS 
NEWSPAPER ADS 
RADIO and TV COPY 


DUTCH OVEN ROASTER 










GRIDDLE 


6” SKILLET 








Write today... 
ORDER AS LOW AS 
6 SETS TO START 

YOUR PROMOTION 


Dept. 139 


WEST BEND ALUMINUM co. 
WEST BEND, WISCONSIN 
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Delta Power Tools Training Program For 
Eastern Dealers Begun by Rockwell Mfg. 


To better acquaint Eastern 
dealers with its line of power 
tools, Rockwell Mfg. Co.’s 
Delta Power Tool Div., has 
started a comprehensive edu- 
cational-sales training pro- 
gram at its Brooklyn, N. Y., 
plant. 

The course, running from 
Monday through Thursday 
every week, will accomodate 
15 to 20 dealer and jobber 
salesmen a week, and is under 
the direction of George Rock- 
well, Eastern Div. sales man- 
ager. 

During the week’s program 
each district manager, who is 
responsible for enlisting deal- 
ers and jobbers in his terri- 
tory for the course, works 
with the regular Delta in- 
structor in describing ar.d 
demonstrating operational 
features ofevery power tool 
manufactured by Delta. 


Registration Underway 
for Joint Meeting 


(Continued from page 113) 
Convention Hall. Admission 
will be by convention badge 
only. A directory of booth- 
holders will be published and 
mailed in advance of the con- 
vention. 

For the convenience of 
those coming to the conven- 
tion from the West, the Cen- 
tral States Hardware Club 
will again sponsor a special 
train via the Pennsylvania 
Railroad direct to Atlantic 
City and return. 






Peerless Electric Expands 
Sales Representation 

Peerless Electric, Inc., 
New York, manufacturers 
of Broil-Quik cooking appli- 
ances, has expanded its sales 
representation in areas 
throughout the country. 

E. Lloyd Sutton, who will 
be working directly for Peer- 
less, has been appointed re- 
gional sales manager of 
Northern California and 
Northwestern part of the 
United States. For the past 


News of the Trade 


three years Mr. Sutton was 
regional sales manager of 
Universal Major Electric 
Appliance Co., Lima, O., cov- 
ering the Ohio market. 


Jim Ravenel of the Rav- 
enel Co., Atlanta, Ga., has 
been named sales represen- 
tative for Mississippi, North 
and South Carolina and the 
Memphis market. He has 
been associated with the 
Sessions Clock Co., Shavex 
Co., Cable Electric Products, 
Inc., and other major firms. 


D. H. Sluman & Co., 
headed by Don H. Sluman, 
has been appointed sales 
representative for the Rocky 
Mountain States area. 





) —_—- 
W. M. Teague, III, left, presents A. C. Rankin with a gold watch on the occasion of 


A.C. Rankin Feted 
By Teague Hardware 
(Continued from page 112) 
eral manager of the Teague 
Company for more than 30 
years. He joined the com- 
pany in 1904 as office boy, 
He resigned an $85-a- 
month job to accept $35 a 
month at Teague because he 
“wanted to work up in the 
wholesale business.” 
Responding to the tributes 
paid him at the testimonial 
dinner, Mr. Rankin told the 
younger employees, “I can 


only hope for you that you 
will love your work and your 
lifetime associates as I have 
loved mine, and 
them still.” 


as I love 





his 50th anniversary with the Teague Hardware Co. He also received a set of luggage 
from the employees. At the right is W. M. Teague, Il, president of the wholesale 


hardware firm. 


Stratton & Terstegge Salesmen Attend Meeting 


: | StRATTON & JERSTEGGE (Co. 





Stratton & Terstegge salesmen from Alabama, Mississippi and northern Florida who attended a special meeting in Birm- 
ingham, Ala. In the back row, from left to right, are Miss Jackie Kelley; Bill Counts, branch manager; Alfred Berg, cut- 
lery specialist; A. L. Crowe, toy buyer; and J. H. Sanders, sales promotion manager for the company. 
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PERFECT CONTACT 





TO ASSURE LASTING GRIP 





USE REPUBLIC BOLTS AND NUTS 


@ With threads accurately machined to minimum 
tolerances, Republic Bolts and Nuts run on smoothly, 
are snug fitting—yet easy to take apart. They are 
uniform in size—tough and strong to withstand shock 
and vibration. ' 


Pictured here are just 2 of over 20,000 regular items 
manufactured and stocked by Republic. Highest quality 
steel plus rigid production controls assure you maxi- 
mum service and dependability. You can count on 
Republic fasteners to hold tight, satisfy all requirements. 





REPUBLIC STEEL CORPORATION 
Bolt and Nut Division e Cleveland 13, Ohio 
Plants at Cleveland, Ohio and Gadsden, Alabama 
GENERAL OFFICES + CLEVELAND 1, OHIO 
Export Department: Chrysler Building, New York 17, N. Y. 
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YOUR BEST 
CONNECTION 
SINCE 1892 





Manufacturers of Quality Brushes Since 1892 
DAVID LINZER & SONS, 


Inc. 
10-20 ASTOR PLACE, NEW YORK 3, N. Y. 
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News of the Trade——_——- — 








New appointments, 


new territories, etc. 


MANUFACTURERS’ SALESMEN 


Dayton Pump & Mfg. Co. 


Robert N. Box and Wiley 
A. Jones have joined Dayton 
Pump and Mfg. Co., Dayton, 
Ohio, as district sales repre- 
sentatives in the South. 

Mr. Box will cover Louisi- 





ROBERT N. BOX 


ana, Mississippi, parts of 
Alabama and Florida, and 
the Memphis, Tenn., trading 
area. 

Mr. will 


Jones’ territory 





A 


WILEY A. JONES 


include South Carolina, 
Northern Georgia, Northern 
Alabama, the Chattanooga, 


Tenn., trading area. 


Inland Steel Products 


Robert E. Dietrick has 
been appointed sales repre- 
sentative in Central Indiana 
by Inland Steel Products 
Co., Milwaukee, Wis., manu- 
facturers of steel building 
products and garden equip- 


ment. He will work out of 
the company’s Chicago 
branch. 


Mr. Dietrick was formerly 
a member of the firm’s Buf- 


HARDWARE 


falo, N. Y., branch, having 
joined Inland in 1952. 
Thomas J. Hessert has 
been appointed sales repre- 
sentative in the Philadelphia 
area. He replaces M. R. 
Greene who was recently 
promoted to manager of In- 
land’s Buffalo branch. 


Enterprise Mfg. Co. 

William S. Pflueger, Jr., 
has joined the sales depart- 
ment of Enterprise Mfg. Co., 
Akron, O., makers of Pflue- 
ger fishing tackle. 


He is the great-grandson 
of E. F. Pflueger, who 
founded the company in 
1864. His father, William S. 


Plueger, was vice-president 
in charge of sales until his 


death in 1952. 


Autoyre Co. 


Autoyre Co., Oakville, 
Conn., maaufacturers of 
bathroom, kitchen and closet 
accessories, has appointed 
Ralph Sevebeck sales repre- 
sentative for parts of Ohio, 
Indiana and Michigan. 

Mr. Sevebeck was formerly 
with the George Worthington 
Co., Cleveland. He served as 
salesman, buyer and district 





RALPH SEVEBECK 
sales manager during his 23 
years with the firm. 


Republic Steel Kitchens 

Stanley R. Sellers has been 
appointed district sales rep- 
resentative of Republic Steel 
Kitchens, Canton, O. Mr. 
Sellers has had 19 years of 
experience in the home appli- 
ance and allied fields. 
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nin News of the Trade 








NEWS OF 


MANUFACTURERS’ AGENTS 








[ os 


Ed T. Locke Co. Elects 
Carter Vice President 


Howard A. Carter has been 
elected vice president of Ed 
T. Locke Co., Cincinnati, O., 
manufacturers’ representa- 
tives. 

Mr. Carter, with Locke for 





HOWARD A. CARTER 


the past eight years, is in 
charge of the firm’s Louis- 
ville territory. 

Locke represents manufac- 
turers of hardware, house- 
ware and electrical products 
in Southern Ohio, Kentucky, 
Indiana, Tennessee and West 
Virginia. 


Nappe-Smith Sales Corp. 
Appoints Sales Agents 


The newly established 
Nappe-Smith Sales Corp., 
New York, distributors of 
the Thermo-Keep line of in- 
sulated products, has ap- 
pointed the following repre- 
sentatives: 

New York State will be 
covered by: Fenton Sales 
Co., New York; Thomas J. 
Hory, Buffalo; Zeusler Asso- 
ciates, Inc., Rochester. 

Eastern representatives 
are Milo, Inc., Philadelphia, 
and Louis Y. Perkins, Bos- 
ton. 

West Coast representa- 


tives are Henry A. Lauer 
Co., Los Angeles and San 
Francisco; and Ted Mack, 


Portland, Ore. 

Southern representatives 
include: Louis J. Fortier 
Co., New Orleans, La.; The 
McDonough Co., Jackson- 
ville, Fla., and S & S Sales, 
Dallas, Tex. 


The remainder of the 
country will be serviced by: 
Medill Sales Co., Denver, 
Colo.; John R. Moore, Cin- 
cinnati, O., and Moses Broth- 
ers, Chicago. 


S & S Sales Co. Opens 
Houston Warehouse 


S & S Sales Co. of Dallas, 
Texas, has opened a new 
warehouse in Houston. The 
new warehouse will be used to 
stock National Steel Cabinet 
Co.’s line of medicine cabi- 
nets and the line of tool, 
tackle and utility boxes and 
Scotch Kooler items manu- 
factured by Hamilton metal 
Products Co. 

Headquarters of S&S Sales 
Co. is 2526 Oakland Ave., 
Dallas. 


Seal Rite Caulking 
Appoints Three Agents 


Seal Rite Caulking Co., 
New York, manufacturers of 
caulking products, has ap- 
pointed the following repre- 
sentatives: 

D. C. Darwin, Chattanooga, 
Tenn., who will cover Ala- 
bama, Tennessee, Mississippi, 


North and South Carolina, | 


Georgia and Florida. 

M. S. Koff, Canadian En-- 
terprise, Winnipeg, Man., 
Canada, who will cover Can- 
ada. 

R. Howard Sheridan, Hous- 
ton, Tex., who will cover Tex- 
as and Louisiana. 


Village Blacksmith Co. 
Names Western Agent 


Lynn & Brooks., Los An- 
geles, Calif., has been named 
to represent the Garden Tool 
Div. of Village Blacksmith 
Co., Watertown, Wis., in the 
eleven Western States and 
also the Territory of Hawaii. 


Case Appoints Vaughn 


B. M. Vaughn & Co., Hous- 
ton, Tex., has been named 
representative for Case Im- 
ports, Inc., Perry, N. Y., in 
Texas, Oklahoma, Arkansas, 
Louisiana, Mississippi, West- 
ern Tennessee, 
ern New Mexico. 
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South East- 


TOP QUALITY 


HAND AND POWER 


LAWN MOWERS 


SUFFOLK 
CLIPPER 


SUFFOLK 
VICEROY 








| SUFFOLK SUPER 
| CLIPPER 


OTHER models available; also the new range of Suffolk 
Power Mowers with 4 stroke gasoline !.1 H.P. engines, fan 
cooled. 

Trade enquiries direct to the manufacturers:— 


SUFFOLK IRON FOUNDRY (1920) LTD. 


Winton House, St. Andrew Street, London, E.C.4. 
Cables: Utilware * London 


ent Atami <elnnctnacettanae ten tlie 
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HARDWARE BRIEFS 








(Continued from page 112) 


owner-operator of the 


Williams Hardware Store. 
The store name will be 
changed. 


Mr. Cooper was formerly 
with Coleman Builders Sup- 
ply of Pocatello, Idaho. 


Lenox, Mass. — George 
Carpenter and William Mc- 
Cormick have opened a hard- 
ware store on Church Street. 
Door prizes were given away. 


Roswell, Ga.—The Roswell 
Hardware & Sporting Goods 
Co., held its formal opening 
July 3, The store is owned 
and operated by Thornton 
Wright and M. S. Southern. 


Los Angeles, Calif.—Allen 
Larson, a partner in Walker- 
Larson Hardware Store has 
sold his interest to his 
father-in-law, W. A. Wal- 
ker, who will now be sole 
owner and will operate the 
store under the same name. 


Edgar Brasch 


Edgar Brasch, co-owner 
with J. Russell Mitchell of the 
Brasch - Mitchell Hardware 
Store, Levelland, Tex., died 
Aug. 10. 

Mr. Brasch and Mr. Mitch- 
ell purchased the firm in 
1929, previously named the 
Levelland Furniture and 
Hardware Co. 

Mr. Brasch was president 
of the Tri-State Hardware 
and Implement Association 
and a director of the Na- 
tional Hardware Association. 


William Moore 


William Moore, 90, treas- 
urer of the Michigan Retail 
Hardware Association and 
former hardware dealer, died 
June 5. 

He served as Association 
treasurer for 44 years before 
retiring in 1952. A William 
Moore Day was observed at 
the Presidents’ luncheon dur- 
ing the 1952 Michigan Retail 
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Mr. Larson will become 
Olmsted county agent for 
the Hardware Mutual In- 
surance Company of Min- 
nesota. 


Andrews, Tex. — A. L. 
Rhodes formally opened his 
new store July 10. In ad- 
dition to prizes for both 
children and adults, Mr. 
Rhodes gave away a Mix- 
master, cooking ware, electric 
iron and oven roaster. 


Toledo, O. — Rudolph A. 
Smith has purchased the 
Wilcox Hardware Co. store 
from Mrs. Wilcox Byerly. 
Mr. Smith, for the last 27 
years has been associated 
with the Bostwick-Braun Co., 
Toledo, as a_ sales repre- 
sentative. 

The firm, established 100 
years ago, had never been 
outside the Wilcox family. 


Zion, Ill. — Construction 
has begun on the new Zion 
Hardware building. When 





News of the Trade _— 


completed, sometime in combining and moving into 
October, the store will have newly remodeled offices and 
a 50 ft. front. Zion hardware, showrooms. 
owned by Wilfred W. Brown- 
low, was formerly located in Adel, Iowa—Mr. and Mrs. 
the Zion Department Store, Lloyd Woods have purchased 
whick burned down last the Sturgeon Hardware 
February 6. Mr. Brownlow Store in Woodward. 
has been occupying tempo- Mr. Woods has been em- 
rary quarters. ployed for a number of years 
by Adel Hardware Co. 
Ellsworth, Me.—John F. 
Ackerman has opened a Prosser, Wash.—The 
hardware store in the Grand Coast to Coast Hardware 
Theatre Building in the lo- Store at Wapato has been 
cation formerly occupied by purchased by Mr. and Mrs. 
Western Auto Associate Kenneth Chapman. The 
Store. store, formerly owned by 
For the past nine years, Harry Kronich, changed 


Mr. Ackerman has been as- Management on July 26. 
sociated with Lounders in 


Ellsworth. Greenville, Pa.—Michael 


Polyack has purchased the 
Arcadia, Fla. — Arcadia 100-year-old Reagle Hard- 
Hardware Store has been Ware Store in Mercer County 
purchased by Worley Whid- from F. W. Reagle. 
den from Henry Lanier. The The store, located at 173 
firm was established in 1903 Main St., was founded in 
by the late J. F. Stone- 1854 by J. R. Packard. Mr. 
braker. Reagle still retains owner- 
Mr. Lanier retains owner- Ship of the building: 
ship of the building. Mr. Polyack for the past 
10 years has owned a general 
Champaign, Ill.—Tepper store at ‘Bessemer, Pa. He 
Hardware Supply and Tep- will operate the hardware 
per Electrical Supply are store under its present name. 
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Hardware Association con- 
vention. Mr. Moore was pre- 
sented an engraved watch and 
a citation from Association 
president Frederick J. Gart- 
ner. 


Jesse S. North 


Jesse S. North, 73, presi- 
dent of J. Scobey North Co., 
Dallas, Tex., manufacturers’ 
representatives, died July 19. 

He was formerly president 
of the Huey & Philp Hard- 
ware and Hotel Supply Co. 
Mr. North joined Huey & 
Philp 45 years ago and was 
made president in 1939. 
After serving a year as 
president he formed his own 
firm. 


Samuel Berger 


Samuel Berger, 71, foun- 
der the S. Berger and Sons 
Hardware Co., Philadelphia, 
40 years ago, died June 18. 
He retired five years ago. 


represented Savage in the 11 
Western states. Previously 
he had traveled most of the 
territory west of the Mis- 
sissippi. 


Joseph G. Lowitt 


Joseph G. Lowitt, 62, pres- 
ident of Lowitt Sales Co., 
Cleveland, manufacturer’s 
representative for National 
Can Corp., Chicago, died 
July 14. John B. Davis 

Mr. Lowitt’s firm was the John B. Davis, 63, partner 
National Can’s oldest manu- ;, the Davis-Turley Hard- 
facturer’s representative. ware Store, 2640 S. Sixth 

St., Springfield, IIl., died 
Peter Damian July 30. Mr. Davis served 

Peter Damian, 62, owner 25 supervisor of Woodside 
of Damian’s Hardware Township for several years 
Store, Dearborn, Mich., died prior to 1951. 


July 18. He was a resident 
of Dearborn for 35 years. Robert Edgar Hulburd 
Robert Edgar Hulburd, 


53, head of the order depart- 
ment of Geo. Worthington 
Co., wholesalers of Cleve- 
land, O., died August 10. 
His father was a president 


Charles W. Adams 


Charles W. Adams, 62, se- 
nior salesman of Savage 
Arms Corp., died July 24. 

Mr. Adams had been asso- 
ciated with that company °f the firm. 
since 1922. For the last sev- Mr. Hulburd has been as- 
eral years, he made his head- sociated with Geo. Worth- 
quarters at Los Altos and ington for the last 18 years. 
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Hard- Five hundred dollar prize can opener is displayed by O. A. Zahner, left, senior 
- County vice president, Ruthrauff & Ryan, Inc., one of the judges in Dazey Corp.'s retailer- 
contest to find oldest and best preserved Dazey can opener. William E. Gundel- 
finger, right, awarded prize to Gibbs Hardware Co. See story page 113. 
at 173 
ided in 
rd. Mr. 
owner- A group of hardware wholesalers were 
guests aboard the Yacht Eagle, owned 
he past by H. Wenzel Tent & Duck Co. In 
general photo are, top: J. Hasson, R. Kratky. 
Da. He Bottom are G. Stratton, B. Frazer, cap- 
' tain of the Eagle, and Chas. Spicola. 
irdware 
t name. 
HA Photo Angles 
| the 11 A report in pictures of 
gira people and events 
of the . * 
° Mis- in the hardware trade os 
Robert E. Utz and Jack Barnett, territory managers of the Huffman Mfg. Co., 
Dayton, O., stand with Fred Smith, Huffman general sdles manager after receiv- 
ing their testimonial awards for each selling more than | million dollars worth 
of Huffy wheel geods during 1953. 
partner 
Hard- 
Sixth 
, died 
served 
oodside Newly elected officers of 
years the Seattle Pot and Kettle 
. Club for the 1954-55 term. 
Left to right are: Vic Prit- 
chett, Seattle Hardware 
ird Co. treasurer; Harold J. 
Wolfe, manufacturer's rep- 
lburd, ‘resentative, second vice 
Jepart- president; John L. Stratton, 
1ington Brodie’s, Inc., president; E. 
Cleve- C. Pewters, Coast Carload- 
ing Co., first vice president, 
st 10. and T. J. Ericksen, Erick- 
esident sen-Gruber Co., secretary. 
en as- 
W orth- 
years. 
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HERE ...AT LAST !! 


The new way to sell MORE 


SCREWS AND SCREW DRIVERS 


SIMPLER — FASTER — MORE ATTRACTIVE 
SELF SELLING — SELF DISPLAYING 


HANDI SCREWPACK 






Made to 


=a 
retail at 9 8 C 


A TOP VALUE THAT FILLS A DEFINITE CONSUMER NEED! 


HANDI SCREWPACE is a beautiful, solid, sparkling 
clear PLASTIC BOX con an assortment of full 
8 dozen (almost 100) BRIGHT ZINC PLATED 
WOOD SCREWS and good sturdy 6” UTILITY 
SCREW DRIVER. 


ORDER NOW 
HANDI PRODUCTS CORP., +. o. sox isi, Notier, N. J. 














BOOTH NO 559 
NAVY PIER @e CHICAGO 


} 


DRILLS ae rt 


ROTARY 
CONCRETE 

CORE 
DRILLS 


* Triple 
Spiral 






SIZES 
3/16” to 2” 


Sold 

Only Thru 
Hardware 
Wholesalers! 







TUNGSTEN 
CARBIDE 
CUTTERS 


* “Silent Salesmen” to boost your * Longer shanks may be added 
sales! Attractive plastic display- to drills %” and larger. The 
ers and handy kits are available shank screws into body of 
without cost. the drill. 


ROCKET CONCRETE DRILL CO. 


P.O. BOX-X, DANA POINT, CALIFORNIA 
Warehouse Stock, 9-South Clinton Street, Chicago 6, Illinois 
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ALLEN C. RANKIN, 
general manager of the 
Teague Hardware Co., 
Montgomery, Ala., had 
four jobs prior to July 
1904 when he applied for 
work to W. M. Teague, II, 
president of the company. 
Mr. Rankin, who was 17 
when he went to work at 
Teague Hardware as an 
office boy and_ general 
flunky, had been helping to 
support his mother and 
two brothers since he was nine. He recalls that he 
resigned an $85-a-month job, which was good 
money for the times, working at an ice cream par- 
lor, to take the $35-a-month job with Teague, be- 
cause he “wanted to work up in the wholesale 
business.”” When Mr. Rankin started his hardware 
career the company was receiving much of its 
hardware shipments from Eastern factories by 
Alabama river steamboats and he was helping to 
load mule-drawn drays. “You are considered 
throughout the industry the best hardware man in 
the entire Southland, if not in the nation,” Mr. 
Rankin was told at a testimonial banquet by W. M. 
Teague, III, vice president, who was the principal 
speaker. Mr. Rankin was congratulated on his 
efforts to put his four children “over the top” in 
various artistic enterprises. A daughter, Nell Ran- 
kin Davidson, has become a star at the Metropoli- 
tan and other opera houses. 
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: This is it! This is the Show of Shows for hardware buyers . . . 
athe hardware industry's great merchandising event. The National 
metHardware Show presents, in five short days, everything you 
Sneed to capture your share of the multi-billion dollar hard- 
ware market . . . new equipment, new ideas, new mer- 
se chandising plans, new franchises, an opportunity to 
q S meet and talk with the principals of 1200 leading 
= manufacturers of more than 10,000 lines of hard- 
= ware and allied products. This is the one all- 
a. inclusive show ... the complete picture of 
the hardware industry. It comes at a time 
when prices are established, merchandis- 
ing plans completed, literature printed, 
production and delivery data con- 
firmed. Yes... this is the high 
spot of your hardware year. 
Don't miss it! Send for ad- 
mission credentials today! 


Highliq 
Of You 


Hardwat 
Yee 


navy pier, chicagh 
october 11-15, 1954 


Buyers, plan now to attend. Fill out and maif regi . Your ad ssion 
badge, which will admit you without further regisird fion, will be mailed to you. 


NATIONAL |i a 
HARDWARE | " 
SHOW _ OF BUSINESS . 


| 
| 
| 
] 
| 
l 
T 
| 
] 
Please check below the clossificotion of your business | 
| 
| 
| 
I 
| 
! 


i Save time by registering NOW. Fill in ond mail this registration coupon 1 
| and your admission badge will be mailed to you. Please check below if 
you wish us to make hotel reservations for you. (Please Print). 

















! 
| 
1 (1 Wholesoler 0D Retoiler CD Dept. & Chain Store Buyer 
331 MADISON AVE., NEW YORK 17, ! (CD Importer-Exporter [) Migrs’ Agent ( Monvfocturer (() Other 
MURRAY HILL 2-4802 | CD Please send us your hotel reservotion blank. 
| Minors under 18 yrs. of age will not be admitted under ony circumstances 
Ma cs cs ce cs cee ce es eee cee as ee ee a SS eS De GD ad 
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The Business Outlook—Markets and Price News 


(Continued from page 14) 


4 pet higher than the like 1952 
quarter. 

The department says the small 
rise in output during the April- 
June months was due to the fact 
that rising consumer expenditures 
and private construction outlays 
offset a reduction in Federal spend- 
ing. 

The favorable trend in consumer 
purchasing was due to high rates 
of personal income, the department 
says. “The high rate of purchasing 
power was, in turn, due to main- 
tenance of corporate dividend pay- 
ments despite a decline in profits, 
to increased unemployment insur- 
ance benefits and to a reduction in 
Federal taxes, it adds. 

Other factors bolstering business 
activity were the “active demand” 
for consumer services and the “up- 
ward trend” in state and _ local 
government spending. 

Here are the main components of 
the gross national product: 

PERSONAL CONSUMPTION EXPEN- 
DITURES: Individuals were spending 
in the second quarter at the annual 
rate of $233.1 billion. This repre- 
sents a $2.6 billion boost over the 
first quarter and about $2.3 billion 
above the like 1953 quarter. Con- 
sumers spent more for durable and 
non-durable goods* as well as for 
services. 

PERSONAL INCOME: Americans 
were paid income at a $285.7 bil- 
lion annual rate—up $600 million 
over the first quarter but $700 mil- 
lion below a year earlier. 

INCOME AFTER TAXES: Disposable 
personal income was set at $252.9 
billion annual rate in the April- 
June months. This was $600 mil- 
lion over the first quarter and $2.5 
billion over the like 1953 months. 

GOVERNMENT PURCHASES: Fed- 
eral, state and local spending was 
at a $78.3 billion annual rate in the 
second quarter, $3.6 billion under 
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Retail Sales Off 
Slightly in July 


The nation’s retailers sold 
$14.3 billion worth of goods in 
July, reports the Commerce 
Dept. This is 1 pct below June 
and about 2 pct under July, 
1953. 

The department says the fig- 
ures afe preliminary and subject 
to revision. 











the first quarter and $8.3 billion 
under the like period of 1953, due 
to. lower Federal outlays. De- 
fense and foreign aid spending, 
at a $44.5 billion rate, were about 
$10 billion below the corresponding 
quarter of 1953. 


Weekly Earnings 
Are Fairly Stable 


The Dept. of Labor reports that 
average weekly earnings in all 
manufacturing industries remained 
fairly stable in the first seven 
months of 1954+ In July earnings 
totaled $70.90, compared to $71.33 
in July, 1953. 

At the same time the depart- 
ment notes that in the first seven 
months of 1954, average weekly 
hours in all manufacturing indus- 
tries held steady. The 39.4 hours 
worked in July, 1954, compared 
with 40.3 hours worked in July, 
1953. 


Wholesalers’ Sales 
Rose 2% in June 

June sales of wholesalers showed 
a gain of $193 million, compared 
with May, reports the Commerce 
Dept. 

June sales amounted to $9.1 bil- 
lion, up 2 pct from the May level 
but down $615 million from the vol- 
ume of June, 1953. 

Durable goods wholesalers had a 
sales gain of 3 pct in June, com- 
pared with May. 


Construction Continues at Lively Pace; 
Home Building Was 14% Ahead of July 1953 


Building will continue its fast 
pace in coming months, predicts 
the F. W. Dodge Corp., on the basis 
of July contract figures. 

Awards for future construction 
in July, for 37, states east of the 
Rockies, totaled slightly more than 
$1.8 billion, a record for the month 
and up 2 pet over July, 1953, and 
6 pet over June, 1954. 

Thomas S. Holden, vice-chair- 
man of Dodge, reports, however, 
that the margin over year-ago lev- 
els has narrowed, “The margin 
over last year mgm’ diminish fur- 
ther in coming months since the 
last half of 1953 showed the high- 
est contract volume of any half. 
year period yet recorded — even 
larger than the record-breaking 
first half of 1954.” 

July contracts as reported by 
Dodge show that non-residential 
building was off 2 pet from June 
and 16 pct under July, 1953; resi- 
dential building was up 3 pct over 
June and 14 pct above July, 1953, 


and heavy engineering, up 26 pet 
over June and 20 pct above July, 
1953. 

The seven-month cumulative to- 
tals also set a Dodge record at 14 
pet above the first seven 1953 
months. 


Home Building Rate 
Highest Since 1950 


The Dept. of Labor reports that 
July building outlays were at a 
peak. Spending in this field was 
greater than in any month in his- 
tory. Non-farm private housing 
paced the way, with the highest 
monthly outlay since October, 1950. 
In 1950, more housing units were 
started than ever before or since. 

Total construction expenditures, 
according to the bureau, were esti- 
mated at $3.5 billion. This was uP 
seasonally—$155 million from June 
and a gain of $188 million from 
July, last year. 
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B&L Double Long Spring 
(4 Sizes) 

















B&L Under Spring 
(3 Sizes of this pattern and 4 Sizes available 
in Double Under Spring} 





B&L BEAVER TRAP 

















The § traightest and Shortest Line 


SURE-HOLD 


between THREE points 
e Maker e Jobber e Dealer 


The peak of the trapping season is just ahead! Now 
is the time to display and feature the Steel Trap of 
The Hardware Trade—and sow seed for repeats 
during the late fall and winter! 





BLAKE & LAMB 
No. 1 Under Spring 


SURE-HOLD 


Your stock is incomplete without 
Blake & Lamb SURE-HOLD traps. 
The popularity of the Under 
Spring SURE-HOLD (shown at 
left) and the Long Spring SURE- 
HOLD (shown below) is increasing 





by leaps and bounds. 














Bé&l 
No. 1 


Long Spring 














BLAKE & LAMB 


‘The Steel Trap of the Hardware Trade” 


THE HAWKINS COMPANY 


America’s Oldest Trap Manufacturers 
SOUTH BRITAIN, CONNECTICUT 
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UNIVERSAL 





ATOMIZER SPRAYERS 


— ranging from 4 oz. to 
1 qt. capacity 






CONTINUOUS 
SPRAYERS 


— capacities from 1 pint to 3 qts. 


be DUSTERS 


—= with capacities of 1 pint tu several pounds. 








COMPRESSED 
AIR 
SPRAYERS 


from 1%4 
gals. to 4 
gals. ca- 
pacity. 


THESE AND 

MANY MORE MODELS— 
AS NEAR TO YOU 

AS YOUR LOCAL JOBBER 


- +. made by the most progressive sprayer 
company, Prices allow for full 50% mark-up. 
Nearest Jobber's name on request. 








UNIVERSA 


METAL PRODUCTS CO. 
SARANAC, MICHIGAN 
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Slight Change Noted 
In Big Stores’ Sales 


Sales by the nation’s department 
stores in the week ended Aug. 7 
averaged unchanged from year ago 
levels, reports the Federal Reserve 
Board. 

From Jan. 1 through Aug. 7, 
dollar volume dropped 3 pct under 
the 1953 period. 

Of the 12 Federal Reserve dis- 
tricts, six reported an increase in 
sales during the week, five had 
lower sales and the Boston district 
reported no change. 

A district-by-district breakdown 
on department store sales follows: 


Percentage change from corresponding 
perlod a year ago 
Four wks 
Fed. Res. Dist. One week ending ending Jan. | to 
Aug7 July3i <Aug7 Aug? 


BD .ccccedcnns 0 +6 +3 +1 
. aa +1 -3 +1 0 
Philadelphia ....—7 0 -3 -5 
Cleveland ....... —3 *-4 -I —6 
Riehmond . ed | +4 +2 -2 
ME eeseesces +3 +1 +3 0 
GNP ccvesoece -t *—2 -—2 -—3 
St. Lewls ..cccces -4 —2 0 -3 
Minneapolis ..... +4 +1 +3 0 
Kansas City ..... +1 +1 +6 —! 
DED. tivdawseus +4 *+6 +7 -3 
San Francisco ...+3 —4 +2 —4 
DB. GB, FAO cocver 0 +1 +2 —3 
* Revised. 


July Better Month 
For Chain Stores 

Business is improving in the na- 
tion’s chain stores and mail order 
houses. Sales in July showed a 2.2 
pet gain over July last year. 

This performance shows up par- 
ticularly strong since last year’s 
July figures were themselves 4.5 
pet ahead of July, 1952. Mail order 
houses taken separately, however, 
did not do so well. 

For the first seven months of the 
year sales were 1.8 pct less than in 
the corresponding 1953 period. 

July was the first month this 
year to show a gain not dependent 
on seasonal factors. April bettered 
the sales of a year earlier, but this 
was affected by the fact that Easter 
came during that month this year 
and in March in 1953. 

Six of the nine chain and mail 
order categories registered gains 
this July. The heaviest was in 
grocery chains. Variety chains 
were up 1.9 pct. Mail order chains 
were off 1 pct. 

Sears, Roebuck & Co. in July reg- 
istered a 2.7 pct gain over the same 


1953 period, but a 7.2 pct decline 
for the year to date. 

Montgomery Ward reported a 
11.4 pet loss for July and a 14.7 pet 
dip for the year to date. 

Spiegel, Inc., had a 7.1 pct loss 
for July and a 8.4 pct drop for the 
year to date. 

The largest July gain in the 
variety store group was registered 
by Rose’s stores with a 8.3 pct in- 
crease; Grant with a 6.7 pct gain; 
Newberry with a 7.0 gain and Mc- 
Lellan Stores with a 4.6 pct gain. 


Moderate Business 
improvement Predicted 

National City Bank of New York 
reports that current comment in 
industry and trade indicates that 
businessmen see little other than 
seasonal dullness in the picture and 
that confidence in moderate autumn 
improvement is fairly general. The 
slackness in steel is in part a re- 
action to overbuying in May and 
June, the bank says. 

In a broad sense, it continues, 
business has been stable for five 
months. In both production and 
prices the ups and downs of prod- 
ucts in different stages of adjust- 
ment have roughly offset each 
other. For the most part move- 
ments in either direction have been 
moderate. 


Costs of Financing 
Have Been Declining 


In the face of generally rising 
costs of doing business over 15 
years, the cost of financing has de- 
clined steadily, says Theodore H. 
Silbert, president of Standard Fac- 
tors Corp. 

Mr. Silbert says interest rates 
charged by specialized finance com- 
panies in 1953 were about 10 pet 
under 1952 and 25 pct under 1950. 


Expects Improvement 
In Appliance Trade 

A. W. Zelomek, economist for 
International Statistical Bureau, 
Inc., predicts that the outlook for 
major appliance sales in the re- 
mainder of the year is more favor- 
able than it was in the first six 
months of 1954. He foresees the 
possibility of a small gain in dollar 
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rt a re- all through 1954! Brand names mean business. Thousands—or millions— 





May and of dollars worth of national advertising, paid for by the 


manufacturers, pre-sell your customers and cut selling time. You get 


yntinues, : faster turnover, because known brands outsell unknowns by 
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ion and Steady demand and repeat sales give you fewer markdowns. Because 
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10 pet 37 West 57th Street, New York 19, N. Y. 
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Retailer-of-the-Year competition, and a copy of the 
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Outdoor water service 
the year around without 
danger of freezing or 
bursting pipes, Shutoff 
valve is below frost line. 
All brass and copper. 
Will last a lifetime. Also 
wall types. Write 

today for Bulletin 303. 


Order from 
your Jobber 


as ae 


STRATAFLO PRODUCTS, INC. 


FORT WAYNE 1, INDIANA 








Ahir 


LAWN MOWERS 





BLAIR Model 30 
18” Rotary Mower 


Also available: 21” and 18” Reel 
Power Mowers and a full line of 
fine hand mowers. 

If it’s made by BLAIR, the qual- 
ity’s there. 


BLAIR MANUFACTURING CO. 
Telephone 2-7449 
Springfield 7, Mass. 
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volume over the last half of 1953 
and a definite increase on a unit 
basis. 

Sales gains are predicted for au- 
tomatic washers, dryers and dish 
washers. Mr. Zelomek believes the 
introduction of new gadgets and 
better styling of refrigerators and 
stoves will help sales in these items. 


Sears Catalog Lists 
2,000 Lower Prices 


Sears, Roebuck & Co.’s new cata- 
log, now being mailed, lists 2,000 
price cuts and 1,000 new items, the 
mail-order firm announces. The 
new catalog is claimed to contain 
twice as many price cuts ever listed 
in any previous book issued at this 
time. The biggest bargain in TV 
sets is a 17-inch screen model for 
$117.95; the lowest priced model in 
the former catalog is $139.95. To 
get nylons for 47 cents a pair, as 
listed in the book, the buyer has to 
buy eight pairs. 

Sears claims it has achieved a 
new “low” for lightweight, gear 


shift bicycles with a model selling 
for $32.88—lowest gear shift 
model in the big catalog is $39.95, 
The bicycle is imported from 
France. 

For the first time, Sears is run- 
ning a pre-Christmas sale of toys 
in this catalog. The purchaser can 
save $1.91 by buying an electric 
train now, or 33 cents on a sled. If 
a consumer buys $5 worth of 
Christmas tree ornaments, Sears 
will pare the price by 15 pct, the 
catalog says. 


Decline in Loading 
Of Freight Cars 


Freightcar loadings for the week 
ended Aug. 7 dropped 15 pct under 
the like week a year ago and was 
2.3 pet below the preceding week, 
reports the Association of Ameri- 
can Railroads. Carloadings in the 
preceding week were 14.6 pct under 
the like week last year. 

Carloadings are considered an 
economic barometer indicative of 
business activity. 


Eisenhower Cautiously Confident in Future 
For Business; Points to Rise in Incomes 


President Eisenhower says the 
business slide has ended, that the 
“slide” was a minor one, that the 
value of the people’s money in his 
Administration has remained en- 
tirely intact; that there are numer- 
ous signs of economic improvement 
and said he was “cautiously confi- 
dent” about the immediate future. 

The president, in a statement on 
the economy, made no flat predic- 
tions. His optimistic appraisal did 
not carry the technical authority 
of the Council of Economic Ad- 
visers. The information, it was 
reported, came from a number of 
government agencies, including the 
council, and had been put together 
by the White House. 

The statement was largely a mat- 
ter of interpreting statistics that 
are generally available. 

The President said the “para- 
mount fact about the economy at 
midyear is that the recent decline 
in economic activity has come to a 
halt.” In support of this he cited 
the fact that the Federal Reserve 
Index of Industrial Production in 


June has moved within a narrow 
range, and in June was only 1 point 
below the January level. 

The President conceded that in- 
dustrial production has been run- 
ning 8.1 pct lower in 1954 than in 
1953, but pointed out that this pro- 
duction index omitted construction, 
agriculture, transportation and per- 
sonal services. The omitted parts, 
he explained, “are much more in- 
portant sources of employment than 
the included parts.” 

Further comparing the first half 
of 1954 with the first half of 1953, 
the President found that while the 
total output of goods and services 
had dropped 2.7 pct, and nonfarm 
employment had dropped 2.6 pet, 
disposable personal income, that is, 
the sum of all individual and fam- 
ily incomes after personal income 
tax payments, had gone up 1.4 pet. 

Comparing the first half of 1954 
with the first half of 1952, he found 
the total output of goods and ser- 
vices had gone up 4.4 pct, nonfarm 
employment 1.1 pct and disposable 
personal income 8.8 pct. 
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Display-Dispe 





holds 3 full 
600-ft. 
coils of 
best-selling 
sizes 
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Feature and display the 

entire VIGORO gardening line! 

America's complete and profitable 
line of Gardening products ! 
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Profit FULLEST From 
SOLID SALES SUPPORT! 






FLEXIBLE PLASTIC PIPE 


CRESLINE is guaranteed to be RIGHT . . . in writ- 
ing . . . including manufacture of ONLY VIRGIN 
MATERIALS! And only CRESLINE gives 24 hour 
service on every order, backs your own selling 
effort with the kind of sales helps shown here! 
Get a man-size share of the big-money plastic 
pipe market — sell measured and marked 
CRESLINE PIPE! 

Made to Specifications of the Thermosplastic Pipe 
Division of the Society of the Plastics Industry 


WRITE FOR FREE LITERATURE AND 
NAME OF NEAREST REPRESENTATIVE 







CRESCENT PLASTICS, INC. 


Dept. A-4, 955 Diamond Ave., Evansville, Ind. 


End-o- Weed ‘S¢ 
CRAB GRASS ARC. 
KILLER DUST 


End-o-Pest 


TREE SPRAY 


*Vigoro is the trade-mark for Swift & Company's 
balanced food. 
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McGill ‘‘CANT MISS” 


mouse & rat traps 


SPRING 


























Today For 
Complete 
Information 


McGILL METAL PRODUCTS CO. 


MARENGO- ILLINOIS 











Standard 
with the 
hordwoare trade 
for over 
60 yeors. 


1 
WEIGHMASTER 
BATH SCALE 
= 
UTILITY 
SCALES 
3 
RECIPE 
SCALE 
4 om 
NURSERY 
SCALES 
5 +. 
HANGING 
BALANCES 
6 * 
POSTAL 
SCALES 


See your 
jobber 


HANSON SCALE CO. 


lait la.) oe 
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Consumer Mailers 





New Wholesalers’ Aids for Dealers’ Use 


Hibbards Promotes 
Do-it-Yourself Theme 


Hibbard, Spencer, Bartlett & Co., 
wholesale distributors, Evanston, 
Ill., has prepared its 1954 Fall True 
Value Sale to tie in with the Na- 
tional Retail Hardware Associa- 
tion’s “Do-It-Yourself” campaign. 

A double-page spread in a new 
8-page, two-color rotogravure cir- 
cular, prepared for dealer use, uses 
the theme. 

The circular is supplemented by 
other selling aids which include a 
350 piece kit, made up of banners, 
window streamers, pennants, flyers, 
and talking cards. Also available 
are ad mats and radio scripts on the 
do-it-yourself theme. 

Hibbard’s sales promotion man- 
ager, J. E. Stone, has also prepared 
a 32-page True Value Sales promo- 






vp eaqnseme anes 


Cawnee seis dectes 


2 


nh 


tion guide which gives detailed win- 
dow trims, counter layouts, and 
complete directions and merchan- 
dising suggestions to aid the dealer 
in putting on a sale. 





Promotions 





Manufacturers’ New Merchandising Plans 


Mortite Promotion 
Set for Fall-Winter 

Mortite, “fingertip weatherstrip” 
will have its most extensive na- 
tional promotion in 138 years. Con- 
sumer advertising has been sched- 
uled for American Home, Better 
Homes & Gardens, House Beautiful, 
Home Modernizing, Popular Sci- 
ence, Popular Mechanics and Me- 
chanix Illustrated. 

Full- and two-third page ads will 
appear in these magazines every 
month through January. 

Free promotion material is avail- 
able to dealers upon request to J. W. 
Mortell Co., Kankakee, III. 


Arvin Portable Heater 
Campaign is Started 


Arvin Industries, Inc., has started 
its fall and winter push on portable 
electric heaters, with its biggest 
national advertising campaign to 
date, to take advantage of what in- 
dustry leaders believe will be the 
biggest year for portable heaters. 

Beginning with September issues 


of Good Housekeeping and Parent's 
Magazine, Arvin will put on an in- 
tensive advertising campaign 
through December in these publica- 
tions as well as in Saturday Eve- 
ning Post, Life, Better Homes & 
Gardens, Sunset, Farm Journal and 
Progressive Farmer. 

A display package that includes 
six pieces of window trim and a 
flashing light unit is being offered 
to dealers on a special heater-pur- 
chase arrangement. 


Waring Institutes New 
Distribution Policy 


Selected dealers handling its new 
copper and brass base Blendors will 
each be required to sign a separate 
Fair Trade agreement, Waring 
Products Corp., a subsidiary of 
Claude Neon, Inc., has announced. 

Under terms of the agreement, 
a dealer is prohibited from adver- 
tising and selling the new Blendors 
at less than the established min- 
imum of $47.50. 

He is also prohibited from giv- 
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Available 
in both 18” 
and 24” lengths. 


AN (i) PRODUCT 








KIMBLE GLASS BARS 


KIMBLE GLASS BARS 


ee 


ith tear-drop fittings 


service item. 





"THE BRIGHT, STREAMLINED, nickel-finished fit- 
tings and sparkling-clear, glass rod make 
Kimble Glass Towel Bars a natural self- 


They are designed to give the maximum of consumer 
value but priced to stimulate sales and give you high 
profit margin. 

Don't delay, place your order today with your whole- 
saler or write for one nearest you. Address Kimble Glass 
Bar Division, Owens-Illinois, Toledo 1, Ohio. 


- Kimble Glass Bars are manufactured by Kimble Glass Company, sub 


sidiary of Owens-Illinois 


Owens-ILLINoIs 


GENERAL OFFICES +» TOLEDO 1, OHIO 








HOPKINS @ EXCLUSIVE MODELS 
MAKE SAFETY GATE SALES SOAR 


{| , PoAkins Magte Safety Gace 


Goes up in a jiffy without screws, 
hooks, clamps or tools. Closes by 
pressing down on its top rail. 
Opens by pulling up. Patented, 
self-locking feature fixes gate 
firmly into opening. Rubber pads 
at ends protect surfaces of open- 
ing. Built in four sizes, each 
adjustable up to 4”. Hardwood ' 
construction, red plastic top rail. 


@ NA Expanding Safety Gate 


WORLD'S BIGGEST SELLER 



































Made of seasoned hardwood slats 
33” long that are rounded on all 
sides and ends, firmly riveted at 
tops, bottoms and aH cross sec- 
tions. Can be used indoors or out. 
In sizes that will span openings 
ranging from 3’ to 9%. Ask your 
jobber for further information or 
write us for latest FREE catalog. 





Extra-Profit Builder! No-Mar Gate Mounting: 





Holds expanding type gate without screws. 


PERMANENT SHOWROOMS: One Park 
Ave.. New York City; American Furni- 
ture Mart, plaoe 312, Chicago; Southern 

Furniture B 7th Floor, High Point. 









MANUFACTURING COMPANY 


Rt 






SIR ARE PENNSYLVANIA 
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Tops for SERVICE . 


. for VALUE 


MORE SALES for YOU 





Polyethylene DRAIN TRAY 


L-125 Big, all purpose size (15% x 20), 
yet light for easy handling. Colors stay like 


new... never peels or gets gummy. . . 
cleans in a breeze. Elevated for quick drain- 
age . . . Individually packaged 


Check your supplier at once for these and 

125 other nationally advertised staples wom 

en want to brighten their kitchen life 
COLUMBUS PLASTIC PRODUCTS, INC 


Columbus, Ohio 


PLASTIC HOUSEWARES s 
Focaratioed HATA 


Good Houscheeping 
Nor 


Styron 475 DISH DRAINER 


L-126 Sanitary, one piece design with 
no-splash flanged top, closed end silverware 
compartment. Resilient to protect dishes, 
con't peel, rust or get sticky. Popular kitchen 
colors match other Lustro-Wore accessories. 
Practical family size. Display labeled and 
trays nest to save counter space. 


SSS 


F Lust Wane 
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Sharon's 70K 
REFILLABLE 
FASTENER ASSORTMENT 


NO. AS 954 


ALUMINUM SCREWS 







sthe Growing 


ad of the Big 
Demoe t Mark pee 


po-it-Yoursel 
A COMPLETE 


DEPARTMENT IN ITSELF ! 


Answer 









16 sizes of rustless Aluminum 
fasteners including wood screws, 
machine screws, sheet metal 
screws and hex nuts. 

ASK YOUR JOBBER OR WRITE US 


Shanme Get and Scheu Co 


BOSTON 10 MASS 







202.216 PURCHASE ST 








SPRAYERS: 





Continuous Sprayer 


World's most beautiful copper, continuous 


sprayer. Pr. and Qtr. (39 ounce) sizes 
Glistening, solid copper tank. Pump barrel 
is highly pol- 





ished, seamles: 
brass. Modern 
design. Sturdy 
construction 
Twin nozzles for 
spraying fine 
fog mist straight 
ahead or at any 
angle. Sprays 
any liquid. Pop- 
ular, year ‘round 
seller 

ats For 65 years 
Smith sprayers 
+ and dusters have 
been outstanding 
in design, con- 



















As Advertised in House & struction and 
Garden and House Beautiful Performance 









D. B. SMITH & CO. Send 


426 Main St., Utica 2, N.Y. for 

“Originators of Sprayers” Catalog 
Canadian Rep. G. lL. Cohoon 

1265 Stanley St., Montreal 2, Canada 






















134 





ing coupons, making refunds, giv- 
ing trade-in allowances or making 
other concessions that would direct- 
ly or indirectly serve to break down 
the established price. 

To further strengthen its control 


Toy Market Improves 





of the distribution of its new 
models, Waring will ship directly to 
dealers selected by the field staff. 
Distributors, however, will have 
billing credit on units sold in their 
territory. 


Record Sales of Last Year May Be Surpassed 


Leading Manufacturers 


The toy industry this year may 
reach for the first time the billion- 
dollar mark, the Toy Manufacturers 
of the U.S.A., Inc., has reported 
after making a pre-Christmas sur- 
vey of all branches of the industry. 

Manufacturers reported that 
their business was as much as 12 
pet ahead of the last year, which 
was a record one. 

“Indications point to the biggest 
Christmas ever for toys generally,” 
said Frederick W. Doepke, Cincin- 
nati, president of the manufac- 
turers association. ‘“Profit-wise it 
should be a golden year in the toy 
industry.” 

One reason given for the indus- 
try’s continuing growth was” in- 
creased year-round merchandising 
by stores that have come to realize 
that toys are not a seasonal item. 

Federal Reserve Bank Statistics 
showed that of 61 department store 
items checked over the past six 





HARDWARE HUMOR 








© Hardware Age, 1954 


"When the next shipment of fans 
comes in, remind me to keep out one 
for ourselves." 


Indicate in Survey 


months, only 11 were on the plus 
side of the sales picture—among 
them toys. 

This year there are about 16,- 
500,000 potential little toy cus- 
tomers in the nation under five 
years of age—a 40 pct increase over 
the 12,194,000 under-five youngsters 
in 1942. 

Among the many optimistic man- 
ufacturers was Herman Kesley, 
president, American Metal Special- 
ties Corp., Hatboro, Pa. “Our busi- 
ness right now,” he said, “‘is 12 pct 
ahead of last year. We are 40 car- 
loads ahead of 1953 and between 
March and November we ship be- 
tween 22 and 30 carloads from our 
factories every week. Scare stories 
that caused slow early year buying 
have been wafted away and we will 
continue to run at full capacity.” 

Ben Michtom, president of Ideal 
Toy Corp., New York, reported: 
“Although summer sales were 
slightly off, we expect to have a good 
year. We hope to do as well sales- 
wise and better profit-wise than in 
1953.” 

“We look for an increase in busi- 
ness, possibly as much as 5 pct or 
more over our record year of 1953,” 
stated James J. Shea, president of 
Milton Bradley Co., Springfield, 
Mass. “Right now we are running 
even with last year’s business and 
on a 48-hour week.” 

“In anticipation of business we 
know is to come,” reported Robert 
B. M. Barton, president of Parker 
Brothers, Salem, Mass., “we are 
establishing inventories equal to or 
exceeding those of 1953. The toy 
business is increasing and will con- 
tinue to do so and we believe this so 
firmly that we have just completed 
a 50 pct plant expansion.” 

In New York City, both Gimbels 
and Macy’s reported the toy busi- 
ness on the upswing. Gimbels said 
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toy sales were up, possibly as much 
as 18 pct over last year at the same 
time. 

Macy’s reported sales for the first 
six months were well ahead of the 
corresponding 1953 period. 


Aluminum Workshop 
Store Demonstrations 


Three hundred high school and 
college industrial arts teachers are 
giving Saturday demonstrations of 






in the heat parade 








a 


—— 





SELL THE MW 
COMPLETE 
LINE 









Reynolds Do-It-Yourself aluminum | 


in hardware and department stores. 

These demonstrators will also be 
available for special events by ar- 
rangement with field offices of Rey- 
nolds Metal Co., manufacturer . of 
the workshop aluminum which can 
be worked with standard hand and 
power tools. 

The company reports that book- 
ings in some areas already run 
through January 1955. A series of 
nine specific projects will be com- 
pleted at each demonstration. The 
completed items, such as decorative 
wastebaskets, mail boxes, aluminum 
screens and storm sash, will be left 
with the dealer for display purposes. 

The demonstrators are furnished 
a portable workbench, fully 
equipped with tools and equipment 
supplied by Swayne-Robinson, Diss- 
ton, Stanley, Wiss and Nuttle, Inc. 


Langley Concentrating 
On Spinning Reels 


In order to meet the tremendous 
demand for spinning, the Langley 
Corp., San Diego manufacturers of 
fishing tackle, has announced that 
it has suspended manufacture of 
its tubular glass fishing rods. 

Although production emphasis 
will be on its “Self-Centering” 
Spinreels, the company announced 


that development is under way on 
new rod manufacturing methods | 


Which will be the means of creating 
glass rods on a mass production 
basis for the first time since the 
introduction of glass in the manu- 
facture of fishing tackle. 

Langley announced that its new 
salt water spinreel is in the final 
feld-testing stage and will be on 
the market in November. It will 
be the first in a line of spinning 
reels covering a complete price 
range. 
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HEATERS 






8 Fully Vented Heaters 
15,000 BTU to 85,000 BTU 


23 Unvented Heaters 
10,000 BTU to 50,000 BTU 








O 


| 
| 49 yea 
| 
ee E ne | 
| —— All Martin Heaters AGA approved for = . 
SSS natural, liquefied and manufactured gases. 
-~< Write your jobber or direct for new catalog. > ate 
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ihe NEW 
Curb-Marking - 

Drivefinders*' 
Needed by 


Millions of 
Home-Owners 


ae’ 


« YELLOW 
« BLUE 

+ GREEN 
« GRAY 

* RED 

« WHITE 


STOCK AND DISPLAY NEW 
DAISY RUBBER MATS 


Write at once for Display Rack Deal. Pro- 
vides complete line of DAISY Rubber Mats | 
in Vivid-X colors. Fast turnover — better 
than 45% profit. Tops in Quality. 


SCHACHT RUBBER MFG. CO. 
Dept. A+ 








Newest, most attractive, most sales-making unit ever 
offered to mark driveways. Saves lawns, saves tires, 
eliminates short-cutting. Double barrel-shaped head 
| earrying two red and two green reflectors in each 
| head. Corrosion-resistant satin chrome finish. Two 
models—Model 100 DRIVEFINDER, includes 8” high 
base and anchoring stakes for driving into ground. 
Two units in display box. List $4.95 per pair. Model 
200 DRIVEFINDER, without base. Heads threaded to 
fit any length pipe desired (not furnished), two units 
| in display box. List $2.95 per pair. 

ATTRACTIVE DISPLAY BOX. Order DRIVEFINDER now! 

CARTRUCK PRODUCTS CORPORATION 


Huntington, Ind. 3243 West 33rd Street Cleveland 9, Ohie 
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THE TRADE CALLS 
for 


DYKEM 
STEEL BLUE 7 


Ae ooo package 8-oz. can fitted with 
lite cap holding soft-hair brush 
for applying right at bench; metal sur- 
face ready for layout ina few minutes. 

dark blue background makes the 
scribed lines show up in sharp relief, 
prevents metal glare. Increases effi- 
ciency and accuracy. 


Write for full information 
THE DYKEM COMPANY 
Estoblished 1920 
23058 North 11th St. © St. Levis 6, Me. 





‘ ror year-round lock main- 
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Htenance and best protection 
Sagainst sticking — rust — 


freezing. 4-oz. “Drop or 


bStream”’ can, 39c. Order from 





your jobber. 


fAmerican Grease Stick Co. AGs 


Muskegon, Michigan 
> PRODUCTS 











ey 0 
us Stainless DOOR-EASE Stick 


Lubricant in two sizes, 15¢ and 
be 39c;° AMERICAN Dripless Oil in 
e 4-02. oiler, 29¢..+ i 











Laundry Appliances Offer Best Opportunity 
During Television Lull, Says Trade Leader 


Laundry appliances offer the best 
sales potential for specialty appli- 
ance and television dealers during 
1954-55, A. W. Bernsohn, managing 
director of the National Appliance 
and Radio-TV Dealers Association, 
said in a talk to the field sales or- 
ganization of the Hamilton Mfg. 
Co., Two Rivers, Wis. 

“It’s the period between two 
great television drives, with color 
now readying for a spectacular ac- 


| ceptance almost as great and as 


| white television,” 


rapid as that won by black-and- 
he said. 

“By the fall of 1955 the color 
television business will have cap- 
tured primary attention to the in- 
dustry.” 

Meanwhile, Mr. Bernsohn pointed 
out, “low-priced and _ necessarily 
low-profit black and white sets are 
holding the fort for that industry.” 

“Now’s the time,” Bernsohn con- 
tinued, “for the laundry equipment 
field to dramatize the wonderful 


profit opportunity it offers the re- 
tailer, to help correct the shameful 
2.3 pet net profit our 1953 Costs-of- 
Doing-Business Survey showed.” 

He said the laundry appliance in- 
dustry should point out the fast- 
widening acceptance of the trade- 
in-free dryer, the growing demand 
for matching automatic washers 
and dryers, and the wide open mar- 
kets for ironers, steam irons and 
other parts of the complete laundry, 

Mr. Bernsohn also advised the 
salesmen to school dealers to parallel 
their growing successes in the sale 
of complete kitchens, all paid out 
and plumbed in, with the sale of 
complete laundries. 

“Show dealers about in-store lay- 
outs and how to use a yardstick,” 
he advised. “Show them how to 
sell all the way up to $1,000 and 
more, complete laundry sales; then 
they'll quit gearing their sales ef- 
forts to the low-end with a high 
trade-in.” 





Large Hardware Firms’ 
Sales Off 6% in June 


Large retail hardware organiza- 
tions operating one to 10 stores ex- 
perienced a sales decline of 6 pct 
in June, as compared with June 
1953 

These stores, however, had a 9 
pet increase in June as compared 
with May. 

Sales for these large retail hard- 
ware firms, the Dept. of Commerce 
reports, were 6 pct lower in the 
first six months than they were in 
the like period of 1953. 

The percentage of change from 
June 1953 to June 1954 for large 
retail organizations in some other 
retail lines were: Floor covering, 
—7% ; household appliances, —7% ; 
lumber yards, +2% ; jewelry stores, 
—5%; feed, farm, garden supplies, 

+1%; sporting goods, bicycles, 
—1%; farm equipment, +2%, and 
paint, glass, wallpaper, —6%. 


Lowest Steel Output 


Steel production is scheduled to 
hit a low for the year in the week 
ended Aug. 21, reports the Amer- 
ican Iron & Steel Institute. Indus- 


try operations are scheduled at 62.1 
pet of capacity, compared to 64 pct 
of capacity in the preceding week. 


Wholesale Hardware 
Prices Up Slightly 

Wholesale hardware prices re- 
mained constant in May, June and 
July, but slightly above July, 1953 
prices, the latest figures from the 
Dept. of Labor reveal. 

Wholesale prices of hand tools, 
however, edged up slightly from 
June to July, after remaining con- 
stant from May to June. Plumb- 
ing equipment also remained at 
constant wholesale prices from June 
to July, but heating equipment 
edged up two points on the Depart- 
ment’s barometer. 

Using the period 1947-49 equal to 
100, hardware stood at 135.8 in 
July; hand tools at 139.3; plumbing 
equipment at 118.5; and heating 
equipment at 114. 


More Vacuums Shipped 
Factory sales of standard-size 
household vacuum cleaners in July 
aggregated 193,607 units, down 1.1 
pet from 195,781 in June, but were 
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two can join t» bag birds, or 
profits, three can be really a crowd 


H & R's direct-to-the-dealer policy—no 
middle men — gives -you the highest 
profit margin, quickest turnover in 
the industry! 


where U.S. M-1 Garand Rifles are made. = he 


Send for 

latest complete 
catalogue 

and price list, 


320 Park Ave. 
Worcester 10, 
Massachusetts 





HEXAGONAL | 
NETTING . ... 


high standard of 
the industry. . . 
evenly woven... 
perfectly straight 
selvage . . . heav- 
ily galvanized 
with gleaming 
finish. This pop- 
ular product is 
readily identified 
by the famous 
colorful rooster 
label. 


1G 


STEEL & 
WIRE CO, 
°MAS S. 
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KINGSTON 


ROLLER SKATES 


Firat 


IN THE POPULAR 


PRICE MARKET ! 


DELUXE 
No. 110 





MODELS FOR ALL AGES lj 
Write for a 


Complete Information and Illustrated Literature 


KINGSTON PRODUCTS CORPORATION 


Hardware Division A-9 


Kokomo, Indiana, U.S.A. 





START MODERNIZING FOR ADDED PROFIT WIT 











$12750 


FOB PLANT 


a ara) A 


ale 
ERECTRO ISLAND 


Arrange movable shelves freely to form unlimited variety of 
sales producing display for all types of merchandise. 90 square 
feet of display area in only 32 square feet of floor space 
allows more space for seasonal merchandise and is perfect for 
front island display. Let Erectro Island start your store modern- 
ization and prove to you that modern Sitka store fixtures don't 
cost—they pay. Write for free literature and catalogue. 





Erectro Islands are sturdily constructed 
of laminated plywood, trimmed with 
solid hardwood and finished to your 
specification in hard lacquered pastel 
colors. Size: 4 feet by 8 feet. Overall 
height 52 inches. 


Representation still open 
in some areas. 


STORE FIXTURE MANUFACTURING CO. 


50 Kansas Avenue, Kansos City, Kansas 


Phone Mayfair 1700. 
Division of SITKA SPRUCE LUMBER AND MANUFACTURING CO, 
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E & J Fast Movers 


All Purpose Holders 


HOLD MOST ANYTHING WITH A HANDLE 
IM THE HOME, OFFICE, SHOP OR STORE 


(eadili 


3 for 25¢ with Screws 


LITTLE DANDY 
BRUSH 
KIT 


Plastic Cover 











Keeps brushes clean .. . 
ready for use. Holds 4 
brushes. Brush holding at- 
tachment and cover can 
be transferred to any 
clean standard I-gal. li- 
quid can in | min. No. 
cleaning necessary. 





$3.95 ea. 


E & J ENTERPRISES, Inc. 


Dept. H, 682 Bloomfield Ave., Verona, N. J. 











STORMPROOF 


CAULKING COMPOUND 


Non-Cracking White, Gray, Green 
Non-Separating Red and Black 


ROOF CEMENT 
ROOF COATING 
ASPHALT PAINT 
FOUNDATION COATING 
ALUMINUM ROOF COATING 


BROOKWCOD PAINT 


QUALITY WHITE 
EXCELLENT BASE WHITE FOR ALL COLOR 
SYSTEMS 


PRO-COAT PAINT 


FLAT WALL — GLOSS — ENAMEL 
MEET COMPETITION WITH PRO-COAT 


Write for particulars 


PROSPECT PAINT CO. 


1057 PATERSON PLANK RD. SECAUCUS, W. J. 
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| 


21.4 pet above 159,446 units sold in 
July, 1953, according to industry- 
wide figures announced by the Vac- 
uum Cleaner Manufacturers’ Aso- 


| sociation. 


| 
| 


|TV Sets Boosted '53 


Appliance Volume 


Consumer purchases of major 
household appliances in 1953 were 
boosted to the 1950 and 1951 levels 
chiefly because of the sharp in- 
crease in TV set buying, says Ad- 
miral Corp. 

The number of families purchas- 
ing major household articles in- 
creased to nearly 21,500,000 in 


| 1953, the company says. The pro- 


portion of consumers buying TV 
sets rose from 11 pct of the total 
in 1952 to 14 pct in 1953. 


TV Output Rises 


June factory production of TV 
receivers rose over the May level, 
but output dropped below the like 
1953 period, reports the Radio- 
Electronics-Television Manufactur- 
ers Association. 

June output hit 544,142 TV sets, 
against 396,287 in May and 524,479 
in June, 1953. Color TV set pro- 
duction for the first half reached 
8,394 sets. 

(Resume reading on page 15) 
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© Hardware Age, 1954 


"What if the light burns out while I'm 
baking?” 


| 
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| 
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CHAIR-LOC 


Amazing New Liquid 

S-W-E-L-L-S Wood 

e Penetrates wood fibres— 
makes them e-x-p-a-md 
permanently. 

® Quickest and easiest way 
te fix loose chair rungs, 
legs, handles, dowels, 
dove-tails, ete. 

A Fast-Selling Impulse Item 

Write for Free Samples ang 









NOT Literature 
a CHAIR-LOC CO. 
GLUE Lekehurst 3, N. J. 











Send for Catalog J-52 








CROWN PRODUCTS CO., 666 Lake Shore Dr., Chicago 11! 


TAKIAD 


FULL COD OL TANNAGE 








MADE IN USA 
Ask Your Jobber for Our Double 


J Duty Chamois Double Value 
“EASIER TO USE 
"LASTS LONGER 
“CLEANS BETTER 


HOYT & WORTHEN TANNING CORP HAVERHILL, MASS 








Instantaneous and Multi-Coils 


=] 


Dormont Mfg. Co., 1314 High St., Pittsburgh, Pa. 

















Bewildered ?? 


o + 6 6 I 6 6 4:0 
WASHINGTON NEWS 
AND VIEWS on page 10 
of this issue. Here are ac- 
curate, authentic, easy-to- 
understand reports on the 
latest developments in 
Washington affecting 
hardware dealers. This 
helpful feature in each 
issue is another reason 
why HARDWARE AGE 
is the No. 1 choice of 
hardware dealers through- 
out the nation. 








———< 





HARDWARE AGE, SEPTEMBER 2, 1954 














Mear 


The new 
_ by fo 
horizon 
standin 
several 
Extra-! 
wider, | 
has bol 
read n 
white b 
crack, ¢ 
Handy 
—for : 
winding 


Ord 


>, 
og, Ceg " 
ha " 








HARDWA 





and easiest way 
se chair rungs, 
andles, dowels, 
, ete. 

1g Impulse Item 
ee Samples and 
wature 


Loc co, 
t 3, N. J. 


Y SET 











+, Chicago 11 


ee 


SKIN 
NNAGE 

A 

Our Double 
uble Value 
USE 
GER 
TTER 


RHILL, MASS 











the HIGHEST QUALITY gun 
in the LOW PRICE field! 





cA[ RAR #2 Ls 
‘Home Owners’ Cartridge 
Caulking Gun 














Means More Sales—More Satisfied Customers 


The new wider, 16-ft. SUPER CHIEF makes one-man measuring easier 
~by far! Designed for accurate, one-man measuring of extended 
horizontal and vertical surfaces, the SUPER CHIEF has all the out- 
standing features that make Carlson the popular leader —plus 
several new feotures 


Calbar 
caulking guns are 
[ precision made to contractor 
specifications of heavy-weight 












Extra-long 16-ft. Blade— Compact—Fits the Pocket 

wider, more rigid %4” blade —designed into a 242" case; | metal . . . no wires or thin sheets to 

has bold jet-black easy-to- weighs only 6% oz. bend or twist or break . . . yet they cost no » 

read numerals on snow- Quick Blade-Change more than inferior models. Last for 

white blade...won’t surface Feature —change worn or years .. . So easy to operate that 

= Comnaeee Sines Sa sens. they sell themselves. Handles 

Handy Re-wind Crank Swing-tip—flips conven- | j y s : 

—for smooth, rapid re- iently aside for inside or > 82” caulking cart- CALBAR 

winding, without backlash. butt-end measurements. ridges. PAIN T & 

% ustomers deserve the best. 
Order aaame Carleen oule from your jobber today! ». tie VA RWN f & ia t oe. 
<a Carlson & Sullivan, Ine. > jobber can Manufacturers of Technical Products 

~4 supply you 2612-26 N. Martha Street, Phila. 25, Pa. 






Under p, MONROVIA, CALIFORNIA | ..90 © 
ments 22089209, $4.0510939% Hee 












NO PARTS PROBLEM 
WHAT'S NEW ? WHEN YOU 


HANDLE QUALITY 4 
Turn to pages 107-108 of this siigateclits 


ROTARY POWER MOWERS 









. °. i t 
issue. The Quick Check Card pene tarp 

° ° always available. Parts orders 
properly filled out will bring shipped from factory the day 

= LI h d ‘| | received! > satisfy —_ 
t ; ‘ 
you quickly the details on money when you “sell Hurricane 
new products that interest | dvertised ‘Hurricane. models, 
including the new self-propelled - 

you. | Hurricane Traveler. 


Write for full facts on the Hurricane line 





T'S QUICK—IT'S FREE 


NATIONAL METAL PRODUCTS COMPANY, INC. 




















| Dept. HE 2722 Cherry St. Kansas City 8, Mo. 
SELL WORLD’S FINEST STOVE and 
ALL-PURPOSE UTILITY MATS 
ARISTO-MATS Pamir 
Greater Volume! Bigger Profits! 
See Your Jobber or Write For Your Nearest Distributor ARISTO-MAT CO., 1718 E. 75th Street, Chicago 49 


_— 


Fam MARSHALLTOWN 
TROWELS 


od 





MARSHALLTOWN TROWEL COMPANY «+ MARSHALLTOWN, IOWA 
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Classified Opportunities Section 





Representatives Wanted 


Representatives Wanted | 


Representatives Wanted 








MANUFACTURER'S AGENTS! 


Established tool manufacturer now ex- 
panding line wants to make permanent 
connections with aggressive hardware 
agents in a number of lucrative areas. 
Quality line of handyman tools which 
will be nationally promoted in important 
consumer publications as well as trade 
papers. Good literature and promo- 
tional material available. We mean 
business .. . if you do, write us at once 
giving complete details. 


DURATOOL Clizbe Bros. Mfg. Co. 


PLYMOUTH, INDIANA 











PROTECTED TERRITORIES AVAILABLE 
for factory salesmen to represent nationally ad- 
vertised screwdriver manufacturer exclusively to 
hardware retailers, paint and lumber suppliers. 
Price right. Drawing account against liberal com 
mission State age, territory covered, experience 
Contidential. New York, New Jersey, Conn., and 
Address: Box B982, care of Harp 
100 East 42nd Street, New York 17, 


other open 
WARE AGE, 
N. Y¥ 


SEVERAL 
OPEN for Mfg 
handle nation’s foremost 
& cesspool area 
Fermex Co., 4H Hill St. F Newark « N 


SALES PLUMBING SPECIAL TIES to sell 
Plumbing & Heating Specialties and Supplies for 
established New York firm, exclusive territory. 

Replies confidential. Akron Supply 
216 Grand Street, Brooklyn, N. Y. 


EXCLUSIVE TERRITORIES 
Agents, Distributors, Salesmen to 
product for septic tank 


Commission, 
Co., Ine., 





REPRESENTATIVES WANTED 


Manufacturer of air rifle shot, steel 
copper coated BB's wants representa- 
tion. Most territories open. 


Address Box B-851, eare of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 











EXCLUSIVE PROTECTED TERRITORIES 
OPEN FOR MANUFACTURERS Representa- 
tives calling on lumber dealers, building material 
and hardware dealers and jobbers to handle a 
complete line of quality builders hardware tubular 


locks and latch sets. In reply state lines now | 


handled, territory covered and experience in build 
ers hardware. Confidential. Address B-426, care of 
Harpware Ace, 100 E. 42nd St., New York 17, 
a = 





Manufacturers Representatives Wanted 


Reputable manufacturer of steel products since 1920 
wants representatives calling on department stores, 
hardware jobbers and building supply dealers to sell 
well known brand of underground garbage receptacles 

all territories open except New England States, 
and Metropolitan N. Y. Give full detalls and refer- 
ences in reply. 


Address Box 8.969, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 








Excellent mark up, commissions, | 





| 
WANTED REPRESENTATIVES, calling on | 
hardware, paint, and lumber dealers to sell our | 
volume line of step ladders. Low in price, their | 
virtual indestructability will particularly appeal to | 
the professional trade. Some territories open east 
of Rockies. Give territory covered and full par- 
ticulars in first letter. Address Box B-984, care 
of Harvware Ace, 100 East 42nd Street, New | 
York 17, N | 
So patatsaiiiegmimncivaiiniiitinas 
MANU F ACTURER'’S REPRESENTATIVE 
WANTED. Long established national manutac- 
turer with complete line of quality portable bar- | 
becues now assembling Sales Organization to call | 
on Wholesale Hardware, Household Jobbers and 
Department Stores, carrying liberal commission 
and discounts. A fully protected territory. Write 
stating how long established, total number of lines 
nod carried, naming your top lines, territory cov- 
ered, number of men travelled, type of trade cov- 
ered. Please furnish complete information in first 
letter, If territory you are now covering is taken 
we will advise you. Our representatives know otf 
this ad, All correspondence contidential. Address: 
Box B-985, —_ of Harpware AGe, 100 East 42nd 
Street, New York 17, N 


PAINT BRUSH MANUFACTURER’S REP 
RESENTATIVE wanted with following among 
retail hardware, paint, lumber, variety stores, etc. 
Good opportunity and commissions for aggressive 
salesman. Pittsburgh, Philadelphia, Minneapolis, 
Milwaukee and other major cities open. Write 
full details. Address: Box B-973, care of Harp 
WARE AGE, 100 East 42nd Street, New York 17, 
By. F 


WELL ROUNDED LINE OF Shower Doors, 
Medicine Cabinets and Bath Tub Enclosures. To 
the Jobber trade, as well as Builders. Many 
territories open. Comm. Basis. Write Fully— 
Replies Confidential, Address: Box B-949, care of 
Harpw ARE Ace, 100 East 42nd Street, New York 
17, N. 

HAND TOOLS — Manufacturer of nationally 
known line seeks representatives calling on hard- 
ware retailers, lumber, plumbing, electrical, mill 
supplies and building material dealers. Many ter- 
ritories open, Advise which of the above trades 
you call on. Address Box B-734, care of HARDWARE 
Acre, 100 Fast 42nd Street, New York 17, N. Y. 


Kk xe L U SIVE PROTECTED TERRITORIES 
OPEN ON nationally advertised Mak-O Washer 
to agents calling on hardware distributors, dealers 
ind plumbing supply houses. Unique demonstra- 
tion sells eight out of ten on first call. Excellent 
for opening new accounts and high volume re- 
peat business Address Box A-870, care of 
Harpware Acer, 100 East 42nd Street, New York 
17, N. Y 

MANUF AC TU IRE RS’ REPRESENTATIVES 
FOR PROFESSIONAL glue highly rated in 
woodworking and plastics industry now offered 
first time in Handy Pack for do-it-yourself mar- 
ket. Ideal for man cajling on both hardware and 
lumber dealers (sporting goods, hobby shops good 
outlets too). Write Box B-932, care of Harpware 
Acre, 100 East 42nd Street, New York 17, N.Y. 

MANU FACTURE R'S AGENTS WHO ARE 
NOW soliciting Hardware Jobbers and large re- 
tailers carrying houseware goods to represent us | 
for an inexpensive, patent applied for, quality | 
items with high potential use in every home in 
the nation. Please forward complete resumé to 
Address: Box B-974, care of Harpware Ace, 100 
East 42nd Street, New York 17, N. Y. 











MANUFACTURER OF MECHANICS, house- 
hold and garage hardware items needs commission 
sales representative with established following 
among hardware retail stores in Central Pennsyl 
vania, Exclusive territory. Address: Box B-976, 
care of Harpware Ace, 100 East 42nd Street, 
New York 17, N. Y 


ATTENTION JOBBER SALESME N, ~ Sell 
Nationally advertised garden tool products as 
side line direct from factory to dealers. Need men 
covering all outlets in Bronx, Brooklyn, Queens, 
Long Island, Westchester County and South 
Jersey. State full particulars, replies held in 
strictest confidence. Address: Box B-953, care of 
oe Ace, 100 East 42nd Street, New York 
7. 


PAINT LINE AVAILABLE, Aggressive ex- 
panding manufacturer of 5 lines, 3 full lines 
suitable for retail at $1.50 to $3.00 offers coopera- 
tive management, excellent paint value, smart mer- 
chandising, and good service to the right man or 
team, Commission, Sideline acceptable. Many 
desirable territories open. Address: Box B-967, 
care of Harpware Ace, 100 East 42nd Street, 
New York 17, N. Y. 
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EXPERIENCED SALESMEN WANTED TO 
SELL A NEW patented ball bearing roller, that 
needs no oiling and does not pick up lint or dust, 
to retail and wholesale hardware stores, and fur- 
niture manufacturers. Territories oven. Commis- 
sion basis. Write for details. Wein’s Handy 
Rollers, 1036 W. Van Buren Street, Chicago 7, 
Illinois. 





REPRESENTATIVES WANTED 


Liberal commission and sales incentives. Sev- 
eral good exclusive territories open for active 
men calling on Hardware, Houseware, etc. 
jobbers. New Superior, low priced Tool and 
Kitchen Rack and other new lines in making. || 
Write stating lines handled, men traveling and 
area covered. Mfg. Durabilt Metal Products 
Co., 709 Sip Street, Union City, N. J. 














MANUFACTURER’S REPRESENTATIVE 
WANTED for fast selling, new type gate latch. 
Applicants submit lines now carried, territory and 
trade references. E. I. BLAKELY CO., 1900 | 
Arbor St., Turlock, California. | 





MANUFACTURER'S REPRESENTATIVE 
ORGANIZATION OFFERING complete cover. 
age in Illinois, Indiana, Wisconsin and Minnesota, 
Maintain full time missionary services. Desire an 
additional line of hardware, housewares or garden 
equipment. Address: Box B-966, care of Harp. 
— Ace, 100 East 42nd Street, New York 17, 
mw. Bs 





Accounts Wanted 
TOP LINE WANTED 


Agaressive established Manufacturers’ Repre 
sentative wants additional quality line sold 
through Hardware Jobbers for: 
LOUISIANA, MISSISSIPPI, ALABAMA, 
ARKANSAS, TENNESSEE 


Address Box B-968, care of Ane wane ace 
100 East 42nd St., New York 17, N. 














REPRESENTATIVES 


Covering all classes of jobbers. Can render reliable, 
agoressive service. We are national distributors with 
established actively operating branch offices in New 
York, Philadelphia, Detroit, Cleveland and Lowisville. 
We will carry the account or you can bill direct. 
Inquiries invited. Write ANCO Corporation, 7 
Wood Street, Pittsburgh 22, Pa 


ATTENTION MANUFACTURERS 


If you are now in production with lines that 
can be sold through the wholesale hard- 
ware trade and need additional volume, 
contact us. 

We are fabricators of a metal ‘Do-it-Your- 
self’ line with a national sales and distrib- 
utors’ set-up. 

In order to extend the scope of our sales 
organization we would be interested in se- 
curing one or more kindred lines for dis- 
tribution under our label. 

Ample capital available. Full co-operation 
in maintaining price structures, non-conflict- 
ing label or package design, etc. References 
exchanged. All replies absolutely confiden- 
tial. Write to Box 727, Linwood Station, 
Detroit 6, Michigan 

















PRODUCT FOR SALE TO HARDWARE 
Jobbers and Building Material Jobbers in Pennsyl- 
vania, Maryland, Virginia, Delaware and West 
Virginia. Now selling only one well established 
line. Robert L. Hartman Co., 501 Pressley Street, 
Pittsburgh 12, _Pa. 


EXCLUSIVE TERRITORY. SALES REPS. 
wanted by nationally known manufacturer _of 
Hardware & Housewares, Garden Items, Sporting 
Goods Item, etc. Representatives wanted for in- 
dividual states west of Mississippi. Must now be 
selling to Housewares & Hardware Wholesalers, 
Variety & Drug Chains, Dept. Stores, Garden 
Supply, Premium Outlets, etc. We don’t want 
firms with fancy offices . we want reps. who 
will work. Protected territory. Please state lines 
carried, territory covered, and types of accounts 
All replies confidential. Address: Box B-966, care 
= Haroware Ace, 100 East 42nd Street, New 

York 17, N 


~ AGENT COVERING \ W. Pa., Ohio, W. Va. 
calling on Hdwe. Mill Supply Electrical & Plumb 
ing jobbers, desires established line. Can possibly 
warehouse if item not too bulky. References upon 
request. I will be at National Hardware Conven- 
tion, Atlantic City, October 3, 4, 5, 6, Shelburne 
Hotel—William T. Christman Co., 329 Fort Pitt 





Boulevard, Pittsburgh 22, Pa. 


MR. MANUFACTU RER DO * YoU "NEED 
DISTRIBUTION? Former national sales man 
ager establishing aggressive wholesale sales organ 
ization, needs outstanding hardware or equipment 
line. Detroit Hdq., covering Midwest. Address: 
Box B-977, care of Harpware AGE, 100 East 42nd 
Street, New York 17, N. 


MISSOURI-KANSAS TERRITORY 


Manufacturers’ representative calling on 
hardware, mill and plumbing supply job- 
bers. 





HARVEY WISE 
4548 Pennsylvania, Kansas City, Mo. 








— 
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_ Classified Opportunities Section 


Accounts Wanted 


Help Wanted 


Business Opportunities 








LINES WANTED. Established representatives 
traveling four men want additional items. We call 
on hardware retailers and department stores and 
chain organizations that handle hardware items. 
Territory: western Iowa, northern Kansas, Ne- 
braska, and part of South Dakota. Territory can 
be decreased or possibly increased on your line 
if found profitable. Address: Box B-975, care of 
Harpw - Ace, 100 East 42nd Street, New York 
yn. ¥ 


ACCOUNTS WANTED: By long established 
turer’s agents, ample capital, good steady 
producers; hand tools, power tools, build 


manut 
busine 


ers hardware, galvanized ware, wire cloth, metal 
lath, eeneral builders supply and hardware lines 
Post Office Box 3318, South Highland Station, 
Birmingham, Ala 





MANUFACTURER'S REPRESENTATIVE | 


EXCLUSIVELY FOR NEW YORK CITY— 
Strong, daily concentration on one volume item 
(or limited line) for all classes of chains, jobbers, 
etc. Firm must be rated, reputable. Territory 
on an exclusive Have 15 years 
experience, college-trained, highest personal quali 
fications, Address: Box B-937, care of Harpware 
Acre, 100 East 42nd Street, New York 17, 'N. Y 
MANUFACTURERS REPRESENTATIVE 
Minnesota-Wisconsin, Dakotas and North 
ern half of Iowa, wants Hardware or Automotive 


must he basis 


cover 


Specialties. 25 years in area with wide acquain 
tance among Hardware and Automotive Jobbers 
Want three or four lines for aggressive coverage 
Address: Box B°64, care of Harpware Ace, 100 
Fk. 42nd Street, New York 17, ; 

MICHIGAN AND NORTHERN OHIO 
WHOLESALE accounts served in hardware, 
electrical, plumbing and mill supply fields We 


do quantity billing on two quality lines and will 


add ony one more Mechanical and _ electrica 
equipment our specialty Address: Box B-941, 
care of Harpware AcE, 100 East 42nd Street. 
New York 17, N. Y 

FACTORY REPRESENTATIVE IN THE | 
PACIFIC NORTHWEST desires another line 
in the Marine, Commercial Fishing or associated 
field. Only merchandise of a substantial nature 
fr i rehable manufacturer will he considered 
L. A. Sandstrom, Jr., 526 28th Avenue West, 
Se ttle 99 Washington 

YOUNG, EXPERIENCCED  manufacturer’s 
gent, 29 years old, over 4 years’ experience call 
ig on hardware, plumbing and electrical jobbers 
in New York state and northern Pennsylvania 
Have proven sale record Yesires good repeat 
ne ir thove territory on. straight commission 
n Can give excellent references Address 
R. M. Burden, 11 No. Main St., Pittsford, N. Y 


MANUFACTURER’S AGENT DESIRES AD 
DITIONAL LINE in Builder's Hardware. Now 
serving leading Wholesale Jobhers Chain Stores 

State of New York including the 

As I now represent only one 
can devote considerable time to 
another line which will not be treated as a 
line. Address: Box B-881, care of HarpWare 


Fast 42nd Street, New York 17, N. Y. 
ST. LOUIS MANUFACTURERS’ AGENT 


sole] in th 
ropolitan area 
facturer I 

side 


AGE, 


calling on Hardware Jobbers, Industrial Supply 
Jobbers, Builder’s Hardware Jobbers in South 
Illinois, Missouri, Eastern Kansas, Eastern Ne- 


br aska, and Southern Iowa. Wants additional lines 
Addre Box B-950, care of Harpware Ace, 100 
East 42nd Street, New York 17, N. Y. 


MANUFACTURERS 
Established in Alabama, Florida, Georgia and 
Tennessee with complete coverage of jobber trade 
Hardware and Industrial exclusively desires an 
additional line of quality of jobber ‘accepted and 
jobber policy background for expansion purposes. 
Have experienced and successful background. Ref- 
erences exchanged. Box 1537—2025 Peachtree, 
N.E. Atlanta 5, Georgia. 


Help Wanted 


. WANTED—Salesman to travel North and South 
Carolina, Virginia, West Virginia for Established 
fepresentative selling hardware - plumbing whole- 
salers, mill contractors, supply distributors. Good 
future for ambitious young man. Salary and com- 
Missions commensurate with results. Write in 
conidence giving full particulars about experience 
and ability. Address Box B-958, care of Harp- 
_— Ace, 100 East 42nd Street, New York 17, 














EXPERIENCED MAN, CAPABLE OF ES- 
TIMATING and detailing Builders’ Hardware for 
new construction. Metropolitan Section, New York. 
Address: Box B-972, care of Harpware AGE, 100 
East 42nd Street, New York 17, N. Y. 


REPRESENTATIVE, 











HARDWARE 
NATIOMAL SALES MANAGER 


International manufacturing distributor 
with AAA-!| Dun and Bradstreet rating, 
long active in automotive field, forming 
separate hardware division. 

We are looking for a man between ages 
of 35 and 50 qualified to help us develop 
additional items for hardware trade and 
who can hire, train and supervise a large 
national selling organization of direct 
salesmen. 

This is an outstanding opportunity for an 
aggressive, ambitious sales executive to 
build a profitable and secure future with 
high earning possibilities. Remuneration 
will be on the basis of salary with an 
override sales or a percentage of 
profit when the division is properly estab- 
lished. 


Address Box 945, care of HARDWARE AGE 
100 East 42nd Street, New York 17, W. Y. 


on 














Positions Wanted 


SEEKING POSITION WITH HARDWARE 
CONCERN: Wholesale, retail or manufacturing, 
in New York or New Jersey. 8 years’ experience 
inside buying and selling with manufacturers of 
hardware items and fastening devices (nuts, bolts, 
Past two years in sapervisory capacity. 





screws). 
Dependable, conscientious, family man, Address: 
Box B-934, care of Harpware Ace, 100 East 


42nd Street, New York 17, N 


EXPERIENCED HARDWARE MAN, full 


knowledge of Hardware and allied lines. Buying, 
selling, store and window displays Fairfield 
County. Address: Box B-983, care of Harpware 


Ace, 100 East 42nd Street, New York 17, N. Y 





Business Opportunities 


FOR SALE: Hardware store in Wisconsin. An 
old stand in a prosperous area. Building can be 
rented. Owners have other business interests. C. 
FE. Webster, Hudson, Wisconsin. 








Established 


WHOLESALE-RETAIL-HARDWARE 
v, with L. P. Gas Business 


FOR SALE $78,000 


Good location in central Illinois 
city of 50,000 with agriculture-in- 
dustrial trade area over 150,000. 
Gross sales $150-200,000. Price in- 
cludes stock, fixtures and L.P. 
Gas warehouse. Owner retiring. 


Address Box 8-978, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 











HARDWARE STORE and building for sale. 
Selling on account of health. Equipped for sheet 
metal work, plumbing and electrical work. L. E 
Henry, Addison, N. Y 

HARDWARE & Lumber Co., northern part of 
Alabama. Must sell to settle estate. A going busi- 
ness for 30 years. County 4 miles from business. 
Private siding. Inventory approx. $20,000.00. 
Buildings now occupied may be leased from pres- 
ent owners if desired. Annual sales over $150,- 
000.00. Address: Box B-981, care of Harpware 
Ace, 100 East 42nd Street, New York 17, N. Y. 

HARDWARE - APPLIANCES, WESTERN 
KANSAS. Wonderful Trade area. Grossing over 
$460,000 annually. Many advertised name brand 
lines. Owner has other interests and will sell at 
once. Yours for just inventory. This store should 
pay out in two years. Free pictures mailed on re- 
2. C-4045 Continental 804 Grand Kansas City, 

0. 














HARDWARE AGE, SEPTEMBER 2, 1954 














L. A. Industrial Hardware Concern 
For Sale: Medium sized industrial hard- 
ware supply house in center of manufac- 
turing area Los Angeles. Very well estab- 
lished lines. AAAI Can be 
purchased for inventory and assets plus 
$5,000. A beautiful, clean business that is 
just right for anyone with hardware know!l- 
edge. Approximately $40,000 
Full particulars available upon request to 
interested parties who genuinely qualify. 


accounts. 


involved. 


Address Box B-922, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














WANT TO BUY SURPLUS OR ODD 
LOTS. Bale Tires, Baler Wire, car load or less 
Central Hlinois Supply Co., Auburn, Ill 

HARDWARE BUSINESS 
FOR SALE 
Established 1826. Second oldest store in Wyoming 
Valley. Doing a good business, clean stock, reasonable 


rental. Can be bought at right price. Minimum 
$35,000 cash needed. Must sell. Call, write or wire 
—Lewis & Bennett Hardware Co., 4-6 N. Main St., 
Wilkes-Barre, Pa 











WANT TO CONTACT MANUFACTURER, 
or Sales Representatives, to handle invention on 
“Lock 


royalty bases. Improved Patent Pending 

Servicing Tool” for reassemble locks Has auto 
matic action which ejects the pin into cylinder 
locks, For information write to Selditch Hard 
ware, 5th Street, Below Ontario Street, Phila 


delphia 40, Pa. 

HARDWARE PLUMBING — HEATING 
business for sale; complete with modern store fix 
tures, shop and office equipment, trucks and tools 
Will sel] at inventory and equipment cost, ap 
proximately $30,000. Located in Northwestern 
Ohio, very good uptown store location, with ample 


parking. Building can be purchased or leased tor 


very low rent. Can be partially financed, Will also 
consider operating partner. Address: Box B-970, 
care of Harpware Ace, 100 East 42nd Street, 
New York 17, N. Y 





NEW PRODUCT, Lock & Latch Line 


(Patent Applied for) 
Want manufacturer to produce and market on 
a royalty basis. UNLIMITED MARKET for it 
Now selling to by mail. 
Address Box B-960, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 











FOR SALE: HARDWARE. Sales over $5000 


week, An excellent steady, year-round business; 
shows good past record with still better future; 
downtown location in prospesous county seat 
town: SOUTHERN OHIO, near new Atomic 
Plant; draw trade from wide area; brick buil ling; 
long lease; large store; ample storage space; A-l 
fixtures, equipment, all clean fast-moving stock; 
ideal setup for individual or partner An ad 
vantageous deal can be made Details furnished 
upon request. E. M, Koryta Co., 819 National 
City Bank Building, Cleveland, Ohio 


IN LARGE CENTRAL ILLINOIS CITY, 
good lease, modern open front store, 50 x 100. This 
is one of the original self-service stores in the 
U. S. It is completely stocked, has modern fix 
tures and excellent parking facilities. It is ideally 
located on a main highway. Includes an excellent 
commercial plus good distributor franchises which 
are transferable Gross $90,000 Price $35,000. 
Doctor Move!! Address: Box B-971, care 
of Harpware Ace, 100 East 42nd Street, New 
York 17, N. Y. 

HARDWARE STORE and EQUIPMENT 
BUSINESS in a prosperous German community 
A 7-room apartment and 3 large warehouses, on 
a railway siding; the United States postoffice 
located in the Hardware store. To one who can 


savs 


qualify as a clerk, an extra $4,000 a year. All 
stock and equipment, $40,000. Inventory now 
about $32,000. This business in same location 


for 30 years. Owner retiring. Call or write. 
SWETTE REALTY COMPANY, 1009 North 9th 
St., Manitowoc, Wisconsin, Phone 3979. 


141 











Fits today’s home-planning picture! 
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Builders’ Hardware 


5 


Designed to meet every requirement for 


A hardware year ‘sound service and dependability 


favorite 
hes-euee Consider the advantages of having over 300 individual 
hardware products from which to choose—and oll are manu- 
50 years factured to one high standard of quality 
" Fine basic materials, precision construction and operation are 
r * * , but o few of the “reasons why” National of Sterling is the 


ever-growing choice of discriminating builders everywhere. 


MANUFACTURING 


* * 
&* et 


STERLING 


COMPANY j.iinois 

















immediate 


tam For Cartridge or 


Bulk Compound 
Precision made for longer life 
and better results. * All work- 
ing parts accurately machined. 
* Extra heavy gauge barrels. * Uses all 


Sold with caulking materials—handles light oils. * Posi- 
a tive ratchet drive. * Threaded nozzles—no 
LIFETIME bayonet joints to come loose. * Three popular 
GUARANTEE  sizes—6'/2"", 10" and 15". List prices—$6.50, 


$7.50, $8.50. Write for discounts. 
WESTERN RESERVE MFG. CO. 








3718 E. 93rd St. Cleveland 5, Ohio 





FIRST in the field 


FAVORITES in the store 


For over 90 years the RED 
HEAD trade marks have meant 
very profitable business for 
dealers. The addition of the 
Congo line of sunshine headwear 
is one more step in RED HE¢ 
program to create more and 
more profit leaders for their 
dealers everywhere 


RED HEAD sranp co. 


4300 W. Belmont Ave., Chicago 41, Ill. 

















did you hear about the new CHICAGO skates 
made just for our size? 
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~ 
‘NEW SCREW ANCHOR EXPANDERS 


A brand-new tool 
with a big market 
among builders, elec- 
tricians, homeowners. 
New Greenuer Screw 
Anchor Expander 
uickly sets anchors 
flush with surface of 
masonry of any thick- 
ness, holes of varying 
depth. Three sizes. 
Write for literature. 


GREENLEE 





GREENLEE TOOL CO. 
1813 Herbert Ave., Rockford, lil, 





y, 











A SELL-ON-SIGHT SENSATION! 


SUPERIOR'S All-Steel 
SWING-OUT CABINETS 


Ideal for do-it-yourself workshops 
chinists, mechanics, etc. Holds 
calipers, screws, etc. 
identification slots. 
Ibs. each; measure 13 


















ma 


maker! 


LIBERAL DEALER DISCOUNTS 
Freight prepaid on 200 ibs. or more. 


SUPERIOR PRESSED STEEL CO. 


26 Lansdowne St., 


drills, 
Each drawer has 
Cabinets wee 7 

high x 6” 
wide x 3%” deep—a fast moving profit- 


6 Drawer Cabinet ........... $5.25 list 
9 Drawer Cabinet (shown). . .$5.96 list 
12 Drawer Cabinet .......... $6.95 list 


Cambridge 39, Mass. 











MOVE FAST! 


on your counter—watch the interest 
watch the sales. 


B& C "C” CLAMPS 


. . . priced low for quick profits. 
Put this B & C Metal "C" Clamp Display 








5 SEE HIM TODAY! 





Your Jobber has the Details 
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Buy GOLD SEAL 








HICKORY HANDLES 





Eye end of each handle is & Long and Hard Service 


slit for wedge, for which . Triple Inspected 
metal and wood wedges %% Made Only with Second 
are included at no extra Growth Hickory 
cost. Sold only through  % Greater Strength - Less 


Breakage 


your jobber salesman. 
Perfect Shape 


% Smooth Wax Finish i. 
Manufactured by 


LA PIERRE-SAWYER HANDLE CO. 


Jackson, Missouri 
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BETTER STORE REMOVE SASH PUTTY 
FIXTURES _ THE Professional Way — 


ELECTRIC 
PUTTY 
REMOVER 


No. 488-1A Deluxe Model 


Deluxe models equipped with trigger-switch built into 
plastic handle on aluminum frame. Standard models 
equipped with hard wood handle mounted on alu- 
minum frame. 





No. 448-1A Deluxe Model. 
and 6" heating edge 


10 o 220 volt $15.00 


No. 489 ee * Deluxe 
Model 7 ating edge 
110 volt only $13.50 


FOR LESS Meal, Standard 
INTERCHANGEABLE — ADJUSTABLE Maal” shearing ge 


0 volt « 


PEG BOARD BACKS Write for Catalog _ No. 489 ‘‘Junior’’ Deluxe 


Write for catalog No. SH TODAY 2 
W. C. HELLER & CO. ee — saa — 0 
MONTPELIER, OHIO 











3606 L SUE CHICAGO 9, ILLINO! 














Penn LEVEL-WIND REELS FOR LAKE AND OCEAN 





PEERLESS No. 9 PEER, JR. No. 109 PEER, SR. No. 209 
The little reels that take big fish. ]| For light tackle salt water or heavy | A larger capacity level-wind reel 
Star drag with 334 to 1 gear | fresh water fishing. Star drag. | with star drag and free spool. 
ratio. Full Free Spool. A Gear ratio 334 to 1 gear ratio Gear ratio 3 to 1. 
Both fresh water fishermen and salt Metal Spool ... 150 yds. #9 | Metal Spool . . . 150 yds. #9] Metal Spool . . . 200 yds. #9 
water sportsmen are buying these reels Plastic Spool . . . 150 yds. #6 | Plastic Spool . . . 150 yds. #61] Plastic Spool . .. 180 yds. #9 


because they can enjoy them for lake, Send for catalog 17-D 
river and ocean fishing. PENN FISHING REELS * PHILA. 32, PA. 





NATIONALLY ADVERTISED PIPQOMES or SILENCE 3 Furniture cuives 


RUBBER CUSHIONED REGULAR PINTLE & SOCKET TYPE 


One set on a card. One set in a box. 
12 cards in a box. 12 boxes in a a . Per Secaience 
Sizes 1%”, 1%”, carton. Sizes — } 
1.5/710",. ¥°,. 9”, 1%”, 1%”, %”, 
2”. 4”, %”, ’", 
%”. 











wane SF or —— SNCE 


Cd “ ~ és Ask your jobber. If he Is aot supplied, write DS 292—1%”, DS 293—1%4". 


DOMES of SILENCE Division of ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 




















HARDWARE AGE, SEPTEMBER 2, 1954 








wind reel 
ree spool. 


#9 


2, 1954 





